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Every Buffum Tool has its own particular work 
cut out for it. 






Just as Machinists and Mechanics find Buffum 
Tools adapted to their individual needs —so do 
Automobilists and Engineers find the same filness 
in them for their requirements. 


Each Buffum Tool best serves the trade for which 
it is designed. Faultless in quality—correct in de- 
sign — reasonable in price —always dependable — 
they are guaranteed. These are the reasons why 
the sales of Buffum Tools are constantly increasing. 


























Your profits will prove it if you sell them. Con- 
centrate your purchases and save money. 






The Buffum Tool Co. 


Louisiana, Mo., U.S.A. 
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The biggest book 
lished on brake lining 


The story of America’s greatest brake lining success and the profit 
opportunity it offers every dealer. 


Thermoid Brake Lining is America’s 
greatest brake lining success. 


Practically all leading cars and axles use it. 
Practically all leading dealers sell it. 


Thousands of motorists everywhere speci- 
fy it by name when they have their brakes 
relined. 


This book tells why. It contains twenty- 
four pages of facts about brake lining and 
brake lining merchandising that you ought 
to know. 


It explains the three exclusive features of 
Thermoid Brake Lining that make it so excep- 


Winter Business—Cold Weather Made Profitable 


fhermora 
: ; . 





100% 


Makers of “‘Thermoid Tires’”’ and “‘Thermoid Garden Hose’’ 


Tests prove Thermoid Brake Lining’s 
efficiency 
Test No. 1—Showing that Thermoid is 


meee earn me 


a ORAULIC CONPRESse: 


BRAKE 
















Thermoid made good— 
woven brake lining failed 
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ever 


Write today for a free copy 


tionally efficient; it describes the great Thermoid 
advertising campaign that is educating America’s 
millions of car owners. 


It is altogether the biggest book about brake 
lining and the only one of its kind ever published. 
It describes the biggest moneymaking oppor- 
tunity ever offered you in any brake lining. 


Write now for a copy—a card will do. 


Thermoid Rubber Company 


Factory and Main Office: Trenton, N. J. 


Branches: 





New York Chicago San Francisco Indianapolis 
Detr s Angeles Philadelphia 
Pittsburgh Boston London Paris 


Canadian Distributors: 
Canadian Fairbanks, Morse Co., Ltd., Montreal 


Branches in All Principal Canadian Cities 
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Here’s Your Opportunity 
Mr. Hardware Dealer! 
It’s good business— 


Red blooded American boys all over the country are 
winning Winchester “Marksman” and “Sharpshooter’”’ 
medals. 

Are you getting your share of the increased gun busi- 
ness created by the Winchester Repeating Arms Com- 
pany in one of the biggest National Advertising Cam- 
paigns ever produced? 


The campaign is in full swing and dealers everywhere 
are sharing the benefits of this great drive. 


Don’t miss one of the greatest opportunities ever pre- 
sented to the progressive hardware dealer for boosting his‘ 
gun and ammunition sales. 


Write now for particulars and special window display 
material. 


WINCHESTER 


World Standard Guns and Ammunition 


WINCHESTER REPEATING ARMS CO. 
NEW HAVEN, CONN. 
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WALWORTH 


_STILLSON > 
WRENCHES 


NEW YORK BOSTON CHICAGO 
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Where Care Counts ) 


When you Hardware merchants consider 
that every Coes ‘‘Steel-Handle’’ Wrench is 
examined and inspected sixteen different 
times during the course of manufacture, 
you will understand how very careful we are 
that none but strong and perfect wrenches 
are admitted to service. 





For it’s service—real service that the 


COES 


“*Steel-Handle”’ 


WRENCH 


is made for. And not one can serve until it “makes 
good” in our tests: and actually shows 30 per cent 
greater strength than other wrenches of like pattern 
and equal size. 

The COES is ready for service—in any shop—in 
any capacity—at any time. 

Sell physically fit wrenches—not weak unfit sub- 
stitutes. 

The Coes ‘‘Steel-Handle’’ Wrench is made in 8 dif- 
ferent sizes as follows: 4, 6, 8, 10, 12, 15, 18 and 
21 inch sizes. The 12, 15, 18 and 21 inch sizes are 
made with a ball-bearing screw. 

Every wrench backed by the Coes hard-earned repu- 
tation gained through 75 years of honest wrench con- 
struction and known the World over for superior 
quality. 

Our Jobbers will supply you. Send to the nearest 
Agents listed below. 


COES WRENCH COMPANY 


Established 1841 in 


WORCESTER, MASS. 


Agents : 
J.C. McCarty & Co., 29 Murray St., New York 
John H. Graham & Co., 113 Chambers St., New York 
Fenwick Freres, 8 Rue de Rocroy, Paris, France 
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Although rated as a million- 
aire, there is a certain manufac- 
turer up in New England who 
never fails to drop into hard- 
ware stores when he travels to 
give retail salesmen a word of 
suggestion or advice. He start- 
ed in to win these men—he has 
kept at it constantly and he has 
a field force of instructors who 
have multiplied his own per- 
sonal efforts many fold. 


He persists in helping the 
trade to master the sales points 
of his*products. It pays. 


There is a keen hardware 
merchant in Detroit who holds 
‘frequent store meetings and 
conferences to discuss plans 
and methods for his store. His 
clerks are noted for their cour- 
tesy, their knowledge of the 
goods they sell and their ability 
to serve their customer. ‘That 
merchant persists in teaching 
his salesmen their business. 
It pays. 


Hardware 
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TEN 


More than mere coincidence is 
the fact that the manufacturer we 
referred to uses HARDWARE 
AGE persistently to carry his 
printed message to the trade. He 
has long been in position to judge 
accurately of the value of his ad- 
vertising. 

























More than mere circumstance is 
the fact that the merchant we men- 
tioned subscribes to HARD- 
WARE AGE and urges his men to 
do so. He knows by actual use 
that men who read HARDWARE 
AGE improve in ability and in 
calibre—they are keener students 
of their work—they make better 
salesmen. 


HARDWARE AGE persistently 
devotes itseif to the task of dis- 
seminating information, news, 
and constructive suggestions to 
the hardwarye trade and to build- 
ing a family of readers of the high- 
est grade. 













It urges persistence in study and 
practice upon the merchants and 
salesmen and it urges persistence 
of educational effort upon manu- 
facturers. 





To both—it offers the surest re- 
ward for that persistence. 


Ee 239 West 39th St., 
New York City 
ea 
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The Stewart Handy Worker 


FOR THE FARM, SHOP, GARAGE AND HOME 





The 
Six-In-One Weight: 


Tool 85 pounds net. 


100 pounds 
boxed. 


grinding outfit, ‘ © 
powerful vise and ” Price: 
pipe vise, heavy « . Complete with 
anvil, metal cutter all tools, grind- 
and a sturdy three- od ing wheel and 
speed machine with ; = attach ments 
clamp spindle for 

attaching and oper- 

ating emery wheels, 

scratch brushes, 

buffing wheels, etc. 





—_— “POWERFUL VISE 
Teol and knife sharpening; axe, scythe and sickle grind- Vise jaws are 4 inches wide and faced with steel. They 


> aaa semi 8. BA es Sem open up to 4% inches and are operated by hand wheel. 
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DRILLING KG ~ PIPE VISE 


Square shank drills fit into a socket in upper spindle. Work ba vise special design and 
is fed to the drill by turning hand wheel as illustrated. The al-sted! pipe | ° — 


The Stewart Handy Worker is one of the most useful and best selling 
devices we have ever placed on the market. The field for its sale is almost unlimited 
and dealers that stock and display the Handy Worker are well repaid in profits. 


Chicago Flexible Shaft Company 


606 North La Salle Street, Chicago, U. S. A. New York Branch: 16 and 18 Reade St. 
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UNCLE SAM SAYS: 


“IT IS YOUR DUTY 
To Place a Modern Washing Machine in 


e 99 


Every Household in Your Community 





The Government realizes the necessity of labor saving 
devices to take the places of those called for military duty. 
This is especially true in the home, as the demands on the 
housewife to-day make her a ready customer for labor 


saving devices for the home. 


In order to serve your community to the best advantage, 
it is your duty to find a line of washing machines that 
stands for Quality, Durability and Efficiency. Concen- 
trate on one line of washers whether it be the Voss line 
or that of any other reliable manufacturer, but push it 
hard. Experience has proven that the one line 


Co dealer makes a success of selling washing machines. 
ab 
- 


ne Benefit by this experience 
\ . and before choosing your 


line, write us and ask for 





our 40-page catalogue and 


agency proposition. 


Forty years of experience 
tk back of each Voss Washer. 
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“There’s a big demand for Ma- 
chinists’ Tools in general, and 
BS Tools in particular.” 
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EN you deal with a machinist, tool- 
We or any mechanical worker you're 
doing business with a man who, first, 
last, and always is practical. He knows that 
besides being accurate and dependable the tools 


he uses must be adaptable to the many condi- 
tions under which he works. Each new piece 


of work tests the adaptability of his tools. SHARPE 


It has been said that the thousand varieties of 


B&S Tools, because of their adaptability, have a TOOLS 


million uses. Is it any wonder that practical men, 
the world over, prefer Brown & Sharpe Tools? , THOUSAND VARIETIES 


A MILLION USES 
ONE QUALITY 


Our Tools Protect the Customer 
We Protect the Dealer 
Catalog 27 on Request 


BROWN © SHARPE MFG. CO. 


PROVIDENCE RHODE ISLAND U.S. A. 





A Stock of our Tools is carried at our Chicago Office and Store, 626-630 Washington Blvd., Chicago, Il. 
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Hardened 
Right! 


It’s a pity that wrenches look so much 
alike—it gives the impression that all 


wrenches are about the same. 


But important features of wrench con- 
struction do not show—take hardening, for 


example. 


The jaws must be hardened to withstand 
the gruelling treatment of hard service—yet 
if they are hardened throughout brittleness 


results and breaks will follow—sure. 


So the jaws of a Moore wrench are hard- 
ened to the correct depth, leaving the rest of 


the metal tough and strong. 


Result— ability to stand punishment. 
Your jobber can supply you. 


Moore Drop Forging Company 


Springfield Massachusetts 


SALES REPRESENTATIVES: 
Surpless, Dunn & Co., 76 Murray St., New York City, 
and 34 North Clinton St., Chicago, Iil. 











- 
. 
. 
. 
- 
. 
. 


HARDWARE AGE 


December 20, 1917 


— 





~ CARBORUNDUM 


Mk / Aad 
he Profit 


sone? = 





This 
Carborundum Sharpening Stone 
Display Case 
A golden oak case, twenty-four inches high, 
eighteen inches wide, twelve inches deep— 
well made, convenient, durable, with a glass 
covered display panel in the door—an ideal 


case with roomy shelves for carrying a stock 
and for attractively displaying 


Carborundum Sharpening 
Stones 


This case is free to you and every other hard- 
ware dealer. Just write and ask for information 
on assortment case No.7. There is a Carbo- 
rundum stone for every one of your customers 
who uses an edge tool. 


Let us help you sell them.— Let us send you our window 
displays, booklets, circulars, etc. 


The Carborundum Company 
Niagara Falls, N. Y. 
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Another Good Turn 


He wanted that cheap wrench at first. Price was 
the only thing he could see, but just a few facts, just 
a little story about Pexto Quality brought him 
around. 

Now you’ve done him another good turn and you've given 
yourself another good turn at the same time. He will always 
be better satisfied and he’ll come back to you for more—not only 
more wrenches but more of many other things. 


Three Good Turns 


Here are three “good turn” wrenches. They’re all three the 
kind that will bring the customer back for more—all Pexto 
Quality right straight through. 


THE PECK, STOW & WILCOX CO. 


Mfrs, Mechanics’ Hand Tools, Tinsmiths’ 
and Sheet Metal Workers’ Tools and Ma- 
chines, Builders’ and General Hardware 


Southington, Conn. Cleveland, Ohio 
Address correspondence to 210 W. Center St., Southington, Conn. 


Pexto Solid Handle Wrench 


Like its husky brother, this solid handle 
wrench is made of three strong, simplified 
parts with the addition of a heavy wooden 
riveted handle. With bars and jaws _ that 
stand the heaviest strain, this wrench will 
come through with flying colors. 


Pexto Solid Steel Wrench 


Here’s a husky member of the Pexto Fam- 
ily. It is made in only three parts, each part 
of special high quality steel forged so as to 
give weight and strength where most needed. 
The head, bar and handle are forged solid 
from one piece of steel. 


‘J 


Pexto Stillson Wrench 


They grip like a vise, these jaws of hardened 
steel, and there’s no getting away. Quick re- 
sponse to a touch on the slide screw gives 
ready adjustment. They’re Pexto-made right 
straight through. You can say these things 
and many more about this Stillson wrench and 
Pexto will back you up. 


PEXTO 


MECHANICS HAND TOOLS 
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The Files They 
Know About 


MEMBER, there is this advan- 
[Py in selling files that have made 
a reputation in actual service: your 
selling effort and expense is reduced to a 


more profitable basis. Sales are made 
easier and more satisfactory all around. 


NICHOLSON FILES sell on their repu- 
tation. They are known, trusted, tested, 
approved. For over fifty years they have 
stood the demands of service. Their sharp, 
keen-cutting teeth produce a better grade 
of finished work than any other file,—and 
we can prove it. 


Read “File Filosophy,” a fifty years’ edu- 
cation on files in an hour. Your written 
wish brings it. 


NICHOLSON FILE CO. 


PROVIDENCE, R. 1, U.S.A. 
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TRIMO Pe 
TOOLS 
ARE 
Famous For Their 


SUPERIOR 
QUALITY 


wa & ts 


Their 
Strength, Durability 
and Economy 
Have Made Them 


W orld-Renowned 


2 es ee ee 


Made By 


Tnmont Mfg. Company | Trimo 


55-71 Amory Street Pipe 
ROXBURY (BOSTON), MASS. Cutter 





Send for Catalog No. 133 
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Henry Disston & Sons 


INCORPORATED 
Keystone Saw, Tool, Steel and File Works 
PHILADELPHIA, U.S. A. 
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Greenfield Tap» Die Gorporation 


ald, Massachusetts” _ 
U.S.A. 


Your Window 


Here is the new metal colored window and coun- 
ter sign showing the G. T. D. trade mark, designed 
to help dealers tie up to our Saturday Evening Post 
and trade paper advertising, reaching millions of 
readers. ‘ 


Machine shops, blacksmith shops, garages, repair 
shops and many other users give you a wide range 


of sales possibilities. 
The Mark of Screw Cutting Excellence. ~~ 


Dealers who are tying up to our advertising are 
making good sales and equally good profits. 


Send for one or more of these signs. Put them 
on your counter, wall or in your window—any- 
where to catch the mechanic's eye and let him 
know that you sell the best screw cutting tools 
made. 


Have you one of our catalogues of taps, dies, screw plates, 
reamers, threading machines, etc.? If not, send for copy now 
and get familiar with the “complete” line of screw cutting tools 
and reamers. 


Greenfield Tap & Die Corp’n 


Greenfield, Mass. 


NEW YORK, 28 Warren St. CHICAGO, 13 So. Clinton St. LONDON, 149 Queen Victoria St. 
Canadian Factory, Wells Brothers Co. of Canada, Ltd., Galt, Ontario 
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PARKER WIRE GOODS 


Specialties to Order In addition to the hundreds of 


: articles we make to be carried in 
stock, we make hundreds of other articles to order. We show here a few of these special 
things and advise our trade that we can meet any special demand for wire products. 

LET US KNOW YOUR CUSTOMERS’ NEEDS AND WE WILL FILL THEM 


Parker Wire Goods Company : Worcester, Mass. 
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Not a catch-trap for dirt and 
disease germs—but a sanitary 
shoe cleaner that puts a stop to 


tracked-up floors. 





’ The McKINNEY Steel Door Mat 
Appeals to the Housewife 






MUD, show and ice tracked indoors and ground into rugs and 
polished floors is as unsanitary as it is unsightly. 










Certainly any article that will catch this dirt and keep it outdoors 
where it belongs will appeal strongly to the housewife. 







The McKINNEY Steel.Door Mat scrapes mud and snow-covered 
shoes clean—always. Most door mats become so clogged with 
mud and dirt as to render them utterly useless in a very short time, 
but the McKINNEY Mat is practically self-cleaning. 








By reason of the open mesh construction of this steel door mat, 
the dirt falls through to the porch floor where it can be easily swept 
away as accumulated. 







A display of McKINNEY Steel Door Mats at the right time will 
stimulate sales. Let us tell you how to get your share of this 
profitable business. Ask for details of our co-operative plan. 






McKINNEY MFG. CO. 


Makers of Hardware 
PITTSBURGH 
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Not Every Dealer Can Get the Grand 
Crossing Line of Wire Products 


A merchant who is just an or- 
dinary salesman can’t hold the 
Grand Crossing account, even if 
he does succeed in getting us to 
give him a try-out. 


This is because an ordinary 
salesman lets his customers hag- 
gle over prices. 


Now, Grand Crossing Wire 
fencing, wire, nails, tacks and 
other products can’t be sold that 
way, any more than an ordinary 
department store clerk could sell 
Tiffany wares. 


We produce only a limited ton- 
nage, but what we do produce is 
so much better than ordinary 
that it requires salesmanship to 
introduce these better products 
to the well-to-do and well-posted 


buyers who want quality and are 
willing to pay for it. 


Able efforts are well repaid 
with permanent business from 
satisfied customers. 


In certain sections of the coun- 
try we are so well represented 
that it would be idle for any 
dealer to try to get our line. 


Other sections were neglected 
by the old management — and 
from such we invite correspond- 
ence. 


Quality considered, Grand 
Crossing Wire Products offer 
exceptional value — dollar for 
dollar, you will not find better 
value in any line of wire 
products. 


For particulars address 
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INTERSTATE IRON & STEEL COMPANY 


Successor to Grand Crossing Tack Co. 
CRAND CROSSING WORKS GRAND CROSSING, ILLINOIS 
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Quicker 
Sales—Larger 
Profits 


GREAT OPPORTUNITY to 
sell ATKINS SAWS confronts you. 


This is the season to apply the “sugges- 
tion” part of good salesmanship by 
spreading the idea that ATKINS 
SILVER STEEL SAWS make prac- 
tical Christmas gifts. 


The carpenter, the mechanic, the farmer, 
as well as the householder, and every 
real American boy admires a good Saw. 
ATKINS SILVER STEEL SAWS are 
in demand, and will make useful gifts. 


Sell them packed in a Holly Box ready to bring happiness which 
ripens with age. Try “suggesting” at once, as it has proven in- 
fallible in producing larger Holiday sales. Make use of all your 
Atkins advertising matter. Put it in every package you wrap. If 
you need more, write for a free supply, which will be sent at once. 


ATKINS ALWAYS AHEAD 


E. C. ATKINS & COMPANY, Inc. 


Established 1857 
The Silver Steel Saw People 


Home Office and Factory, Indianapolis, Ind. Canadian Factory, Hamilton, Ont. 
Machine Knife Factory, Lancaster, N. Y. 
Branches carrying complete stocks in all large distributing centers, as follows: 


Minneapolis Portland, Ore. Vancouver, B. C. 
New Orleans San Francisco Sydney, N.S. W. 
New York City Seattle Paris, France 


John Shaw & Sons Wolverhampton Ltd., Wolverhampton, England, Agents for Great Britain 
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Noiseless! 


“Silence is golden."’ That is the principle on 
which these casters work. They do not speak, pre- 
ferring to allow their good points and features to 
do it for them. 

Their frictionless bearings prevent noise. They 
cannot scratch or mar highly finished floors. The 
roller axle is three times the size of ordinary wire 
rivets used in other casters—built extra strong to 
stand a heavy strain. 


They Sellas Easily 
as They Roll 


And that is saying a whole lot. 
Tell your customers how easy- 
running and noiseless the Dia- 
mond Velvet Casters are, and 
they will be interested. Just 
examine a sample Diamond Vel- 
vet Caster. It will appeal to 
you. We will send that sample 
on request. 


MB.tock rl 


C centers here. 
ompany . No metal contacts. No wearing of 
metal against metal. 
. Hub shape bearing distributes friction. 
. Vulcanized cotton bearing. 
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House of 
Joseph B. Kiel 
Wooster, Ohlo, 
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= House of 
oO. B. McCune, 
Salem, Ohio 


House of Mr. L. S. Thompson, Brookdale Farms, Red Bank, N. J. 


Hydro=Pneumatic Systems 
Supply These Homes With Water 





That the Deming line is equal to all conditions 
is clearly illustrated by these photos of a small, 


medium and large home. Deming water 
systems furnish the entire water supply for 
each. 


From the cozy little bungalow of the skilled 
workman to the palatial mansion of the multi- 
millionaire is a wide range of pumping capaci- 
ties, but one which the dealer handling Deming 
pumps is always in position to meet. 


Have you given serious thought to the possi- 
bilities of the water supply business? Do you 


Sending for our water su 


— the- first thing to do. 


We do the rest for you. 


The Deming Company 


DISTRIBUTORS: 
Henion & Hubbell 


Chicago: 


Pittsburgh: Harris Pump 


realize that each sale of a water system means 
a greater market for bathroom fixtures, range 
boilers, laundry tubs, etc. ? 


You can take care of this business by carrying 
little or no stock! 
You furnish the customer. 
We plan the Installation. 
You pocket your profit. 


The amount of this business to be had now 
is surprising, to put it mildly. Will you get 
your share of this business in your community? 


pply catalogue is 


Then get the data 
from your customer for our special “data 
sheet” and pass it on to us. 





& Supply Co. 


New York: Ralph B. Carter Co. 


Boston: 
Buffalo: 
Denver: 
San Francisco: 
Richmond: Sydnor Pump & 


Chas. J. Jager Co. 
Root, Neal & Co. 


Deming System No. 2010. For 
Wells 20 Feet Deep or Less 


Hendrie & Bolthoff Mfg. & Sup. Co 
Simonds Machinery Co. 


stem No. 2020. For 
Feet Deep or Less 


Deming $ 
Wells 150 


Well Co. 
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CLINTON SILVER-FIN. 
ISH BRAND OF POUL- 
| TRY NETTING has been 
known as the standard 
of quality for over thirty 
years. We shall maintain 
its reputation regardless of 


expense or competition. 


CLINTON BRAND OF GAL. 
VANIZED POULTRY NETTING 


is recognized as the standard of 
quality in nettings made from wire 
galvanized before woven. 


Every hardware.dealer should have our big 
100-page Clinton catalog. Send for it to-day 


CLINTON WIRE CLOTH CO. 


CLINTON, MASS. 
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OULDS SPRAYER 


HAND AND POWER 


—are real trade-builders, since they more than satisfy, every time. Henry Marquand 
of Mount Kisco, N. Y., an enthusiastic user of one of our power sprayers, says: 
“We use two lines of hose with four nozzles each and empty a 200 gallon tank 
in about half an hour. Its work is very satisfactory.” That speaks well for the 
real efficiency of Goulds Sprayers. 


Again, Mr. J. A. Bingaman, of Pillow, Pa., who uses one of our Pomona Barrel Sprayers, 
says “Sprayed 16,000 trees—no repairs.” That demonstrates the rugged durability that’s 
always present with Goulds Sprayers. 


Goulds Pumps are every bit as durable and efficient as the Sprayers. All kinds of 
combinations—that will meet every individual requirement. We are willing to 
advise your customers regarding the right pumps for any particular purpose, 
on receipt of an outline of the conditions that have to be met. There should 

be a big market for Goulds Pumps among your customers. 


Don’t neglect this opportunity to tie up with a line of such known 
reliability. Remember you take no chances in handling a line that 
is backed by 69 years of satisfaction-giving reputation. Write today 

for catalogs and prices. 


The Goulds Mig. Co. 


Main Office and Works: 
Seneca Falls, N. Y. 


Branch Houses: 
Boston Chicago New York Philadelphia 
58 Pearl St. 12-14S.Clinton St. 16 Murray St. 111 N. 3rd. St. 
District Offices: 
Pittsbur Houston Atlanta 
636 Hen W. 1001 Carter 3rd Nat'l Bank 
eae Oliver Building. Building. Building. 


| ew 


























Fig. 1100 “Pomona” Fig. 1467 “Bordeaux” Fig. 1558 “Handy” Fig. 1508 “Admiral” 


Double Acting Hand 


Barrel Sprayer Sprayer Knapsack Sprayer 
Sprayer 


This outfit consists The spray pump 
of our “Sturdy” is fitted with our 
Power Sprayer and . § 3 special flexible coupling 
150-gallon tank of i so that it can be direct- 
1% clear cypress, ry on _ oe i connected with any 
mounted on 4 inch ~ _o— . : SO. WH ow th of the small farm 
steel channels, = = 4 iss ; \ engines. 


GOULDS COMPLETE SPRAYING OUTFITS 
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& OVER THE TOP 


Xs) am OP Ce) C-bit! 
Mr. Fence Dealer: 


We have just started a big ad- 
vertising drive to educate and show the 


farmer the great importance of good fences as one 
good way to do his bit. Government officials are putting 
unlimited emphasis on the need of more stock and conser- 
vation of food products. 


Vast losses in grain, pasturage, diminishing amount of 
stock on the farms are due in a large measure to poor 
fences. 


Our advertising will show the farmer how he can utilize his 
pasturage—save waste—raise more stock—increase his 
profits and benefit his country by fencing his farm with 


Square Deal Fence 


Enlist with us now in this big, patriotic 
drive. Be prepared to supply the demand that 


such patriotic advertising should logically create. 


»... Give your customers a square deal by selling them 
“SQUARE DEAL” fence—the fence that lasts long- 

est, looks best and makes satisfied customers for you. 
Uncle Sam needs your help. Tell your customers how good fences save waste 
—how they enable them to raise more crops and live stock—things that are so im- 
portant to our country’s need—your country’s need—the farmer’s country’s need. 
Let’s all pull together for victory. We will create the demand—you be prepared 

to supply the demand so that together we will be “doing our bits.”’ 
Write today for dealer’s folder giving full particulars of this big advertising drive 


KEYSTONE STEEL & WIRE CO., 16 Industrial St., Peoria, Ill. 
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BUYERS OF ROPE 


Should Get What They Have 
A Right To Expect 


“Pure Manila” is more often claimed for 
a rope than found. 


No rope containing a trace of other fibre 


can properly or honestly be classed as 
“Pure Manila.” 


The fact that it is labeled “ Pure Manila” 
or “ Best Manila,” and that it may contain 
some Manila or a large percentage of 





Manila, does not improve the deception. 


True Manila Quality can only be obtained by 
All-Manila Manufacture. 


If the purchaser of Manila rope is to get what he has a right 
to expect, he must know that it is made of Manila Hemp 


exclusively. It is on this basis that 


“WHITLOCK ALL-MANILA”’ 


has always been offered to buyers of rope,—guaranteed 
All-Manila of uniformly high grade, unexcelled for strength 
yardage and durability. 


Look for this Trademark 


Send for interesting printed matter 
Department C 


WAITLOCK “CORDAGE (o. 


46 South Street, New York 
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Excelsior Brand Hardware Cloth is a quality product 
through and through. 

It is made on honor and sold on honor. Every mer- 
chant who handles it can depend absolutely upon its 
giving his customers the very highest satisfaction. 

Every roll of Excelsior Hardware Cloth is made by 
a process perfected after twenty-six years of experience 
devoted to the manufacture of wire cloths. 

This process coupled with this experience and our 
method of galvanizing after weaving is responsible for 
the service—real service that this well-known and popu- 
lar selling brand always gives. 

If your stock is low ask your jobber to supply you. 
Descriptive matter sent on request. 


WRIGHT WIRE COMPANY 


WORCESTER, MASS. 
BOSTON NEW YORK PHILADELPHIA CHICAGO SAN FRANCISCO 
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WIRE SCREEN CLOTH 


Heavy Zinc Coated 
AFTER WEAVING 


12 Mesh—14 Mesh—16 Mesh—13 Mesh Extra Heavy 


There are much wider varia- 
tions of quality in the class of 
Galvanized - After - Weaving 
wire screen cloth than in any 
other grade. 


For many years OPAL has 
been the standard by which 
all others are judged. 





ORDER THROUGH YOUR JOBBER 


New York Wire Cloth Co. 


233 BROADWAY, NEW YORK WORKS—YORK, PA. 
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MR. JOBBER and MR. DEALER > 


ARE YOU REAPING YOUR SHARE OF 


PLEASING RESUL1S 


OUT OF THIS JUDICIOUS AND EFFECTIVE 


“FREE ADVERTISING DEAL’’? 





The Mark and =i : the Motto 





Eagle 
Quality 
Absorbs 
the Cost 








TRADE MARK REGISTERED U. S. PAT. OFF. 


HARVESTER DILERS 


SEAMLESS ONE PIECE STEEL BODIES 


| 
i 


In Attractive oe . a “> ‘ . Extra 
Colors R Ae Me! Wide Mouth 
Red, Blue, | Ges S¢ 3 2 Openings, 
Yellow | — . = No Funnel 
and Required 


Copper %y for 
Finishes Filling 


~ 


We will furnish your traveling salesman, free of charge, with above sample kit, 
including oilers. We print your customer's name, business and address on each 
oiler—without one cent cost to him, when ordered in one gross lots. 


Most every dealer will sell from one“to five gross of this type of oiler per 
season, hence one gross is only a small investment. 


And every one of the 144 (or more) oilers thus sold by the merchant means 
that his name will appear just that many times in just so many places, either on a 
piece of farm machinery or around the shops and work benches; results are certain. 
We have the largest oiler making equipment in America. 
WRITE FOR FREE SAMPLE, CATALOG, CIRCULARS AND PRICES—‘‘*WE WILL HELP YOU SELL”’ 


EAGLE GLASS » MANUFACTURING CO. wessounc wy ! 


ESTABLISHED 1894—INCORPORATED 1897 
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IVER JOHNSON 


Punch In Christmas a 


TRONG, forceful advertising like this is making it easier for 
more Iver Johnson dealers to make more sales, easier sales, and 
quicker sales of Iver Johnson products. Iver Johnson adver- 
tising is more than mere publicity—it is honest-to-goodness, selling 
copy that creates and keeps alive a strong Consumer Demand for 
Iver Johnson goods. The great objective of our Christmas adver- 
tising now appearing is to make more Satisfied Iver Johnson owners 
and more Prosperous Iver Johnson dealers. 
We wish you all a Merry Christmas and a Happy New Year! 


Iver Johnson’s Arms & Cycle oe 332 River Street, Fitchburg, Mass. 
99 Chambers Street, New York 717 Market Street, San Francisco 


Hammer Model with 
“Perfect” Rubber Grip $8.75 
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t Will You 


Plod ro) Profit? | 


As you read this page think of the dead stock on your shelves, run over in 
your memory the unprofitable lines you have stocked in 1917. 


1918 will be a profitable year to you if you stock the lines requiring a con- 
servative investment and which will sell quickly, easily and carry a liberal 


margin of profit. 


Confining your purchases to long-established products which have a rapid 
“turn-over’’ would be one of the big factors in making the new year profitable. 


CHATILLON SCALES AND CUTLERY 


have been sold with profit by thousands of 
dealers throughout the world since 1835. 
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They represent the best that skilled labor and finest materials can produce. 
There is a generous margin for each dealer. They sell easily and quickly 
because of their recognized superior excellence. 


The House of Chatillon stands high in the estimation of dealers. Fair treat- 
ment and liberal margin of profit have built good will for us. 


Our line of Foster Brothers Cutlery has an equally enviable reputation. Both 
lines are complete. 


Send for illustrated catalogue, prices, trade discounts, etc. 


JOHN CHATILLON & SONS 


& 85 Cliff Street New York City 
Established 1835 
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aloric Most Profitable Line 


HARDWARE AGE 


1915—Sold Two 1916—Sold 25 
1917—Sold 130 


CEESRIC 


The Original Patented Pipeless Furnace 


Cumberland, Md., November 28, 1917. 
Gentlemen :— 

We have sold and installed over 150 Calorics since we accepted your 
proposition only two years ago. We purchased only two furnaces in 
1915, and when we look back to those doubting days, we cannot help 
being enthusiastic over the wonderful transformation that has taken 
place. Our disbelief and uncertainty lasted only until these first fur- 
naces were installed, because they pleased the purchasers so well and 
caused so much favorable comment that our entire sales organization 
gained immediate confidence in the Caloric. The following year, 1916, 
we ordered 25 more, and these were promptly sold and installed in the 
homes of Cumberland folks, where they, too, proved to be silent sales- 


men for us. 
Large Sales at Good Profit 


Although we still have more than a month to go, our Caloric sales 
this year have numbered over 130. We have recently placed another 
carload order with you, and expect to sell all of these furnaces this 
winter. We feel that we ‘have made an exceptionally fine record. 

At the beginning of this year the services of an expert accountant 
were secufed, and he assisted us in establishing a system of cost ac- 
counting. It should be of interest and satisfaction to you to learn that 
the figures compiled showed that the Caloric Pipeless Furnace was the 
most profitable line in our entire stock. Furthermore, our experience 
with it enabled us to appreciate its wonderful possibilities for develop- 
ment. With this information we did not hesitate to plan a concen- 
trated campaign on the Caloric in Cumberland. 
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Habig Bros. Store, Cumberland, Md. 





How Sales Are Promoted 


We have lost no oppértunity to promote the sale of the 
Caloric. Our advertising campaign includes the use of news- 
paper space, car card publicity, billboards and a series of direct 
letters. We have used half-page advertisements at frequent 
intervals, together with smaller copy running regularly in the 
Cumberland News and also the Evening Times. e have 
made this advertising particularly effective by localizing. it to 
an extent not generally followed by the small town merchants. 
Testimonial letters from users of the Caloric have been pub- 
lished regularly, with splendid results. 

Another factor 
which has been a 
great help to us has 
been the care which 
we give the installa- 
tion of the furnace 
sold. Everything 
about the job is given 
a thorough inspection. 
No skimping in ma- 


2, 


oF Tee 


helps. 
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your success. 
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This letter is but one of many, from dealers all over the country, 
showing the benefit of handling the Caloric. 
been published heretofore. 

for any enterprising dealer. 


Behind the dealers’ efforts we place an unusual service in ship- wi 
ping, in personal assistance, in a very impressive nation-wide 
advertising campaign, and in a wonderful line of printed dealer 


Write to us now about your territory. 


THE MONITOR STOVE & RANGE COMPANY 


Established 1819—98 Years of Service 
600 GEST STREET 








terials or workmanship is tolerated. We per- 
sonally assure every purchaser that the Caloric 
will do everything claimed for it, and, as our 
slogan indicates, “We are not satisfied until ; 
you are.” bb 

+ 










No Difficulty as to Price “4 
We consider the Caloric as one of the high- fi 
est grade products that we sell, and we have j 
no difficulty in securing the price for it. The 
people to whom we have sold Calorics tells 
us that they wouldn’t be without their furnaces 
for many times the original cost, and these 
customers have been our best salesmen, for 
they are constantly sending prospects to us. 
Certainly every Caloric dealer should feel en- 
thusiastic over the service that he is rendering 
for the folks in his community. 
Yours truly, 
Hasic Brorners Co. 
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They show the opportunity existing 














It may mean much to 









CINCINNATI, O. 
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Wickwire Cortlan d 
Brothers New York 


Inc. 


There’s more than one reason for the 
of them can be traced back to the idea of 

We mine our own ores, operate our own blast furnaces, open 
In short, we control every step in the manufacture, and therefore can regulate the 
beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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A Profitable Seller 
At I his Season 


Give It 


A Prominent Place 
In Your Store ! 


F:VERY | woman knows the Gem; every dealer in 


hardware and house furnishings should sell it. 
Commended by careful housewives, busy chefs and 
bright teachers of domestic science who use it daily. 


EyNsteiaNhe 


Gem Food Choppers 


¥ : 
are made in five sizes; they have ster, cutters that 
can not break, for fine, coarse and meéuium chopping 
and for pulverizing, also a nut-butter cutter. Cook 
book, if you desire it, for —_ with each 
chopper. 


SARGENT & COMPANY 


Manufacturers 
NEW HAVEN CONNECTICUT 
NEW YORK BOSTON CHICAGO 
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the 
CHAMPION 


FOR 


CARPENTERS 
AND 


CABINET 
MAKERS 


ELECTRICIANS 
AND 


a danas 


Union Hardware 
Compahy 
Torrington, Conn. 

New York Office 99 Chambers Street 
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“Only the Best,’ is your slogan. No merchant worthy the 
name can afford to put his good name back of inferior goods. 


To give your customers the very best service—sell them 


COLUMBIA 


MANILA ROPE 


Made of the finest selected materials—the most up-to-date 
machinery—and with the distinct, ideal, ability and intent 
to make the best and most reliable rope that can be made. 


COLUMBIAN ROPE COMPANY 
AUBURN ‘‘The Cordage City” NEW YORK 


Branches New York Chicago Boston 
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Because: !. |t is. made of the finest materials that science and money 
, can produce. 


2. Peters methods of manufacture are unique in thorough- 
ness and efficiency. 


3. Peters standards are higher than most manufacturers 
think possible of attainment. 


4. Youcan secure in the () brand many important features 
not found in any other line—such as Semi-smokeless powder 
in rifle and revolver cartridges and in the Referee shotgun 
shell, at the same price as common black powder goods; gun 
wads, shot, primers and other components made in the 
Peters plant for the exact use intended, insuring perfect 
co-ordination in the finished product. 


Result: QUALITY that can always be depended upon to produce 
5 results and make satisfied users with resultant profit to the 
distributer. 


In Your 1918 Ammunition Order 


Be sure to specify the (P) brand. 


Scores of wholesale and retail distributors have made greater sales 
and greater profits after putting in Peters ammunition—and this 
will be your experience, too. 


The Peters Cartridge Company, Cincinnati, U. S. A. 


San Francisco: 585-587 Howard Street 


New York: 60-62 Warren Street 


eters 


NEO See ee ae 
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_ Another Source of Profit 


HE hardware merchant sells almost every needed thing for completely 
equipping the kitchen and bathroom. Why isn’t it perfectly logical for 
him to sell linoleum as well—the most serviceable, sanitary and attractive 
floor covering for these rooms ? 


After you have sold a stove or other kitchen necessity, or some 
equipment for the bathroom, you can often increase your sales and 
profits by suggesting linoleum for the floor, for linoleum is very closely 
related to goods of their nature. 

Housewives generally favor linoleum not only because it is a durable 
and attractive floor covering, but because it is easily and quickly cleaned. 
It is in every sense a labor-saver. : 


We are always glad to send samples and prices of Armstrong’s 
Linoleum, as well as to supply window displays, newspaper. 
cuts, lantern slides, and helpful sales suggestions—free upon 
request. Let us hear from you. 


Armstronés Linoleum 


Circle A Trade Mark =< Reg. U.S. Pat. Off. 


For Every Room (49) in the House 








Armstrong Cork Company—Linoleum Department, Lancaster, Pa. 


GEORGE B. SWAYNE, Selling Agent 
CHICAGO NEW YORK 
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Great Guns! 
What a Mess 


Just what every car owner is trying to get away from. 
Just as sure as he needs an oil can for his oil he must 


have a grease gun for his grease. 


Here they are: 


The Rose 
Grease Guns 


Rose Shop Gun 24% x 1%, List $3.50 each 
Rose Auto Gun 1244 x 1%, List $1.80 each 


ROSE GREASE GUNS ARE THE BEST GREASE GUNS 


Because—they are Self-Loading, Clean, Quick and Service- 
able. Made from heavy steel, are indestructible and fill by 


suction like a syringe. 
FOR SALE BY MOST JOBBERS 


If your jobber don’t handle them send us his name and we 
will send you samples of the Rose Grease Guns postpaid at 
the regular dealer's prices. 


J. H. Haney & Co., Hastings, Neb. 


MANUFACTURERS 
The New Clean Way—The Rose Way ROSE PUMPS GREASE GUNS AND FAN BELTS 































The Old Dirty Way 






































If it isn’t 
Crimp Edge “IM 71zLcoR™ 
It isn’t the best | 
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SAVES LABOR 






Crimpedge Eaves Trough is on a par with other ‘M47z20R" 
sheet metal products—the best that modern skill, superior 
equipment and best material has produced. 









DEMAND “CRIMPEDGE”’ 





Milwaukee Corrugating Co. 


Branch at wf : 
Kansas City, Mo. Milwaukee, Wis. 
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Easy to Sell 
Easy to Operate 


The ball-bearing construction makes for 
easy operation. Easy operation makes wring- 
ing a pleasure for the woman who operates an 
“Anchor Brand” wringer. Please one woman 
and she will tell another. Now you know why 
ours is the world’s largest wringer factory. 


Stock Up On “Anchor Brand” Wringers 
and Make Selling a Pleasure 


Lovell Mtg. Company Erie, Pa. 

















If Quality Counts 


if you want to be sure that your cystomer is 
permanently satisfied, you will make no 
mistake in recommending 


American Portable Lamps 


They have always been, and are today the Standard of 
Quality in gasoline gas portables. 


They are made in a variety of designs at various prices, 
which allow the dealer a satisfactory margin of profit. 


Furnished® with or without match lighter. All have the 
American Automatic Cleaner. 


If you haven't a copy of our catalog send for it now. A 
postal will do. 


AMERICAN GAS MACHINE COMPANY 


695 Clark Street ALBERT LEA, MINN. 
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2nd Joint Convention 
and Exhibition 


New York State Hardware Assn. 


Penna. & Atlantic Seaboard Hdw. Assn. 
A Buying Exhibition 


Hardware Buyers assembled on our 1st Joint Exhibition Floor, Madison 
Square Garden, February, 1917, placed 2384 Orders with value of 
$253,000.00. 


New York State placed 710 orders value $57,000.00 
Penna. and Atlantic Seaboard placed 1674 orders value 196,000.00 


Total Orders 2384 Total value 253,000.00 


Fight 
for 
Liberty 
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New York City 


February 12, 13, 14 and 15, 1918 
LIBERTY 


Exhibition Floor Enlightening 


Madison Square Garden Emancipating 
THE: WORLD 





Headquarters 
Hotels Astor and McAlpin 


Big Buying on the 1918 Floor 


The 1918 Buying for obvious reasons 
will be spirited. New York State is. 
aroused and will seek a remedy for 
sharp disparity in her buying record. 


Pennsylvania & Atlantic er boa 
act vigorously to maintal 


channel of the. ee 
Merchant will find ‘ 





wi | a 
-_ Vive Ata a 


~ om 
> = 





+ 


[aed bew he 
t <<. | ‘ 
“ 


| Sap eles 




















44 





HARDWARE AGE December 20, 1917 

















GET OUR 240 PAGE CATALOG OF 


BATH ROOM FIXTURES 


OUR LINE includes every known fixture for furnishing the bath room 


—the largest line made by any one manufacturer. 

WE USE only the best quality of ma- 
terial. Every article is made of brass 
and is highly polished before being 
nickel plated. 


WE SELL to dealers only. From the 
large variety in our line, every dealer’s 
want can be satisfied, and from our large 
stock carried at all times, prompt ship- 
ments are assured. 


OUR PRICES are moderate, making the 
line a popular seller to the consumer and 
attractive to dealers. 








Ask for Catalog F 


AMERICAN RING CO. 


Established 1810 Incorporated 1852 
Waterbury, Conn. 


Sales Offices: 
2 Hudson St., New York 170 Summer St., Besten 
116 New Montgomery St., San Francisco 
1611 Heyworth Bidg., Chicago 




















You Profit—So Does Your Customer 


Every “Enterprise” Meat-and-Food Chopper and every “Enterprise” Sausage Stuffer sold 
by you renders triple profits. They give you, as dealer, a good profit; they profit the purchaser 
by making possible the elimination of all unnecessary waste, and they benefit our country by help- 
ing to conserve the food supply. 

Take advantage of the natural demand for these articles, in- 
creased by our advertisements in the women’s and farmers’ publica- 
tions that reach the people of your locality. ; 


“ENTERPRISE” 
' 'Meat-and-Food Chopper 


This is the chopper with the steel 
knife and perforated plate—the one 
that cuts the meat into delicious juicy 
particles without squeezing it dry. Impress upon 
your customers that it is the ‘‘knife and plate” 
machine, so essential to (Ist) the housewife 
in utilizing cheaper cuts of meat and in using left- 
overs; (2d) to the farmer for use with 


The “ENTERPRISE” 


Sausage Stuffer and Lard Press 
Made with a cylinder bored absolutely 
true so that plunger plate cannot jam or 

crack. Instantly converted into lard press. 

Made in ten sizes, 2 to 8 qts., japanned or 

tinned. Retail price, four quart size, japanned, 

$10.00; tinned, $12.50. 

Write for a copy of the Enterprise Catalog 


The “ENTERPRISE” Line Will Yield You a Good Profit and Enable 
You to Meet All Competition. 


The Enterprise Mfg. Co. of Pa., Philadelphia, U.S. A. 




































No. 5—Family size. 
Retails for $2.50 
No. 10 — Large 
size. Retails for 
$4.25 
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Greetings 


At this holiday season fue like to think of our 
customers as our friends. We like to feel that in a 
broad sense our customers are our partners—that 
our success is hut the reflection of their success. 


Ani so, at this Xmas time and on the ebe of a 
nefu year, fue extend to you our hearty good fishes 
fuith the sincere hope that the coming pear {will bring to 
you greater prosperity and happiness than eber before. 

THE OSBORN MANUFACTURING Co. 


CLEVELAND, OHIO 





“BRIGHTEST LIGHT 
LONGEST LIFE”’ 


mm af 


FLASHLIGHTS 
AND BATTERIES 


Include Novo Flashlights 


and Novo Batteries 


in your list for the coming season’s merchandise 


REASONS: 
Their high quality means Satisfied Customers. 
Our Iron-Clad Guarantee relieves you of responsi- 
bility. 
Our Liberal Selling Plan means Extra Profits for 


You. 
Write for Catalogues. 
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STOVE PIPE. 


REG U-S-PAT-OFF- 
is made from Even Colored, Polished, Planished or Galvanized 


Steel Sheets, in all gauges and in 4” to 7’’ diameters. 


Six style locks to choose from, all simple, strong and capable 
of making a perfectly rigid joint. 

Corco Stove Pipe is shipped in steel casks with wood heads 
that save a joint on every package. With paper wrapped 
or wood crated pipe the outside joint is 

Madelike this usually battered and rusted when delivered 
and must be thrown away. 


Corco Pipe, in the steel drum, comes to 
The Corco Stove Pipe you with the outside joint in the same good 
booklet, showing all Condition as the inside sections. Makes 
style locks, will be 
mailtd on request. handling and storage easy. Can be used 


over again. 











Whitaker -Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. Members of National 


Association of Sheet and 
Branch Offices and Warehouses Tin Plate Manufacturers. 


New York Philadelphia Chicago St. Louis Shi ] ike th 4 
Kansas City Chattanooga Richmond Ip 1 1S 








1s Oe alo) ming ci am ol cy cia! 
Surpassed in their 
Ui Coogaclaram Colero mm Alte vetstan 


INLAND STEEL COMPANY 


First National Bank Bldg Chicago. 


Works, Indiana Harbor, Ind. and Chicago Heights, Il]. 
Branch Offices, ST.LOUIS-ST.PAU [-MILWAUKEE: DENVER-DALLAS. 
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AMERICAN 
ScREW 
Company 


= WY = 
Stock Assortment 


WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 











Place f Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpen- 
ter and woodworking customers can see 
it, then sit back, or rather, stand alive 
and watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a 
center level to guide them. They cut 
from the outer rim, the entire surface is 
at work all the time; no jagged ends. 
You can use them as gouges or chisels; 
you can do scalloping, fancy scroll twist 

columns, newels, rib- 
\ bon moulding, etc. 


im Cate Let us send you de- 
< tails on this free display 
cabinet. 


The Progressive Manufacturing Co. 
Torrington, Conn., U.S. A. 
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Warren Fixtures Display and Sell Goods 


Notice the Paint and Brush Department of this well arranged Hardware 
Store. A real Paint Shop. All the different colors on Sample Seards. where 
customers can see them and select the shades they want. 


All the Paints and Vanishes within easy reach. All the different sizes and 
styles of Brushes are so well displayed that all people have to do is to point 
to the one they want. All Brushes sampled and displayed under glass, away 
from dust and dirt and the retail stock just back of the samples in drawers or 
original packages. 





Think of the time saved. Think of the additional number of customers you 
could wait on with a Warren System like this. With these fixtures customers 
usually see and buy other goods—articles that they would not have thought of. 


We can prove to you that Warren Fixtures sell more goods. Send for our 
new Catalog and full particulars. 


J. D. Warren Manufacturing Co. 
Masonic Temple CHICAGO, ILL. 











me, Stroxe MYERS &ke 
HOUSE PUMPS 


The next time you have occasion to recommend or pipe connection; Plain or Cock Spout—Interchangeable 
install a House or Cistern Pump—be prepared with a —afford the opportunity of forcing water direct from 
full line of Myers Force and Lift Cog Gear Pumps— the spout or pumping it into elevated or other tanks; 
then your sale will be easy. Brass, Brass-lined or Polished Cylinders—in different 

Here are some of the special features which produce sizes—afford the range for many pumping requirements 
splendid pumping service and on which we base the while the several styles—neat of design and nicely fin- 
above statement. ished—give variety of choice. 

Patented Cog Gear Head reduces power required to They meet every demand for house pumps where good 
pump 33144%; Extra Long Stroke and Large Air Cham- pumping service is essential. Let us send you late cir- 
bers insure full even flow and increase volume; Revers- cular in colors showing these pumps with or without 
ible Spout and Handle permit easy installation; Special set length and telling all about the Myers Method of 
Pipe Coupling on all styles allows either iron or lead House Pump Display. Write to-day. 


Ashland P d Hay Tool Works, 
F. E. MYERS & BRO., “*?° °XSHLAND, O80. 


PATENTED 
COG GEAR 
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Bishop’s “Greyhound” 
cease Lopes Easily to the Front 


co 
“TRACE MARE 

When you look over 
the different makes of 
saws in order to choose 
@ winner, one brand runs 
easily ahead of all the 
rest — Bishop’s “Grey- 
hound.” 


Strong, swift and easy 
cutting, the perfect steel, 
the hang and the balance 
carry it ahead of the field 
and into the stores of the 
most progressive hard- 
ware dealers. 


Geo. H. Bishop & Co. 


Lawrenceburg, Ind. 


“TRACE MARS 





























At Last— 
A Perfect 


After years of exper- ™ : Al I ! s = a C 
imenting we have pro- : 
— TN Plier 


THE 
“RIMCO” RUBBERY 
INSULATED PLIERS 


which are far superior to 
anything heretofore offered 
in this line. 

This Plier is made of the finest 
grade of tool steel, and insulated 
with a semi-soft rubber’compound of 
high grade material. Each Plier is tes- 
ted by THE ELECTRICAL TESTING 
LABORATORIES of New York, for 10,- 
000 volts. The insulation is bonded to the 
handles by the “ELCHEMCO” Process, 
which is fully covered by American and For- 
eign Patents, and is the only method whereby 
rubber can be attached to metal without its be- 
ing purely a mechanical attachment. 


The “RIMCO” RUBBER INSULATED PLIER is 

invaluable to linemen, as it is made to stand the 

roughest usage, without affecting its usefulness. It is \ Sy 

also of value in the equipment of MOTOR TRUCKS and 

AUTOMOBILES, in fact, will appeal to mechanics every 

where who are working about high voltage equipment. 

HARDWARE DEALERS should place a trial order and 

be convinced of the merits of this tool. 
Made in two sizes, and can be sold for less than the plier with remov- 
able rubber sleeves. Write for further informgtion and prices. 


RUBBER INSULATED METALS CORPORATION 33 PLAINFIELD, N. J. 
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Facts On Galvanoid 


Galvanoid 

is heavily electro- 
zinc coated after weaving by our su- 
perior galvanizing process. 





Galvanoid 

then receives a 
covering of transparent varnish, 
which protects the pleasing, dull gray 
finish, and adds to the firmness and 
life of the cloth. 


Galvanoid 

is firm, durable 
and attractive. It is quality goods 
and looks it. 


Galvanoid 
has “made good” 


with the trade, having justified our 
claims that it is the best Galvanized 
cloth at any price. 


“Its Popularity Grows ” 
Order from your jobber. If he 


does not handle Galvanoid write us 
and we will see that you are supplied. 


AMERICAN BRAND 
QUALITY-SERVICE 


SCREEN WIRE CLOTH 


We also manufacture 


PAINTED—GALVANOID ENAMELED—GALVANIZED 
AMERICAN BRONZE—COPPER—SPECIALS 


AMERICAN WIRE FABRICS COMPANY 
CHICAGO 


Factories ; 
Clinton, la. Mt. Wolf, Pa. 























Stanley Knuckle Joint 
Block Planes 


Now have a new and patented form of 
lever or cap, which, being made entirely 
of steel, is practically indestructible. 
This New Knuckle Joint permits of 
great leverage, consequently the lever 
can be placed in position or removed 


with very little effort—a great improve- 


ment over the old form of Knuckle 
Joint lever. When clamped in place it 
will hold the cutter firmly to its seat, 
and, being securely locked on the lever 
screw, will not move when the cutter is 
being adjusted. 

The small cut at the left shows in 
detail the construction of this new style 
lever. 


Two Sizes 


No. 18—6 In. long, 15% In. Cutter 
No. 19—7 In. long, 1% In. Cutter 


STANLEY Rute & Lever Ca. 


New Britain, Conn. U.S.A. 
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—the 
self 

riveting 
screws 

















A “Talking Advertisement” 


A dealer doesn't need a big stock of 
“Real Solid’’ Aluminum Ware to sstart 
with, but he will eventually. 







It's like this—a woman buys a preserv- 
ing kettle, and the first thing that pleases 
her about it is that it is light and easy to 
handle. Next she measures carefully the 
fruit to be cooked for preserving and 


finds that 















which securely fasten almost any kind 
of fixture in any and every kind of 
wall. 





We are claiming much, but we mean 
every word of it; and what is more, 
there must be a just ground for our 
claims or the number of ANKYRA 
ANKOR 
BOLTS al- 
ready sold 
this year 
would not be 
more than 
twice as large 
as in 1916, 
when sales 
were more 
than double 
those for 
1915. 


Ankyra-fastened fixtures, unlike those 
screwed to wooden pegs or lead slugs, 
never come loose. * Yet the fixtures 
can be easily removed and quickly and 
securely replaced. 


ANKYRA ANKOR BOLTS are 
profit-makers for you, and we help you 
sell them in a number of ways. Infor- 
mation about our liberal discounts to 
dealers, explanatory literature and 


sample bolts will be yours for the 
asking. 











“REAL SOLID” 
ALUMINUM WARE 

























holds exactly what it is listed to hold. She | 
also finds this splendid ware to he a 
greater heat conductor than other kinds 
and that it retains the heat longer. 











Then that nationally known slogan, 
“Safety First,"’ comes to her mind. She | 
is glad she bought ‘‘Real Solid’ Alumi- 
num Ware—she remembers seeing an ad- 
vertisement featuring its being made from 

| 

























99% pure aluminum stock—she knows it 
doesn't contain any poisonous substances. 
Never leaks either—no seams or joints. 








And when she finds fruit acids have no 
effect on it she becomes a ‘‘talking adver- 
tisement.”” ° 


Result—a steady stream of customers | 
flocking to your store for “Real Solid’ 
Aluminum Ware. 

i 








A word to wise merchants is sufficient. 










The Buckeye Aluminum Co. 
Wooster, O. 












a 
Manufacturing Company 


150 Berkley Street 
Wayne Junction, Philadelphia 


Self 
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Advertising in papers that 
reach blacksmiths and wheel- 
wrights is sending more cus- 
tomers than ever to Hardware 
dealers for 


NEVERSLIP 
RED TIP 
Calks and Shoes 


Red Tip Calks are made in different 
styles, Screw and Drive, for all kinds 
of streets and pavements—for light 
shoes and heavy. 

Horseshoers and horseowners prefer 
Red Tip to all other makes, because 
they keep horses from slipping under 
all circumstances and have given un- 
failing satisfaction for over 25 years. 
Remember 

Neverslip Shoes are made especially 
for Red Tip Calks. All patterns — Screw 
and Drive. 

All Neverslip Calks have Red Tips. 

All Neverslip Shoes have Red Heels. 

All Neverslip Tools Have Red Tips. 

Without Red Tips they are NOT Never- 
slips. 

Stock them now and be ready for 
Winter business. Send for booklet 
“P” and prices. 


The Neverslip Works 


New Brunswick, N. J. 


Montreal Chicago New York Boston 
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og Leads 


Dealers say our Dog Leads 
outsell all other makes. 


Why shouldn’t they? No 
chains for the purpose are 
stronger or better made—none 
put up so attractively. 


These well known chains, 
mounted | Doz. Assorted on 
Colored Enameled Steel Dis- 
play Signs, show them up in 
the best possible way and sell 
them “‘on sight.” 


We supply these handsome signs 
(free of charge) through our Jobbers. 


Ask your Jobber to supply you. 





Bridgeport Chain Company 


Bridgeport, Conn. 
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How and Where 
to Purchase 


Wrenches 


HEN purchasing 

wrenches, the one 
way to be assured of 
satisfactory returns and 
service from your invest- 
ment is to look for the 
triangle trademark. 


A complete assortment of 
these wrenches will be found 
on Billings & Spencer 
Wrench Boards, displayed in 
more than 6000 hardware 
and motor accessory stores 
throughout the country. 


There is no speculation in 
purchasing triangle trade- 
marked tools. You are sim- 
ply using what mechanics 
and engineers have relied 
upon for the past fifty years. 


Every tool bearing the 
triangle trademark is un- 
conditionally guaranteed. 
Look for this -trademark. 


Write for Catalogue— 
34th Edition 


THE BILLINGS 
& SPENCER co. 
H FORD:CONN. U.S.A, 





| 
| 
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The Numerous 
Advantages of the 


<Grain: Brown SreEpoMETER 


The advantages of using this 
famous instrument are many. 
Those who have experienced 
unsatisfactory speedometer serv 
ice will appreciate them. In fact, 
so widely appréciated are the 
numerous exclusive features of 
the Corbin-Brown that each year 
it is more urgently in demand. 


It is accurate at all times, being 
unaffected by heat, cold, altitude 
and electrical influences. 


It possesses unlimited endur 
ance and stands up under the 
most rigorous service. 

Its hand is steady, its numerals 
clear, sharp and easily read. 


It is handsome and compact in 
appearance. 


In short the Corbin - Brown 
possesses every essential require- 
ment of a thoroughly satisfactory 
speedometer. Just such a speed- 
ometer as you need. 


Investigate it at your dealer’s. 
Catalog on request. 


The Corbin Screw Corporation 


THE AMERICAN HARDWARE CORPORATION, Successor 
NEW BRITAIN, CONN. 
BRANCHES: New York Chicago Philadelphia 
Makers of Corbin Duplex Coaster Bra‘es for Bicycles 
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nder General Electric 


CITY HALL, Trenton, N. J, 





LIGHTED BY LUX LAMPS 





A Timely 
Opportunity 
for Profit 


Army men quickly recog- 
nize the merit of this par- 
ticular Beacon that can be 
buttoned on the coat or 
around the belt, leaving both 
hands free or that may be 
stood upright on a table or 
hung from a peg on the 
wall. It’s the lamp of truly 
all-round utility and that’s 
the kind of lamp the Army 
man needs and wants. Re- 
newal batteries for this lamp 
may be obtained in any 
town of the United States 
or Europe. Order by num- 
ber 2381 from your jobber 
or write us for descriptive 
folder. 


BEACON 


ELECTRIC WORKS 


of National Carbon Company, Inc. 


Chicago: 
11-17 Se. Desplaines Street 














Bright Wire Goods 
Brass Cup Hooks 
Cotter Pins 
“Hicks Belt Hooks 


Coat and Hat 
Hooks 


Wire Hardware 
Wire Mill Goods 


Special Wire 
Forming 


E. Jenckes Manufacturing Co. 

WORCESTER MASSACHUSETTS 

Selling Agents 
JOHN H. GRAHAM & COMPANY 

113 Chambers Street New York City 


























QUALITY plus SERVICE equals SATISFACTION 


In offering you our line of goods, we are mgs you _ ALITY and SERVICE, and 
t 


Made in three sizes, 
10, 14 and 22 Qte. 


complete Satisfaction comes only in the 


In stocking our ok 
a “EAGLE M MOP WRINGE 


SUPERIOR FOLDING WASH 


selection of 

this SATISFACTIO 
ERS and BUCKETS COMBINED and 
BENCHES have the reputation of 


have stood the test of time. 


never failing to satisfy. You will find these lines quick sellers and 


big profit producers. 


All of our products are built of high grade material, and are 
guaranteed against all defects and imperfect workmanship. The in- 


creasing demand for ae Soe 
the Standard of 
and the Acme of Perfection. 


goods is concl evidence that 
Comparison, the gw ne pt Rage Mechanical Sk 


The Eagle Woodenware Manufacturing idiidaaa 


Manufacturers 


HAMILTON, OHIO, U. S. A 


Will Hold a 10, 11 of 12 
ineh clothes wringer 
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Order Your Fly Swatters Now 


From all accounts traffic conditions are getting more serious every day. 
Merchants everywhere are complaining of the delays experienced in getting 


goods. We advise you to—Order your Fly Swatters now. 


Our New Display Stand Will Sell Them 


henna 
We have gotten out a handsonie new Display Stand lithographed in attrac- 
We propose to ship six of these new Counter Display Stands 
We make no extra charge for them. 


tive colors. 

with every gross package. 
Each stand holds one dozen fly swatters. 
It will help matters “all alorig the line” 


quickly as possible. That meaiis 
your bit’’ and we'll do ours. 


A. W. DRAKE MFG. CO., Hazleton, Pa. 


if you will take the goods as 
“Ask your Jobber for them now.” 














“Do 

















coming season will see the greatest demand for Fly 
Swatters ever known. 





ATLAS 
10-Cent Fly Swatter 


“Swat the Fly” crusades are spreading. The 
Be prepared. Stock Atlas 
Fly Swatters. We make two 
styles—one to retail for 5 cts., 
the other for 10 cts. Both are 
made of the best wire cloth 
with a copper finished handle. 


The 1o-ct. Swatter shown 
has an extra long handle— 
10 ins. It is very neatly and 
securely bound, with soft green 
felt—cannot rnar the finest fur- 
niture. Especially adapted for 
ged or. drawing-room use. 

e have made it extra strong 
and flexible-—will outlast any 
now on the inarket. 


The 5-ct. Swatter, the best 
ever made to sell at a Nickel, 
has a triangular fold permit- 
ting insertion of your ad if 
desired—a clever idea. 








Now is the time to place 
stock orders. We'll gladly 
quote Prices and Terms. 


| Atlas Mfg. Co. 


New Haven, 








Conn. 

















HORSE SHOE BRAND 
Good Luck 


Universal Wringers 


For Universal Use 
Give Universal Satisfaction 
Will fit on Round or Square Tubs, 


Reversible Drain Board, Enclosed 
Cog Wheels, Steel Ball Bearings. 
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Two of the Popular Sellers 


360E Rolls 10 x 1 


No inches. 
No. 361E Rolls 11 x 1 


The American Wringer Co. 


99 Chambers Street, Dep’t “A”’ 


New York City 





























Complete 
and Distinct 


2 





That one feature is this: 


Vv 


1” heavy oot dirty clothes, 


i: ¢ mee" "es ieee 
j 7, Fara 
fis 0 == — 4 with a Twin Tub hoe 


They are both 

IBLE SWINGI 
rigid 
mever Sags or Bends. 
The Ne. 


vided with adjustable extension 
Ask for Circular No. 27387. 





No. 27 Twin Tab Belt Power 
Washer 


WASHERS 1» 1 


Jist one of the Exclusive Features in 
tliese One Minute Twins will help you Double 
Yeur Sales on this type of machine. 


They are equipped 
vith PEG TYPE DOLLY in first tub for the 


ER in second tub for the finer 
and less dirty y ~ he two best princi- 
ples for WASHING and RINSING, especially 

with our REVERS- 
PWRINGER. 
construction of the STEEL BENCH-— 


27 model is equipped with feet for fas- 
tening to the floor, while the No. 37 model is pro- 


One Minute Manufacturing Co. 
Newton, Iowa 


and VACUUM 


Note the 





legs and castors. 


No. 37 Twin Tub Electric Washer 
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Strangling the Periodicals 


Congress at its last session passed a hasty postal law increasing 
the postage on periodicals from FIFTY TO NINE HUNDRED 
PER CENT. 


Some periodicals will be killed—all will be restricted in circula- 
tion and crippled. There will be fewer readers, and the habit of 
reading curtailed. The great function of periodicals is to assist in 
the spread of ideas—by printing the achievements in the world of 
thought, culture, and science. 


Thus to shut out farm journals—as these zone rates will—will 
lessen the productive power of our country by millions of dollars 
through loss of better methods. Shut off trade journals and you 
decrease the manufacturing power by more millions. Shut off the 
religious papers and there are shut off channels that have raised 
millions of dollars for distressed humanity. Shut off the great 
periodicals of the home and there is throttled an avenue that has 
given expert instruction to hundreds of thousands of mothers and 
saved their babies to health and citizenship. 


These national periodicals are printed in the big cities—and the 
first zone, the cheapest zone, is in or near those cities; there are 
many educational opportunities near cities, and the cities will read 
anyway. Small towns and distant districts depend to a large extent 
upon periodicals; thus this law increasing periodical postage where 
it is most needed shuts off opportunity wheré needed. It penalizes 
periodical readers. 


Repeal this law. Repeal this FIFTY TO NINE HUNDRED 
PER CENT periodical postage increase. Sign the petition below 
and mail it. Put a cross mark in the square—save the periodicals 
and the work that they have done and are doing for national educa- 
tion and patriotism. 











SIGN BELOW 


CUT OUT. MAIL TO CHARLES JOHNSON POST, Room 1417, 200 FIFTH AVENUE, NEW YORK CITY 


PETITION TO CONGRESS-—Sign Here! 


The spread of education, of culere, of scientific knowledge and advancement, and of our vast internal merchandising and manu- 


facturing has been, and always is, vitally dependent upon the freest and cheapest circulation of periodicals, The penalties resulting from 
any restriction on the freest possible circulation of periodicals will be destructive of the best interests of our economic life and the 
opportunities of developing our best citizenship. 

The postal amendment passed by the last Congress increasing the postage on periodicals from FIFTY TO NINE HUNDRED PER 
CENT will throttle or destroy our periodicals at a time when the widest and most extensive circulation of publications is essential to the 
patriotism, education, and upbuilding of our country. 

Therefore, I, the undersigned, do most earnestly demand the repeal of this burdensome periodical postage amendment. 


Periodicals mean much in your life. If you will help by a few arguments with your acquaintances and an occasional letter in 
a spare moment, put a cross mark here. 


oe Will you help in securing the repeal of this iniquitous law ? CT] 


CUT OUT. MAIL TO CHARLES JOHNSON POST, Room 1417, 200 FIFTH AVENUE, NEW YORK CITY 
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SERVICE 


QUALITY ee 


Senour’s Floor Paint 


We have specialized for 40 years on the manufac- 
ture of Floor Paint. 


SENOUR’S FLOOR PAINT is in a Quality class by 
itself. It is made right and is sold with an absolute 


guarantee to give satisfaction. 


We have developed a result-producing sales propo- 
sition which is closely linked with the unique direct- 
to-the-consumer mailing campaign we furnish to pro- 


mote the sale of SENOUR’S FLOOR PAINT. 
SENOUR’S FLOOR PAINT is a profitable spe- 


cialty—an assortment of which may be easily-and 
quickly turned over by you. 


Mail us a postal for particulars. 


SELL Gora INT 


THE MARTIN-SENOUR CO. 


PIONEERS OF PURE PAINT 
CHICAGO MONTREAL WINNIPEG LINCOLN 
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Right down in the front trenches of metal working, in the no-man’s land 
of production 


Starrett Hack Saws 
are doing their bit. The sharp, hardened tungsten steel teeth cut their 
way through rod or sheet, steel or copper as a machine gun cuts its way 


through opposing infantry. 


While the excellence of Starrett | Because we have made careful and 
blades has long been an accepted thorough tests we are able to tell 
fact, never before have they been you just which numbered blade is 
accorded the confidence they enjoy. best suited for each class of work. 
today. The rush and bustle attend- The result of these important tests 
ant upon forced production have together with the unexcelled quality 
createdademandforahacksawblade of Starrrett Hack Saws have placed 
that will ‘stand up’’—cut quicker, placed our blades in the first rank of 
and last longer. industrial preparation. : 


What blade to use is indicated on page 208 of our Catalog No. 21A. Send for your copy. 


ATHOL, MASS. 


HACK SAWS 
NEW YORK LONDON . CHICAGO -_—— 


easy 


The L. S. Starrett Company 


The World’s Greatest Toolmakers 
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It takes 
make the mare go 


money 


also the tank. So 
Uncle Sam is spend- 
ing more every 
month than he used 
to spend every year. 
Some of the cash 
comes from taxes. 
We must all cough 
up. How? Where? 
Why? When? The 
Commissioner of In- 
ternal Revenue an- 
swers. Page 62, this 
issue. 


odo O 


The fellow who 
wants to buy only a 
washer is up against 
it. Frank Farring- 
ton knows, because 
he tried to buy one. 


Travel along with 
him, fellow mer- 
chants, to see how 


he would have been 
handled in your 
store. Page 64, this 
issue. 


i) 


Are you 
your share?” If not, 
why not? The lit- 
tle fellows on page 
66, this issue, are 
getting theirs  be- 
ge they’re on the 
oD. 


‘petting 


Oo 







‘Men. 

sacrifice, 
greatest of these is 
sacrifice.” 
believe it? 
to us all to do our 
bit—not in talk, but 


and 
the 


money 
but 


in fact. The Big 
Boss says so. Page 
70, this issue. 
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HARDWARE AGE 


HOLE TO ADJUST HANGER 
AND OIL BEARINGS 
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See How Close This Hanger 
Carries the Door to the Rail 


A DOOR IS AS GOOD AS ITS HANGER 


Doors which do not keep out the wind, 
rain or snow are as useless as old fashioned 
barn doors swinging on old fashioned tee 
or strap hinges. The “snug fit’’ of the 


NATIONAL 


is the selling feature. In addition it is easily 
adjustable—vertical and lateral. FLEXIBLE 
HINGE JOINT construction allows door to 
swing out should anything bump against it. A 
storm-proof rail especially designed for the 
NATIONAL HANGER fits flush against the 
building. 

Packed one pair in a box, complete with all 
necessary fittings, lag screws, bolts and socket 
wrench. 

Delay in ordering your stock may mean 
higher prices. 

Send immediately for Catalog and Trade 
Prices. 


National Mig. Company 


Sterling, Illinois 


(Patented September 24, 1912) 
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War Revenue Act 


Commissioner of Internal 






and the Taxpayer 


Revenue Describes Sym- 





pathetic Interpretation of War Tax—Burden of 
Making Correct Returns on People, but 
Government Will Help 


A statement by Dan C. Roper, United States Commissioner of Internal Revenue 


Made before the Editorial Conference of Business Papers, Washington, D. C., December 1%. 1917 


HEN the full significance of winning this war 
W is properly understood, it will be seen that no 

country ever chiseled into statute a measure 
of greater importance than the War Revenue Act of 
Oct. 3, 1917. This law undertakes to provide a large 
portion of the necessary money to defend and per- 
petuate those institutions to which our forefathers de- 
voted their lives. In this sense it is a beacon light 
toward which people the world around confidently 
fook, for the liberties of our allies are equally de- 
pendent with ours upon the necessary financial support 
which this act undertakes to provide. 

It is an interesting law in that it more generally 
distributes the burden of taxation than any internal 
revenue measure in the history of our country. It 
touches more nearly every phase of industry and, there- 
fore, becomes of greater personal interest to our people 
than any previous tax measure. Because of decreased 
exemptions the personal income tax will reach six or 
seven million persons who have heretofore not made 
returns. This number includes a large proportion of 
our farmers, a vast number of retail merchants, sal- 
aried employees, wage earners and laborers. 

In addition, there is an estate tax, a capital stock 
tax on corporations, an excess profits tax on individuals, 
partnerships and corporations, an excise tax on deal- 
ers in a large number of commodities, a variety of 
stamp taxes, a tax on admissions and dues, a tax on 
public facilities, such as railway transportation, tele- 
graph and telephone messages, and insurance policies, 
occupational taxes and the special taxes on alcoholic 
and non-alcoholic beverages, cigars, tobacco, per- 
fumeries and various other objects. Finally, there is 
the munition manufacturers’ tax and the increase in 
postage rates. In short, this War Revenue Act is 
the most comprehensive tax law ever enacted, and the 
man who escapes its provisions is indeed an inconse- 
quential member of his community. 


Sympathetic Administration 


OME persons have undertaken to criticize the law 

and to point out its crudeness and inequalities. 
Imperfections in the law are not to be wondered at 
when it is remembered that so many of its provisions 
invade virgin territory. A careful study of the act, 
however, will convince the unbiased student that it is 
a remarkable piece of legislation, requiring only an 
intelligent and sympathetic attitude on the part alike 








“The man who pays his 
Liberty tax in full, without 
question or murmer, is no less 
a patriot than the man who 
invests in a Liberty bond 
or volunteers his services for 
military duty.”’ 

—Dan C. Roper. 




















of administrative officials, the Congress and the people 
to bring it into workable form and to accomplish its 
purpose without destroying business or visiting undue 
hardship upon taxpayers who properly co-operate in 
its administration. But to accomplish these desirable 
ends the sympathetic and patriotic co-operation of 
the Congress, the administrative officials and taxpayers 
are each and all indispensable. If they are assured, 
there need be no undue anxiety. 

A good law may be ruined by reckless methods of 
administration, and a defective law vastly improved by 
intelligent and painstaking administration. Considera 
tion of this nature prompted the Secretary of the 
Treasury soon after the passage of the law to call to 
my assistance in interpreting the excess profits pro 
visions of the law nine able and representative Amer 
ican business men. For several weeks these men have 
devoted their entire time without compensation to hear- 
ing and studying the views of taxpayers regarding the 
excess profits law, to the end that they may be able 
to give to the Commissioner of Internal Revenue in 
formation as to business based upon fresh and up-to 
date knowledge. The end sought is to collect the tax 
which the law imposes with the least possible hard 
ship and inequality. These excess profits advisers have 
brought to the assistance of the Bureau of Internal 
Revenue a dependable knowledge of the viewpoint of 
the taxpayer and of business conditions which is essen 
tial to the practical solution of the problems with which 
we are confronted. 

This I believe to be the first time that any govern 
ment department has worked out a co-operative plan 
for ascertaining and digesting the business and indus- 
trial conditions affected by a federal law. It is a step 
toward that understanding that should prevail in every 
democracy between the people and those whose duty 
it is to administer the law. 


Rules to Be Published Soon 


iy furtherance of the desire of the Department to 
solve its problems in the light of actual conditions 
rather than of superficial considerations there has been 
called to its assistance a group of legal advisers com- 
posed of representative lawyers of very broad experi- 
ence, who are patriotically giving without cost to the 
government assistance that we could not purchase in 
interpreting the law. 

Following the publication soon to be made of the 
rules and regulations for the administration of the 
law is to come the tremendous task of actually collect 
ing the taxes. The period between Jan. 1 and March | 
is fixed by law for the filing of returns by the tax- 
payers. Payment must be made before June 15. 

The campaign of administration involves a campaign 
of education. It is intended that every available avenue 
shall be utilized for informing taxpayers as to the 
amount of tax for which’ they are liable and how, when 
and where their taxes are to be paid. 

To this end the field force of the Bureau is to be 
expanded and reorganized and specially charged with 
the duty of coming into personal contact, between Jan. 
1 and March 1, as nearly as possible with every person 
subject to this tax. 

Schools of instruction are to be held in every collec- 
tion district and early in the new year a competent 
revenue official will be sent into every county in the 
United States. These agents will be provided with all 
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necessary forms and will be qualified to render assist 
ance to taxpayers in making out their returns. Public 
announcement will be made through the press of the 
dates when these men will visit each community and 
taxpayers will be urged to call on them promptly. 
Their services are free and there should be no necessity 
for anyone to incur expense in the preparation of his 
return. 
Educational Campaign 

Nagano have also been perfected whereby the rev 

enue field officers are to have the co-operative aid 
of the State and County Councils of National Defense 
not only in disseminating information regarding the 
law, but in arousing and stimulating a patriotic attitude 
toward war taxation. Volunteer assistance will be 
rendered also by committees of bankers, accountants, 
postmasters and by the highly trained field force of 
the Department of Agriculture. 

We hope so thoroughly to cover the field that ignor- 
ance of the law may not be consistently offered by any 
taxpayer as an excuse for failure to comply with its 
requirements, It must not be overlooked that the law 
plainly imposes upon the taxpayer the duty of seeking 
the revenue officials and of complying with its provi- 


sions and prescribes rigid penalties for failure to com- 


ply with them. 

As a practical aid to the millions of new taxpayers, 
we have devised a comparatively simple, self-explana- 
tory income-tax return form for the use of persons 
having a net income of less than three thousand dollars. 
Many of these people do not keep books or records of 
accounts. They are not familiar with accounting terms 
and methods and would be unnecessarily confused if 
confronted with a form which carried the intricate 
questions required by the surtax and excess profits tax 
features of the law. Consequently, the man of small 
income, who is subject only to the normal tax of 2 per 
cent, is to have the benefit of a schedule drafted in the 
simplest possible form and language. 

The man of larger income, who is required to com- 
pute surtax and excess profits taxes, in addition to the 
normal tax, will be required to use more detailed forms 
with appropriate instructions. 


Sympathetic Interpretation 


As illustrative of some of the recommendations touch- 
ing the excess profits tax, which are now being con- 
sidered with a view to presenting them to the Secretary 
of the Treasury, the following, among others, may be 
cited : 

Allowance of reasonable salaries in the case of part 
nerships and individuals, in order to place them on an 
equal basis in this respect with corporations. The effect 
of this allowance would be to transfer a reasonable 
salary allowance from income derived from capital in- 
vested, all of which would otherwise be taxable under 
the graduated rates of Section 201 to Section 209, 
which imposes a flate rate of 8 per cent on salaries 
and other income. It is readily seen that such a con- 
struction is fully within the spirit and intent of the 
law. It is within the letter of Section 209, which 
allows each individual who really earns a salary by 
personal exertion, no matter in what business connec- 
tion, to have it taxed under the 8 per cent provision 
of Section 209. 

That the 8 per cent rate be made to apply to pro- 
fessional men even if a small amount of capital is 
employed by them. 

That merchants be permitted to make inventories of 
merchandise either at cost or at market value. That 
brokers be included on the ground that they are 
merchants of securities. 

That any taxpayer who is content with a 7 per cent 
deduction upon his invested capital will not be called 
upon to make a complete return of his pre-war capital 
and income. 

You have already observed that the Secretary of 
the Treasury has approved of a Treasury decision al- 
lowing the full exemption provided by the Congress 
to corporations in Sections 201 to 203. The difficulty 
here arose that a definite exemption was provided for 
in Section 203, but the mechanics provided for apply- 
ing the exemption in Section 201 were left incomplete 
in a limited number of cases. Hence this decision car- 
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ries out the manifest intent and purpose of the Con- 
gress. 

Without further taxing you with the details of our 
study of the law, I would state that we ae confident 
that the rules and regulations to be adopted will in- 
terpret the law in a manner which will be in full accord 
with its intent, and in harmony with the methods of 
legitimate business and the rights of taxpayers. It is 
neither hoped nor expected that these regulations will 
please every taxpayer. They would not be good regula- 
tions if they did. ‘The spirit of honest co-operation 
with the taxpayer, however, is being instilled into every 
employee of the Bureau and will be insisted upon at all 
times and in all places. 


War Tax Prerequisite to Victory 


All taxation is burdensome. War taxes are neces- 
sarily so, because they are heavy. The Government’s 
needs are pressing, however, and must be met. The 
law imposes an obligation upon every citizen which he 
must meet honestly, patriotically and, we hope, cheer- 
fully. We have many evidences that American patriot- 
ism is responding to this condition. 

No agency has done more or is capable of doing 
more to bring about these desirable ends than the 
business press of the country. You are now contrib- 
uting space to this work. The people can only be 
reached and aroused through the kind of campaign 
that you are waging. Through your editorial columns 
you can point out anew your country’s needs and the 
necessity of taxation as the fundamental method of 
financing this war. You will picture taxation for war 
purposes as an essential prerequisite to victory and as 
a necessary defense to liberty. The man who pays 
his Liberty tax in full, without question or murmur, 
is no less a patriot than the man who invests in the 
Liberty bond or volunteers his services for military 
duty. This is the spirit of America and I congratulate 
our country on the patriotic manifestation of co-opera- 
tion by your great agency for publicity. 
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Adventures in Hardware Shopping 
In Search of a Washer 


By FRANK FARRINGTON, 


Successful merchant and world renowned writer on retailing 


prietor would be neglectful of a customer who 

might come in and say he wanted to buy a 
washing machine. But it’s different when a fel- 
low wants “just a washer.” 

I needed a simple little washer to slip over a 
stove bolt. It was for the automobile and I wanted 
it just as badly as I could want a washing machine 
if the family clothes were all asoak and I were 
sent out to buy one, 

Going into the first hardware store I found I 
approached a man who stood behind the counter 
writing items in a book, as he looked over the 
stock on the shelves. He was obviously the pro 
prietor. 

“IT want to get a small washer,” said I. 

His pencil paused long enough for him to use 
it to point toward the back of the room and say, 
“Back there.” 

I went on back till I came to the tin-shop where 
a workman was just washing his hands. I re- 
peated my. wishes, He wiped his hands and crowd- 
ing past where I stood in the doorway, he said, 
“All right,” and went into a little office and sat 
down on a chair next to a young lady typist and 
began talkify to’her about some items in a cata- 
log he picked up. 

It did not take me leng to discover that he was 
not talking to her about washers. Two or three 
other men stood, around and I was unable to de- 
termine from their appearance or attitude whether 
they were a part of the store’s force or just mere 
customers. I tried to muster up courage to say 
to one of them that I wanted a washer, but it was 


| DO not believe that any hardware clerk or pro 


veal ((f1 


, | 
o| ® i-li= = 


a failure. Just as | was about to speak the man 
went away. 
Seems Foolish, Doesn't It? 

T seems foolish, doesn’t it, for people in a store 

to act that way with a customer, even if the 
customer wanted only a washer. If the incident 
had not actually happened as I have written it | 
would scarcely have thought it possible in a store 
as well equipped as that one appeared to be. 

Of course the man who wants only a washer 
may be something of a nuisance in a store where 
people are busy. I apologize for not wanting 
more, but it is not my fault that washers are so 
insignificant in financial value. I would willingly 
have paid a profit of a thousand per cent on that 
washer. 

Well, I wasted no more time there. I walked 
out and went on until | came to another hardware 
store. At first there seemed to be nobody home in 
this store. I stood around the front of the store 
some minutes and I even knocked on the show 
case with a fifty-cent piece to attract attention. 
Nobody came, though I could hear a hammering 
sound somewhere a good ways back. 

I wandered along back until I came to a stair- 
way and upstairs I could hear voices and hammer- 
ing. I went up and at the head of the stairs I 
found there what seemed to be a clerk and a tin- 
smith. The tinsmith was working on some kind 
of a tin job and the clerk was holding the parts in 
place for him. They both looked up at me as I 
came up the stairs, but just then something came 
up for discussion about the work and they for- 
got me. After a minute I approached them and 
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“They ain’t no washer that size in the shop” 
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showing my little stove bolt I asked the clerk, 
“Could I get a washer for this?” 

“Isn’t there anybody downstairs?” he queried. 

“No,” I replied, “there didn’t seem to be.” 

“What’s become of Jerry?” he then asked the 
tinsmith. 

“Probably gone across the street for something,” 
the latter answered. 

“Le’s see your bolt!” the tinsmith then asked 
me, 

I held it up for inspection. 

The tinsmith spat an accumulation of tobacco 
juice into a piece of stovepipe standing on the 
floor. ‘They ain’t a washer that size in the shop,” 
said he.- 

As I reached the foot of the stairway I heard 
him say to the clerk, who evidently protested 
slightly, “I said ‘shop,’ didn’t 1?” 


Some Come-Down 


The store was still empty and I went on my 
way, somewhat less hopeful than before. I was 
moved to start in at the next place by asking for 
a stove and finally deciding only to take a bolt if 
they could supply one with a washer on it, but I 
tried once more. 

The store I entered was the busiest place I had 
been in that day. There were four clerks and 
each one was waiting on a customer, while three 
people were patiently waiting their turn. I sat 
down on a convenient stool, not expecting to re- 
ceive attention very soon. However, in less than 
a minute the clerk nearest me took time to say 
“Good afternoon,” and while his customer looked 
over some stock he had laid out, he asked me 
what I would like. In my most apologetic manner 
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I humbly explained my desire to get a washer to 
fit a stove bolt. 

“Let me take the bolt,” said he. 
that in a minute.” 

His whole manner was pleasant. He could not 
have done better if I had told him I wanted to 
buy $500 worth of stoves. He slipped the bolt in 
his pocket and then taking the article his customer 
decided to buy, he went off to wrap up the latter 
purchase. On his way to the wrapping counter 
he stopped and took a washer out of a drawer and 
slipped it on my bolt. When he came back he 
handed it to me on his way to his customer. 

“How much?” I asked. 

“That’s on the house,” said he. 
and we'll get even with you.” 

That agreeable hardware man will have his 
chance to get even with me and I wouldn’t be hu- 
man if I didn’t feel 
willing to go out of my 
way a little to get even 
with the two stores 
where they did not 
treat me well. 


“T’ll get you 


“Come again 
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Getting Your Share Tan 


for he is in “the Service.” Do we ever stop 

to think that every last one of us are in the 
Service? Service is duty performed in any office. 
Frequently we find a successful business man who 
started his business on a shoe string. His shoe 
string was service. Service is the biggest word we 
have to-day, in war or peace. In merchandising or 
in fighting the word “service” rings true. Service 
wins because it is the key that opens the door to the 
storehouse of abundance. 

In merchandising occasional customers do not 
build up a solid business. It takes an “abundance” 
of customers, customers who come to-day, to-mor- 
row and the day after, customers so pleased with 
your service that they will tell others. These others 
tell still others and thus you have an endless chain 
established to boost your business. If I were in 
business and my name should happen to be Jones 
I would rather have for my store a “hole in the 
wall” and have the people speak of me as “Square- 
Deal Jones,” than have the biggest store in town 
with a reputation of being a two-price man who 
hired unreliable help to dispense equally unreliable 
merchandise. The merchant building his business 
on a thorough understanding of the word service 
can increase his business and make a fair and just 
profit on his merchandise. 


Gor he. -we speak of our friend with pride, 


Store Meetings Pay 

HIS is a time when store business meetings are 

productive of great good, they guarantee service 
to your customers. There never was a time when 
team work was so essential as it is right now. A 
business meeting one night each week can be used 
not only to talk over changes in prices and the rea- 
sons for the changes but they place employer and 
employees on an equal footing where ideas can be 
suggested and considered for the betterment of the 
store service. 

It is almost an impossibility for a hardware sales- 
man to become familiar with every article in stock. 
Salesmen specialize on certain lines, one on cutlery, 
another on builders’ hardware, another on tools and 
still another on stoves and kitchen utensils. The 
business meeting is the logical place for the inter- 
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change of ideas between these various specialists. 
The man who specializes on stoves may have made 
a study of a new article, a Hotpoint Hedlite Heater. 
This heater may lack “selling points” with the rest 
of the salesmen but at the same time be alive with 
selling points to this man. If each salesman un- 
derstands it thoroughly there will be no sales lost 
through lack of talking points. And this under- 
standing can best be accomplished at a_ store 
meeting. 

The fellow who knows about the heater says: 

“In the first place, it is simple and convenient to 
operate, it is easily attached or detached. It is made 
of pressed steel finished in polished nickel, has an 
adjustable reflector permitting heat rays to be de- 
livered parallel to the floor or diagonally upward. 
The reflector is heavily copper-plated on the inside 
and black enameled on the outside. The hinged 
heating element guard is easily raised for cleaning. 
It is sanitary and healthful, does not vitiate the air, 
its warmth is clean and odorless. It is safe. The 
wire guard over the heating element is always cool, 
yet in half a minute the reflected heat will burn 
the hand. What would happen if the heater should 
be overturned on the carpet? It is so constructed 
that you can throw it around or kick it over and it 
always rolls over, face up, reflecting the heat up- 
ward. It is flueless and fireless, just the thing for 
home, bathroom or office.” 

Thus can the clerks’ meetings be made produc- 
tive of ideas. They stimulate the sales force. 


The Weak Sister Clerk 


HE clerk who dislikes the store meetings is usu- 

ally the man who needs them most. He is the 
fellow who does his work mechanically and at the 
same time has mental pipe dreams about how fast 
he could climb if he were with a more progressive 
firm. He forgets that he is a part of the firm, just 
one of the weak spots in the organization. If the 
boss is unusually severe with him he thinks the 
boss is using him for a “houn’ dog,” and he gets 
peeved. He forgets that “pull” is the result of well- 
directed effort, that the boss wants all his men to 
have a “pull” with him. The man with a “pull” is 
the man who does the right thing at the right 
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time, the man who uses his own head, the man who 
does not have to be told. Right thinking, then action 
—that’s pull. 

The boss wants men he can lean on while he is 
gasping for his second wind. Some of us find pleas- 
ure in making mental mountains out of mole hills. 
What we need is a good spanking, but because we 
are fully developed, from the neck down, we don’t 
get what we deserve. About half the men who are 
plugging along as second raters could become first 
raters if they would dig right to bed rock and find 
out where they needed fixing. 


Three Winter Windows 

Oh, yes! Those window displays 
nearly forgot them this time. 

First we will take a display based on “futures.” 
To-day may be fine but we have a hunch that we 
are soon due to have rain or snow. Our hunch 
gives us a chance to cash in on something we think 
is going to happen. We can make a display of 
articles that will be in demand in wet weather. 
Damp, cold weather suggests auto robes. Wet 
streets suggest tire chains. So the trim will fea- 
ture auto robes, chains and a couple of tires for 
good measure. The articles can be arranged to suit 
the trimmer. For the main show card we can hand 
out this copy: 


-the Stove Man 


COMING 
Cold Weather—Wet Weather 
Are you prepared for both? 
Auto Robes—Tire Chains 
Don’t freeze—Don’t slip, 
skid and slide around. 
PREPARE NOW! 
BEFORE THE RUSH! 


In the two half-cards we dispense additional in- 


A timely display for 
any hardware store 
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formation regarding the discomforts of unprepared- 
ness: 
* * * 
Are you prepared for that cold snap? 
Are you going to experience that 
Br! Br! r! r! feeling 
when the wintry winds begin to blow? 
HOW ABOUT AN AUTO ROBE? 


* * * 


You should equip your car with an 
AUTO ROBE 
They will be scarce this winter! 
Why not get one NOW? 


A Four by Four Scenario 

Ace robe is marked with a plain price card. 

Now, while we have been talking over our dis- 
play based on “‘futures’”—in walked the fellow who 
has been looking at our educational window featur- 
ing brake lining. He has been reading our four- 
foot-by-four-foot wall-board show card regarding 
John Jones and his trouble with the street car com- 
pany. 

You see, we give John Jones the leading part in 
our four-by-four scenario. Our imaginary John 
Jones got bumped good and hard with a street car. 
After they dug John out and he viewed what was 
left of his little old Ford roadster, he did just what 
hundreds of people are doing every day: He filed 
a suit against the street car company for the price 
of a new jitney bus plus a reasonable sum for mental 
anguish, humiliation and disarrangement of fea- 
tures. Almost every hour some John Jones gets his. 
Usually the fault is with the brakes, so in our show 
card we can bring out a line of conversation that 
will reflect sales points in good brake lining. 


Read the article for 


description of this 


display 
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A novel trim that will sell good brake lining 
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Street Car Co. vs. John Jones 


Attorney: Were you on the right 
side of street when accident. occurred? 

John Jones: Yes, sir—right side. 
The motorman rang his gong and then 
the car hit me. 

Attorney: Why didn’t you stop? 

John Jones: My brakes wouldn’t 
hold—the lining was old and worn. 

Attorney: Was it high-quality 
lining? 

John Jones: 
brand. 

Judge: 


Then follows a sketch of street intersection 
showing what happened to Jones, and a further ad- 
monishment from the judge: 


No! Some inferiof 


Case dismissed. 


“Mr. Jones, get your brakes lined 
with THERMOID. You can feel lucky 
you were not killed.” 

Next case. 


Two small cards bring out two pertinent ques- 
tions: 

“How about that back country motor 
trip—are you sure your brakes are 
working properly? 

“Do they GRAB or SLIP? Why not 
have them re-lined NOW with THER- 
MOID? THERMOID gives 100 per 
cent efficient service.” 

* * * 

“What about traffic? Don’t take 
chances—are you sure your brakes are 
working perfectly ? 


Pedestrians expect you to give them 

a square deal. Don’t get up in court 

and tell the judge your brakes were 

old and worn. Use Thermoid. You’ll 

never use that excuse with Thermoid.” 
* * * 


Rolls of brake lining look very much like grind- 
stones. There is little about them to attract the 
eye. The rolls can be arranged in as attractive a 
manner as is possible and then some original stunt 
pulled in the background to attract and stop passers. 

The window display will bring ’em in and the boy 
with the pencil behind his ear will perform a real 
service, not only for the customer but for the public, 
in selling a product safe and dependable. 


“I Told You So” 


[* our third display we attract attention by pro- 
claiming that we know something. Make a dis- 
play and on your center show card feature in bold 
letters that “it’ll rain January third.” Then see 
how many people step in to take exceptions to your 
weather forecast. When they step in explain that 
you have advance information, and proceed to in- 
terest them in the line of goods you feature in the 
display. About January second, if the weather is 
fair, change your display. If it looks like rain, 
leave it in. If you make a bull’s-eye you will win 
lasting fame, and if you lose they will forget about 
it. The main thing is to get them prepared for 
the rain and snow that is sure t@come. Prepared- 
ness means sales. 

Along with our show card we feature a dozen 
small card “suggestions,” such as tire doh, cold 
patch cement, repair stock in tubes, Shaler Ford 
kit, Shaler Vulkit, Safety and Marvel Vulcanizers, 
Wood’s Everloc, Inner Liners-and tire shoes. 
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We place these cards systematically around our 
main show card on the background and from the 
main card we run strings to the “suggestion” and 
then down to the goods on display in the win- 
dow. 

We will suppose that a car owner after looking 
at the display, enters the store to buy tire shoes. 
While you are wrapping them and the little jigger 
is whizzing back to the cashier for his change, you 
can take advantage of the moment’s wait. 

“Say, Mr. Smith, here’s something you ought to 
have in your toolbox, according to pretty near all 
of my best customers.” 

He stops edging down toward the fishing-tackle 
case and you slip a Shaler 5-Minute Vulcanizer on 
the counter. 

“Oh, a vulcanizer,” he says. 
for me to monkey with my tires. 
them fixed up at the garage.” 

“Well, that looks like the easy way out of it,” 
you come back, “but this thing is different, and if 
you are like me you’ll want to know more about it 
just because it is so simple.” 

“Here’s the idea,” you continue. “See this little 
tin cartridge with the raw rubber on the bottom 
and a piece of cardboard in it? Well, when you 
puncture a tube and you are miles from a garage— 
you simply wipe the soapstone off it for a couple 
of inches around the puneture, put the tin over it 
so that the hole comes under the rubber patch, 
squeeze it down with this clamp, and touch you cigar 
to the cardboard—then keep on smoking. That’s 
all there is to it. It’s easier than sticking on a 
patch. The cardboard is saturated with chemicals 
that make it burn slow without any blaze and give 
just enough heat to weld the patch, in five minutes 


“Life’s too short 
I always have 
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by the clock. I'll guarantee that you'll tear the 
tire before you can get the patch off, too. You 
know how much a garage would stick you for a 
repair like that and how long it would be before you 
could have your tube?” 

“It listens good,” he admits, “but I’ve bought so 
many little things like that and they didn’t always 
come across with results when I tried to use them.” 

“But this works. More than half of our sales 
have been to folks who had it recommended to them 
by friends who are using them. And even if it 
weren’t for that the Shaler people have been in the 
vulcanizer business too long, and they have too big 
a reputation to take chances on an accessory that 
isn’t absolutely O. K.” 

While you have been talking, Mr. Smith has 
picked up the bright package and read the story that 
is printed all over it. 

“Well, when that dozen patches that comes with 
the outfit is used up, what am I going to do?” he 
asks. “Let’s see, the whole thing costs a dollar and 
a half, according to the package, doesn’t it?” 

The sale was made. 

Service? Yes. We started out talking about 
service. See the show cards in these display pic- 
tures. The man who makes these cards has the 
biggest card business in the city—service. His 
prices may be higher than the other fellows’, but 
his work is correct and it has a personality. When 
he tells you that he will deliver your work at a 
certain time, you can bank on it. He wraps the 
cards neatly and sticks a little thank-you sign on 
the wrapper. He is located high up in an office 
building, sometimes inconvenient when a man is in 
a hurry, but through service he has established a 
business that is second to none. § 
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If it rains you make a ten-strike—if not, folks forget it 





> 


i A TD ee 


agin nan 
. mental Foren sia aber eee cee anger me mae te 


Spas bas hens 








sa RE SOE HI 





Men, Money and Sacrifice Required 


Success in This War 
Will Require Service 
of Every Business 


Man 


Dilution of Labor Es- 

sential to Increase 

Efficiency of Industry 
and Commerce 


By W. H. TAyvor, 
President, Hardware Age 


E have heard much about the dilution of 

labor. Considering the serious strikes 

which have taken place in every State in 
this Union with but three exceptions since our na- 
tion has been at war, and considering further the 
propaganda back of many of those serious labor 
difficulties, we might well write a book on the de- 
lusion of labor. 

The business of America at this most important 
period of our history is war, and the prosecution of 
that new business is absorbing our every energy. 

We are out to win, and our thinkers are begin- 
ning early in the game to inject into our workers 
the spirit of 1918. That spirit, like many of the 
greatest good things that have come to mankind, 
is the child of necessity. 

Three things are absolutely necessary to win this 
wares They are man power, money and sacrifice, 
and each of these three great essentials must be 
wisely directed. 


The Three Essentials 


i % HE draft law, plus that patriotic impulse back 

of ever-increasing enlistments, has generously 
supplied uniformed man power. The spirit of 1918 
has already demonstrated that there is as big a 
percentage of men ready to die if necessary for 
Democracy as there were in 1776 to give their all 
for liberty. The rattling music of the drummer 
boy has given way to the deafening hum of the 
aeroplane. The muzzle loader of Bunker Hill has 
given way before the Enfield rifle and the deadly 
machine gun of the western front. But the spirit 
of 1918 is the spirit of 1776, refined by more than 
a hundred years of democratic influence. 

That second great essential, money, has leaped 
forward from the pockets of our people and with a 
true American promptness met every government 
need on the threshold. There were so many men 
and women wanting Liberty Bonds that it took two 
rapid instalments to even temporarily satisfy their 
appetite, and now the Thrift Stamps and the War 
Savings Certificates are out in answer to those 
behind the lines who want to do their financial bit 
daily. If the old saying “money makes the mare 
go” is still true, that colt, Uncle Sam, sired by 
Democracy, damed by Liberty and ridden by a 
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jockey whose colors are red, white and blue, is 
going to win this race in a walk. 

But we still have to consider the third great war 
essential, sacrifice. It is the absolute measure of 
our sincerity. Without sacrifice no battle can be 
won, no wounded men can be properly cared for, 
no army morale can be guaranteed, and equipment 
will fail to keep pace with the progress of our men 
facing the deadly blasts of a titanic war—trained 
autocracy gone mad. 


Sacrifice Behind the Lines 


AJOR CHARLES F. GORDON of the 43rd 

Canadian Highlanders, better known to those 
who love good reading as the author Ralph Connor, 
has summed it up well by saying, “This war will 
be won, if it is won by us, not so much by those who 
throw the bombs or drive the bayonets home, as by 
those sacrificing men and women behind the lines 
who keep the supplies coming up.” 

Great Englishmen of unquestioned ability and 
integrity have stated repeatedly that if British 
labor demanded its due, under standards prevalent 
before the war, General Byng’s offensive would 
have been pitiful. Sacrifice has shattered the old 
order of things in the British Isles, and sacrifice 
is going to shatter the “Look Out for Number 
One” idea which is, I regret to say, too prevalent 
among certain classes of our people. 

We are already being called upon to sacrifice 
personal ambitions and business profits. Most of 
our people are toeing the mark, but others are 
welching. 

You don’t have to be a chemist to pick out or 
point out the common ingredients that go into the 
make-up of a welcher. Strong drink is a primary 
degrading influence. 


Liquor Causes Welching 


I KNOW of mills in Pittsburgh and Youngstown 

that are oversold 25 per cent. With the gov 
ernment shipbuilding program being held up be 
cause of delay in essential products coming from 
these mills, their business becomes our business 
and their problems our problems. When, with the 
knowledge that government work is being delayed. 
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we learn that these plants are producing in some 
instances at but 60 per cent capacity, it is but nat 
ural that we should be interested in the causes of 
such a record. Gentlemen, the answer is intoxi- 
cants. 

I know of one coking concern employing 256 men 
who are short 78 men on Monday mornings, 41 men 
on Tuesday mornings and 32 men on Wednesday 
mornings. The owner of that business knows what 
is the matter. The fingers of his investigation 
came up in the first grab clutching a bundle of 
boarding houses where they were buying keg beer 
by the wagon load. The second handful revealed 
saloon keepers with small charge accounts against 
workmen at the week end to insure their coming in 
to pay and cash their checks or empty their pay 
envelopes on pay day. These accounts bring the 
men there not only to pay their money obligation, 
but in imagined loyalty to buy more booze of the 
saloon keeper who was friendly enough to extend 
them weekly credit in thirst emergency. 

And these things link themselves together. ‘Too 
much booze in Connelsville means a shortage of 
raw material in Youngstown, and a scant output 
in Youngstown means delay on the Jersey meadows 
near Newark, where shipbuilding is beginning a 
section of our answer to the submarine fury. 


The Well-Known Story 


HE story of Connellsville is but the story of 

scores of our manufacturing towns where men 
are working shorter hours for higher pay than has 
ever lined the envelopes of a working class, and 
those men who seem to work but for a small stake 
with which to go on a big spree must learn the 
true meaning of sacrifice. It is small wonder that 
our legislators at Washington have at last decided 
that a vote is due on Prohibition. 

And not only must we root out effectively those 
insidious things which make labor inefficient and 
irresponsible, we must go further and make good 
labor better labor. 

There is a dearth of skilled workmen. Modern 
war is a war of materials and mechanics. When 
we have supplied the raw products we must refine 
the work of those who shape that material to the 
needs of our emergency. The skilled man may be 
performing six or eight or ten operations, all of 
which require special knowledge and special train- 
ing, but of those operations one particular thing 
may require vastly greater skill than all the others. 
By dilution of labor Englishmen have taken from 
such men all the operations others can be taught to 
perform, and have permitted the expert to devote 
all his time to the operation requiring exceeding 
skill. 

Such efficiency will be applied to our factories 
more and more as we realize our duty. Before 
long the manufacturer who does not do this, or the 
workman who puts obstacles in the way of such a 
change, will be branded a welcher. 


Labor Leaders Sacrifice 


[_ ABce UNION men are going to sacrifice to the 

degree that they will not only work with non- 
union men, but they will even teach non-union men 
the tricks of their trade. I make this statement 
with confidence, for English Labor Union men have 
done it, and the workmen of America are just as 
loyal and just as patriotic, and just as ready to sac- 
rifice as any men anywhere. I have differed with 


Samuel Gompers on occasions too numerous to men- 
tion, but thrown into the heat of the life-and-death 
struggle, of which we are all a part, Samuel Gom- 
pers is rising above petty things and gives promise 
of statesmanship. 











‘It requires team work to win 


this war and the essence of team 
work is the wise and economical 
use of men and materials.” 


—W. H. Taylor. 

















The shipbuilding interests need 135,000 men. 

The aviators need 100,000 men. 

By the first of next May the government will 
require not less than 400,000 expert workmen in 
France. 

That is more than 600,000 skilled men, and I 
have not mentioned those who will be needed to 
keep trains rumbling over the tracks our engineers 
are already building “Over There.” 


The Great War Essential 
HESE skilled men will have to come from our 
factory and your factory, and the measure of 
the manufacturer will be the measure of his hurt. 
It will be sacrifice—the greatest war essential. 

And when these men go and less skilled men are 
advanced to do their work, what will bolster up 
the gaps in our factories? A million women are 
working on war essentials in England, and again 

I say America will equal any sacrifice any nation 
has made to stop the crunch of Prussian heels on 
peoples whose only crime is a love of self-govern- 
ment. Our women will rise up and do what their 
English sisters have done. Forerunners of that 
great army of women factory workers are already 
at their machines, and their work is largely the 
dilution of labor. 

Frank A. Vanderlip, one of the greatest bankers 
of all time, is one of those dollar-a-year men down 
in Washington. He is helping run the treasury 
department. He is a human dynamo for work, and 
a genius at organization. His business opinion is 
worthy of any thinker’s serious consideration. He 
knows the real meaning of sacrifice and he is back- 
ing his convictions with service. 

A few days ago he said that the government had 
spent a billion dollars for war supplies in the 
month of November and that Uncle Sam had re- 
ceived but $500,000,000 worth of supplies. He said 
the reason the government was getting but half 
its requirements was that we haven’t even begun 
to sacrifice. 

I want to sound a note of warning to the manu 
facturers of non-essentials, especially to the owners 
of such factories which are using iron, steel, lead, 
zine, tin or any other non-ferrous metals. They 
are material elements needed to win the war, and 
most of the things made of these metals require the 
skilled help so urgently needed in our great strug- 
gle. Use them as you would your birthright, and 
if you know of a man who is a manufacturing 
welcher through waste of these big things shoot 
some of your brand of Americanism into him. 

It requires, in France and England, one and one- 
half men behind the lines for every man at the 
front. It requires ten men on the ground for every 
two in an aeroplane. It requires team work to win 
a war, and the essence of team work is a wise use 
of materials and the dilution of labor. It requires 
men, money and sacrifice, and the greatest of these 
is sacrifice. 

Let’s Do It—until it hurts. 
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Buy Glidden Varnish 
Company 


New $2,500,000 Corporation Concludes 
Biggest Business Transaction Ever 
Recorded in the Paint and 
Varnish Trade 


HE most important transaction in the annals of 
the paint and varnish trade of this country 
has just been concluded by the outright purchase 
of the Glidden Varnish Company of Cleveland, Ohio, 
and its subsidiary, the Glidden Varnish Company, 
Ltd., of Toronto, Canada, by a newly formed cor- 
poration headed by Adrian D. Joyce, who was until 
recently director and general manager of sales and 


New Officers of The 
Glidden Company 


Lert To Ricnut=:R. H. Horsburgh, secretary-treasurer, 


distribution of the Sherwin-Williams Company. The 
new company will be known as the Glidden Com- 
pany, and is capitalized at $2,500,000, fully paid in. 

Associated with Mr. Joyce are O. A. Hasse, 
formerly manager paint and varnish sales for the 
Sherwin-Williams;-Company, and R. H. Horsburgh, 
controller of the same company. They will assume 
the positions-of:.vice-president and secretary-treas- 
urer, respectively, in the new corporation. All three 
have resigned their connections with the Sherwin- 
Williams Company, and it is positively stated that 
the new company. is not in any way connected with 
other paint and varnish interests. 

Members of the Glidden family, including F. A. 
Glidden, heretofore president of the company, will 
retire from the new corporation, but the balance of 
the organization will remain intact and will be en- 
larged as necessity demands. 

The present Glidden plant, occupying nearly 17 
acres, is a model in completeness of equipment and 
modern arrangement. 

During nearly fifty years of business life the Glid- 


Hardware Age 


den Varnish Company has built up an enviable vol- 
ume of sales to dealers and industrial concerns in 
every field, 


Closing Date for Accessory Catalogs 


CLEVELAND, Dec. 4, 1917. 
Editor HARDWARE AGE: 


I am receiving report cards daily from my road 
men who are now on their annual cataloging trip, 
supplying electros and price lists for 1918, and | 
find that 90 per cent of the hardware jobbers have 
their 1918 catalogs either on the press, in process of 
distribution or have already distributed them. 

I am at a loss to know why the hardware jobber 
does not hold his catalog forms of his accessory 
department open until after the New York Automo- 
bile Show, as this would enable him to publish a 
complete automobile accessories catalog. 

Our road men report that in a great many, in 
fact, in the majority of instances, the buyer of the 
automobile accessory department would have liked 
to take on our new lines for 1918, but we are too 
late. In some instances, the road man is told that 
their firm expects to publish an automobile acces- 
sory “Flyer” or special spring catalog, and they 
will announce our new products in this issue. But 


Formerly with Sherwin- 
Williams Company 


Adrian D. Joyce, president. O. A. Hasse, vice-president 


when spring arrives very few hardware jobbers 
publish this number. 

The automobile accessory jobber does not close 
his catalog until after the New York or Chicago 
Automobile Shows. And I believe if the hardware 
jobber would do the same, it would add materially 
to their annual profits and would save them the 
expense of getting out special catalog pages. 

I would like to hear your opinion on this subject 
and would like to have you furnish me data, if 
possible, as to why the hardware jobber does not 
wait until after the National Automobile Show be- 
fore closing his auto accessory catalogs. 

Very cordially yours, 
A. E. FRANCIS, President, 
The Francis-Rand Company. 


Brown Company Takes Over Burgess 
DECEMBER 1, 1917. 


The Berlin Mills Company has acquired the prop- 
erty and business of the Burgess Sulphite Fibre 
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Company, Portland, Me., and on Nov. 30 the name 
of the Berlin Mills Company was changed to Brown 
Company. The business will be carried on under 
the same control and management as heretofore. 


News in Brief 


THe Brooks BuRNER Stove Co., Ardmore, Okla., 
incorporated with a capital stock of $30,000 by Wilson 
Newman, W. L. Brooks and others, will equip a foun- 
dry and machine shop. 

THE EcoONOMY SERVICE CORPORATION, Philadelphia, 
Pa., has been incorporated in Delaware with capital 
of $300,000 to manufacture fireless cookers, etc. Wray 
C. Arnold and M. Elliott, Philadelphia, are the in- 
corporators. 

THE FRANKFORT CARBURETER Co., Frankfort, Ind., 
has been incorporated, with $250,000 capital stock, to 
manufacture carbureters. The directors are Milton 
T. McCarty, Richard S. Voorhees, Carl W. Sims, Wil- 
liam H. Spencer and Eugene O. Burget. 

THE Eacie Mra. Co., Appleton, Wis., manufacturer 
of farm tractors and other farm machinery, has in- 
creased its capital stock from $200,000 to $500,000 and 
elected the following officers: President, Frank Saiber- 
lich; vice-president, Oscar Saiberlich; secretary and 
treasurer, Edward Saiberlich; general manager, 
Charles H. Hagen; directors, A. W. Priest, August H. 
Meyer and Fred Peterson. Work on the new shop al- 
ready is under way. 

Tue EAGLE PocKET KNIFE Co., New Haven, Conn., 
has increased its capital stock from $12,000 to $25,000. 

Tue Economy IGNITION Co., Springfield, Mass., has 
been incorporated with authorized capital stock of 
$50,000. Lewis J. Tetlow is president and treasurer; 
John T. Glancey and Wilson Goodrich, directors. 

Brooks & Co., New York, have been incorporated 
with a capital of $12,000 to manufacture metal boxes. 
S. E. Ferris, E. J. and C. C. Jenkins, 631 Quincy Street, 
Brooklyn, are the incorporators. 

THE SHAVELIGHT CORPORATION, New York, has been 
incorporated with a capital of $10,000 to manufacture 
special razors. C. G. Campbell, F. J. Kent and S. S. 
Newton, 73 Cortlandt Street, are the incorporators. 


THE Presto SNAP FASTENER Co., New York, has 
been incorporated with a capital of $10,000 to manufac- 
ture metal fasteners. H. Perlman and R. Hirshman, 
110 West 114th Street, are the incorporators. 


Obituary 


ARKUS EBERHART, for fifty years a resident of 
Yorkville, New York City, father of Frank Eber- 
hart, who died on Sept. 21, this year, passed away at 
his home recently at the age of 

83 years. 

He was the founder of the hard- 
ware and plumbing business con- 
ducted in recent years by his sons 
at Seventh-sixth Street and First 
Avenue. He was in business in 
Yorkville for nearly half a century 
before retiring. 

Marcus Eberhart was born in 
Germany on March 29, 1835. He 
came to America in 1852 and in 
1863 was married to Miss Louise 
Werner, who died in 1913. In 1880 

he established himself in the hardware business, in- 
corporating it in 1900. 

He was at one time active in fraternal organizations, 
including the Knights of Pythias. Mr. Eberhart is 
survived by his son Charles and three daughters. 


JOHN WESLEY LINGO, a venerable hardware mer- 
chant at Lebanon, Ohio, died at his residence in that 
city Nov. 30. For the past year he had been in poor 
health, but up until a short time before his death he 
daily visited his place of business. 

Mr. Lingo, who was 80 years old at the time of his 
death, was a native of Ohio and had been engaged in 
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the hardware business at Lebanon 49 years. He was 
first a clerk in the hardware establishment of his 
brother-in-law, but in a few years was able to purchase 
the business. In point of service he was one of the 
oldest members of the Ohio Hardware Association and 
invariably attended all the conventions of that associa- 
tion, several times serving on different important com- 
mittees. 

He always took a prominent part in local civic affairs, 
and up until 1914 was the active head of his business 
house; but feeling the weight of advancing years, he 
incorporated the business the year mentioned, admit- 
ting Stanley Sellers as an active partner. He is sur- 
vived by one daughter, Miss Carrie Lingo. 

Mr. Lingo took a prominent part in politics and was 
a close friend of former President Grover Cleveland, 
of whom he was a guest on numerous occasions at the 
White House during the two terms served by him. 


WINFIELD Scott KAULBACK, long in the hardware 
business in Malden, Mass., died recently at the Home- 
opathic Hospital in Boston, following an operation. 
Mr. Kaulback was born in Malden and was educated 
there. After leaving high school he entered the employ 
of the late Adam Cook, who conducted a hardware and 
plumbing business. Twenty-seven years ago he started 
in business on his own account, which he conducted up 
to the time of his death. He was a member of several 
fraternal organizations and is survived by a widow 
one son and daughter. 


T. S. McCurpy, aged 79, died recently at his resi- 
dence in Monongahela, Pa. He had been in the hard- 
ware business many years, but had recently retired. 
He is survived by a widow, two sons and two daughters. 


Jos T. PuGH, Philadelphia, head of the business of 
Job T. Pugh, Thirty-first and Ludlow streets, manufac- 
turer of augers and edge tools, died at his home at 
Swarthmore recently, after a month’s illness, at the 
age of 53 years. He was treasurer of the Association 
of Centenary Firms, and a member of the Manufac- 
turers’ Club, Philadelphia. The concern of Job T. Pugh 
was established by an ancestor in 1774 and is one of 
the oldest tool-making firms in the world. 


GEORGE COLEMAN, a member of the Stover Hardware 
Company, Trumansburg, N. Y., died suddenly recently 
in his sixty-fifth year. 

WILLIAM P. KELLY, 39 years old, a hardware mer- 
chant of Desbrosses Street, New York, died recently 
at his home in Brooklyn, where he was born and resided 
all his life. He is survived by a mother, three brothers 
and one sister. 


CHARLES H. DARLING, one of the leading hardware 
merchants of Woonsocket, R. IL, since 1874, died re- 
cently at his home, 294 Blackstone Street. He was born 
in 1855 and was identified With several financial insti- 
tutions. He is survived by his mother and one sister. 


JACOB RETTERER died suddenly recently while on a 
business trip. He was well known among the stove 
trade in Chicago, IIl. 


ALLEN C. SELLECK, one of the oldest hardware mer- 
chants in Chicago, IIl., died recently at his home, 118 
South Seeley Avenue, from heart disease. He was 74 
years old and was born in Prescott, Ontario. At the 
outbreak of the Civil War he enlisted and at the close 
engaged in business at 1924 Madison Street, where he 
continued until the time of his death. 


HENRY J. HEICK, 59 years old, died at his home in 
Louisville, Ky., recently. Mr. Heick was president of 
the Harry Heick Hardware Company, 322 West Mar- 
ket Street. He came to America when 14 years old and 
secured a position with the Hart Hardware Company 
and later with the Belknap Hardware & Mfg. Company, 
Louisville. He is survived by a widow, four daughters 
and three sons. 


PeTeR L. PETERSON died at his home in Willmar, 
Minn., recently in his fifty-eighth year. He had con- 
ducted a hardware business in Willmar since 1890. 
He is survived by a son and two daughters. 


T. S. McCurpy, aged 79, a hardware merchant of 
Monongahela, Pa., for many years, but now retired, 
died at his home there recently. 





Show Card Writing 


Made Easy 


Show Cards as Silent 


Salesmen 


By JOSEPH BERTRAM JOWITT 


Salesmen.” In these days of keen competition 

greater results are being accomplished by the 
progressive merchants with the aid of attractive 
cards that sell quietly and steadily. 

A show window may be artistically decorated, or 
merchandise may be well displayed, but without 
show cards or price tickets it will be a “handsome 


| : has been truly said that show cards are “Silent 


Plate No. 1 





For the Hockey Skater 

Figure Skater 
Rink Skater 
and Racer. 
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display” or “fine exhibition” of merchandise, failing 
to “pull the business” or to convert idle curiosity 
into buying interest. 

In times gone by it was considered “common” or 
“cheap” by some merchants to price-tag merchan- 
dise. But times have changed, and to-day price 
tickets appear even in the windows of the exclusive 
Fifth Avenue shops. This demonstrates the demand 
for, and the selling economy and power of, show 
cards. 


It’s Easy to Illustrate Cards 


N some instances the illustrated show card is more 

effective—we are all “kids” when it comes to ap- 
preciation of pictures—and from a practical stand- 
point the illustrations help to offset any irregularity 
in the lettering. 


Joseph 
Bertram 
Jowitt 
“Working 
Flat” 


Plate No. 1 is truly a beginner’s show card, for a 
sporting goods window. This card is a quarter 
sheet, size 11 x 14, and it is lettered “upright.” The 
background is white, with a red circular card pasted 
in the center: “Skating Outfits” is lettered in 
white, 

Illustrations advertising almost any article of 
merchandise can be taken from magazines or ad- 
vertising literature. Cut out with care and pasted 
on the show card they will look as well as if printed 
on the card. Many a show window has made the 
cash register hum through its original and attrac- 
tively illustrated show cards and price tickets. 


Be Brief 


LATE No. 2, “Victor Traps,” shows “TRAPS” 
written in a bold block letter. More reading 
matter would spoil this card. The name sells the 
trap and the illustrations make the card attractive. 
Brevity should be considered first, in order that 
“he who runs may read.” Where illustrations are 
used there should be a minimum amount of letter- 
ing, as in Plate No. 3. These pictures were cut by 
hand and pasted on the card. They show the whole 
razor set, so that all that is necessary on a card like 
this is the name or make of razor and the price, to- 
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Plate No. 2—More reading matter would spoil this card 
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Victor 


TRAPS 


- Quick, 


Certain Action— 


gether with some catchy up-to-date phrase, such as 
“Be Prepared” or “Service First.” 

Get something different, something snappy, into 
your cards. A bootbiack’s sign read “Shoes shined 
on the inside.” It was ridiculous but it brought 
results and many smiles because it was different. 

Color Mixing 
HE blending and mixing of colors is a very sim- 
ple matter, but it is important in connection 
with artistic show card lettering. Many a beginner 
often wonders what mixed with what makes what. 
Here are a few simple rules: 


Plate No. 


Yellow and blue produce green. Yellow and red 
produce orange. Red and blue produce purple. 
Red, yellow and blue produce citron. Yellow and 
black produce olive. Yellow, black and red produce 
brown. Red and black produce maroon. White and 
black produce gray. White and red produce pink. 
Blue and red produce violet. White, blue and red 
produce lavender. 

Mix colors on a piece of tin, marble or plate glass, 
with a flat knife or old brush. Have the colors 
rather thick. A little practice in mixing will bring 
the most pleasing and satisfactory results. 


3—The illustrations are pasted on card 
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Senate Passes Webb Bill—Committee Turns Down Burleson’s Plea for 
Raising Parcel-Post Weight Limit—Tax Regulations 
on Parcel-Post Packages 


By W. L. 


WASHINGTON, Dec. 17, 1917. 

HE Webb bill, legalizing combinations of 
4 i American business men for the extension of 

foreign trade, passed the Senate on the 12th 
inst. by the handsome vote of 51 to 11. It was no 
easy job, however, and the measure was so modified 
by the addition of amendments that it has been 
sent back to the House for concurrence, and will 
undoubtedly be referred to a Conference Committee 
to lick it into final shape. 

Although the bill was amended it was not emas- 
culated and there is every reason to believe the 
Conference Committee will bring it out in very 
satisfactory form. The passage of the measure is 
a great victory for the business men of the country 
and will be hailed as such by all who are proud of 
our rapidly increasing foreign trade. 

Got a Flying Start 


Consideration of the Webb bill began very 
promptly upon the reconvening of Congress. It had 
already been made the “unfinished business’ of 
the Senate, and this served automatically to bring 
it forward ahead of all other general legislative 
matters. 

The first development in the fight, however, was 
of sinister significance. Senator Cummins, of Iowa, 
who, with one specious plea after another has 
blocked progress on the measure ever since it was 
originally presented in the Senate, adopted a time- 
honored line of tactics that promised delay if not 
the defeat of the bill. 

Sending to the clerk’s desk to be read what he 
called “a series of amendments,” he smiled grimly 
when the reading disclosed a complete substitute 
for the pending measure. This substitute the lowa 
Senator defended on the ground that it will enable 
American exporters to make combinations for the 
foreign trade while it will prevent them from doing 
any act that would affect domestic commerce. 

Senator Cummins’ great fear appears to be that 
in some devious way the Sherman anti-trust law 
or the Clayton act, or both, may be deprived of 
their teeth. Thus, for the purpose of protecting the 
anti-trust laws, Mr. Cummins attempted an inter- 
esting little dental operation on the Webb bill. 

The Iowa Senator knew, as everybody in Con- 
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gress knows, that an excellent way to kill a bill is 
to secure its amendment by one house along lines 
which render it absolutely distasteful to its original 
framers in the other house. This paralyzes interest 
in the subject, the bill lags in the House, to which 
it returns after being amended, and, if it ever be- 
comes a law, it is shorn of the features which made 
it worth while. 


Cummins Thought It Was Dead 


AFTER Senator Cummins had explained his 

“amendments” he proceeded to shoot another 
arrow into what he doubtless believed to be a corpse 
by declaring that the Webb export bill, after all, 
is not a war measure and therefore ought not to be 
considered at this time. 


“If it is in any respect connected with the war,” he 
declared, “I have not been able to discern the tie that 
binds the one to the other, although I remember that 
more than once, when the Senator from Ohio (Senator 
Pomerene) has sought to engage the attention of the 
Senate upon the bill, he has insisted that in some 
fashion or other it is a war measure.” 


This brought Senator Pomerene to his feet with 
a stinging retort. 


“I do regard this as a war measure,” he exclaimed. 
“We are trying to keep up our trade. We have con- 
stantly been compelled to meet the British buyers, the 
French buyers, and the German buyers in combination, 
up to the time their commerce was cut off. We must 
now meet the situation as it exists. 

“It seems to me that the question for Senators to 
settle is this: Knowing the fact that our competitors 
in foreign countries are constantly combining in order 
to capture the markets of the world, are we so com- 
pletely wedded to the so-called Sherman anti-trust law 
that we are going to have our manufacturers and our 
producers suffer the disadvantage of being compelled 
to meet single handed their competitors who are in 
combination? That is the only question. 


Extension of Commerce Benefits Whole Nation 


“We are opposed to combinations here in our do- 
mestic trade, because among other reasons our belief 
is that they destroy the initiative of individuals and 
destroy our trade among ourselves. On the other hand, 
we have always accepted the theory that we were bene- 
fiting the American people when we extended our com- 
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merce to foreign countries and sold our surplus products 
in the foreign markets. 

. “Our people here at the present time are obliged to 
go into the foreign markets and meet our foreign com- 
petitors in combination. Clearly they, being in com- 
bination, when seeking a given amount of trade, will 
have the advantage over our commercial men when they 
go into that market single handed. 

“Now, if it be a benefit to our country to have 
foreign trade, then it does seem to me that we ought 
to permit our American manufacturers and our Amer- 
ican merchants to go into the foreign field and meet 
the foreign competitor on a common plane. By so 
doing we will be able to secure our fair share of the 
foreign trade. 

“If the Senator is of the opinion that seeking foreign 
trade under these conditions is to be detrimental to 
our domestic trade, then I can understand his opposi- 
tion to the bill, but I do not see it in that light. My 
notion is that we will not be injuring our people when 
we say: We want you to go to Germany or to Russia 
or to Japan; we want you to combine your material 
forces in such a way that you can meet their combina- 
tions there. I believe it will benefit our commerce, it 
will furnish an additional market for our surplus 
products, it will encourage our manufacturers to expand 
their capacity, it will put them in a position where they 
can exercise all their zeal and ingenuity to meet like 
combinations in foreign countries; and I believe that 
on the whole it will be a very great benefit to the manu- 
facturers, the merchants and the entire people of the 
United States.” 


Kellogg Throws Down the Gauntlet 


ENATOR POMERENE was strongly supported 
in his championship of the bill by Senator Kel- 
logg of Minnesota. To appreciate the force of 
Senator Kellogg’s position you should know some- 
thing of the man. 
Few lawyers in the United States understand the 
Sherman and Clayton anti-trust acts better than 
Kellogg. He has made a lifetime study of all forms 


of anti-trust legislation both here and abroad. 

But that is not all. When the Government planned 
an attack on certain of the big trusts which it be- 
lieved were violating the laws the Attorney General 
sent for Kellogg and appointed him a special as- 
sistant to bring the guilty parties to justice. 

Senator Kellogg worked faithfully and well, and 


he met with a large measure of success. More than 
one greedy corporation has changed its methods 
because of Kellogg’s work. 

It is highly significant, therefore, that the Minne- 
sota Senator should appear with lance in rest to 
fight for the Webb bill. Here are a few nuggets 
from his argument: 


“It is inconceivable to me that a country so vitally 
interested in the commerce of the world should bind 
its own merchants and its own manufacturers by re- 
strictions and rules in foreign commerce which no other 
country on the face of the earth tries to impose. 


No Sherman Law Abroad 


“The question is not whether the principles of the 
Sherman Act ought to be applied to all the world. The 
fact is those principles are not applied in foreign coun- 
tries where we must meet the competition of foreign 
manufacturers and merchants, and if we have the power 
to do so it is unwise to try to enforce against our mer- 
chants dealing in those countries rules which are not 
enforced against their foreign competitors. 

“Do we realize the tremendous importance of our 
foreign commerce, not only now but the importance it 
will assume after the close of this great conflict? Some 
of my colleagues do not seem to realize what is before 
the country. 

“At the beginning of the present century, in 1901 to 
1903, the United States ranked first among the three 
great exporting countries in the value of domestic 
products exported. Ten years later the United States 


ranked second, for Germany had increased 92 per cent, 
England 71 per cent, and the United States but 62 
per cent. 

“Now since the war began there has been a great 
increase in our exports, but this gain has been forced 
upon us, without any effort from our manufacturers 
and merchants, by the necessities of the world. A most 
significant, and, in our financial condition to-day a 
most important fact, is that the balance of trade is 
in our favor, thus pouring into this country a tre- 
mendous amount of credit and gold. 


Present Conditions Cannot Continue Forever 


“We must not delude ourselves with the idea that 
this receipt of gold from foreign commerce will forever 
continue. Of course, when the war closes and com- 
merce again begins to assume its normal trend the ex- 
traordinary demands of foreign countries, which can 
only be met here, will fall off. 

“Argentina, Australia, Russia and Canada will fur- 
nish their wheat and other farm products to all the 
countries of the world, and England, Germany, France 
and Italy will again meet us in competition in the 
markets with other manufactured products. 

“It is idle to say that these countries are going to 
be crushed by the war and cannot compete with us. 
While war may burden the people with debt and may 
destroy property, it does not take away from the na- 
tion its efficiency in manufacture and commerce. 

“The foreign commerce of Great Britain to-day is 
greater than it has ever been in the history of that 
country, and, notwithstanding the war, we are import- 
ing into this country from Great Britain and from 
other foreign countries, with the exception of Germany, 
more products than we have ever heretofore imported. 
When the war closes we shall have to pay for those 
products, and we can only pay for them with exports 
from this country or with credits which we purchase 
from foreign countries.” 

Debate ran merrily on after Senator Kellogg’s 
speech, and when the bill was taken up for consid- 
eration by sections, Senator Cummins presented 
his elaborate substitute. By a vote of 43 to 18 the 
Senate rejected the Cummins project which was 
clearly designed to bring about the stifling of the 
bill in the House of its friends. 

Senator Cummins was not through, however, and 
succeeded in inducing the Senate to adopt a modi- 
fication of phraseology which, while unimportant in 
itself, will operate as another reason for sending 
the bill to a Conference Committee. The final vote 
was then taken and the bill passed, 51 ayes to 11 
noes, amid many manifestations of genuine ap- 
proval by leading members on both sides of the 
Senate Chamber. 


Burleson’s Pet Project Thrown Out 


OSTMASTER-GENERAL BURLESON’S project 
for increasing the weight limits for parcel-post 
packages from 50 to 70 pounds in the first three 
zones and from 20 to 50 pounds in all other zones 
has been coldly turned down by the House Post 
Office Committee. The committee has also flatly 
rejected his recommendation for authority to change 
over the rural free delivery service from a salaried 
to a contract basis similar to that employed in the 
Star Route Service. 

After brief deliberation the committee has re- 
ported the annual Post Office appropriation bill as 
clean as a whistle and without a solitary “rider” 
of any kind. The report has been made in record 
time, with the new session less than a fortnight 
old and obviously with the object of rushing it 
through the House with the briefest possible debate. 

Don’t jump to the conclusion, however, that Mr. 
Burleson has shot his bolt. There’s a reason for 
the clean-as-a-whistle Post Office bill. 

If the committee had embraced in this measure a 
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“rider” raising the weight limits on parcel-post 
packages the humblest Member from Podunk could 
have unhorsed the objectionable provision by mak- 
ing the point of order that new legislation can be 
added to an appropriation bill only by unanimous 
consent. It would then have taken all the king’s 
horses and all the king’s men in the Committee on 
Rules to put the rider back on the bill. 

Edicts from the Committee on Rules are issued 
at rare intervals when it is absolutely necessary to 
gag the House, and in this case Mr. Burleson’s 
proposition evidently is not regarded by the House 
organization as sufficiently important to require a 
special rule to make it “in order.” 

In rejecting the project to put the rural free 
delivery on a contract basis and thus save some 
$20,000,000, the House Post Office Committee has 
undoubtedly acted with shrewdness. There are 435 
members of the present House, and if Chairman 
Moon had reported the R. F. D. contract proposi- 
tion as a new section to the Post Office appropria- 
tion bill not less than 434 of them would have risen 
as one man to interpose the point of order. In 
fact, Mr. Moon himself would have made the point 
if he could have induced any other member of his 
committee to “hold the bag.” 

The rural free delivery is a very popular institu- 
tion in Congress, for the 100,000 carriers and sub- 
stitutes make up a compact organization that, civil 
service or no civil service, has great political poten- 
tialities. This is especially true throughout the 
South where most of the carriers have political 
convictions in line with those of their representa- 
tives in Congress. 


No Contract Basis for R. F. D. 


HE best evidence that the House Post Office 

Committee does not intend to put the R. F. D. 
on a contract basis is found in the fact that the bill 
as reported carries an appropriation of $53,000,000 
for “pay of rural letter carriers.” This is exactly 
the sum appropriated last year after Postmaster 
General Burleson had endeavored to cut the amount 
nearly 10 per cent. It shows the spirit of Congress 
and the intention to stand by the R. F. D. as a 
national institution. 

But coming back to Mr. Burleson’s project for 
boosting the weight limits of parcel-post packages, 
you should not think the worthy P. M. G. has no 
other card up his sleeve. The House Committee 
has no very deep-seated projudices against this plan 
such as it has against the emasculation of the 
BR. FLD. 

Under existing circumstances this leaves the Post 
Office Department with several opportunities to put 
this project over. Each of them is likely to be 
carefully tested. 

It will be in order, when the Post Office appro- 
priation bill is taken up on the floor of the House, 
to offer an amendment raising the weight limits of 
parcel-post packages. If this is defeated, as it might 
be, on a point of order that it is new legislation, 
the next step would be to have the project attached 
to the appropriation bill by the Senate Committee. 


Burleson Has Several Chances 


The Senate is not such a stickler as the House 
on the point of order regarding new legislation, and 
it might let it go through, which would leave it to 
the Conference Committee to determine whether it 
should remain in the bill as it finally becomes a 
law. But even should the Senate reject the amend- 
ment, the P. M. G. would not be at the end of his 


rope. 
His next step would probably be suggested by the 


Hardware Age 


campaign which finally resulted in the enactment 
of the parcel-post law. Various merchandise post 
amendments were added to Post Office appropria- 
tion bills for many years and invariably beaten on 
points of order until the Post Office Department 
finally decided to make the parcel post the subject 
of an independent measure framed in the House 
Post Office Committee and brought before the 
House as a single proposition. The history of the 
success of this movement must be fresh in the minds 
of every retailer of merchandise in the whole 
country. 

There’s every reason to believe that if all other 
measures fail, the House Post Office Committee will 
be urged to report a special bill raising the weight 
limit of parcel-post packages, and that the co-opera- 
tion of the Senate Committee will also be solicited. 
These two committees are unusually influential in 
their respective houses; hence their movements this 
winter will justify closest attention. 


That Tax On Parcel Post Packages 


TS taking effect of the provision of the war 

revenue act imposing a tax on parcel-post pack- 
ages—bad news, indeed, for the mail-order con- 
cerns !—has inspired Assistant Postmaster General 
Dockery to promulgate a series of regulations which 
every user of the merchandise post should examine 
with care. Of course, the mail-order chaps are the 
chief beneficiaries of the parcel post, but, equally 
of course, every other retailer should get all he pos- 
sibly can out of it. We are all taxed to support it, 
and if it can be made to pay us a little dividend it’s 
our duty to our families to secure it. 

Here is Mr. Dockery’s proclamation: 


“(a) Postmasters are instructed to bring to the at- 
tention of their patrons the provisions of the war rev- 
enue act embodied in paragraphs 7 and 8, section 456, 
Postal Laws and Regulations, as amended by order 
No. 831, October 27, 1917, appearing on page 33 of 
the November supplement to the Postal Guide, imposing 
a tax of 1 cent for each postage charge of 25 cents 
or fractional part of 25 cents on packages of fourth- 
class or parcel-post matter on which the postage 
amounts to not less than 25 cents each. The para- 
graphs referred to read as follows: 


“7, Upon every parcel or package transported from 
one point in the United States to another by parcel 
post on which the postage amounts to 25 cents or more 
there’ shall be paid a tax of 1 cent for each 25 cents 
or fractional part thereof charged for such transporta- 
tion, to be paid by the consignor. No such parcel or 
package shall be transported until a stamp or stamps 
representing the tax due shall have been affixed thereto. 
(Act of Oct. 3, 1917, sec. 807, par. 14.) 


No Tax On Small Parcels 


“8. The tax on fourth-class matter referred to in the 
preceding paragraph is not applicable to parcels on 
which the postage amounts to less than 25 cents. On 
a parcel subject to 25 cents postage the tax is 1 cent; 
on parcels on which the postage amounts to from 26 
to 50 cents the tax is 2 cents each, and so on. Parcels 
shall not be accepted for mailing unless both the re- 
quired postage and tax are fully prepaid. Special in- 
ternal revenue stamps shall be used to pay the tax; 
postage stamps are not valid for this purpose. The 
failure of any postmaster to observe the foregoing shall 
be reported to the Third Assistant Postmaster General, 
Division of Classification. 

“(b) Care shall be exercised to see that the full 
amount of postage at the appropriate fourth-class rate 
is prepaid either by postage stamps, or in money under 
the provisions of section 459, Postal Laws and Regula- 
tions, and that the tax in all cases is paid by means 
of internal revenue stamps. Postage stamps shall not 
be counted in payment of the tax, nor shall the internal 


(Continued on page 89) 
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Bringing Up 
Our Reserves 


ETWEEN January and July, 1918, we 
must float two more bond issues, amount- 
ing to eight-and-one-half billion dollars. 

We have so far raised half the amount 
needed for the first year of war. We have 
fairly started. 

About one-quarter of the year’s income of 
all the people must be loaned to Uncle Sam, 
as the purchasing agent for democracy, to be 
spent on war’s necessities. 

The real battle of the world war is being 
fought behind the lirfes. The actual struggle 
is that of the industrial endurance of the na- 
tions involved. Our problem is to provide 
our allies and our army with sustenance, 
withstanding the enormous drain upon our 
productive power, without provoking inter- 
nal unrest and revolution, industrial, com- 
mercial and political. 

For revolution is coming in all the belliger- 
ent nations. It faces us all. National life, 
throughout the world, must speedily be re- 
modeled. 

In the Central empires it must be a vio- 
lent disturbance, an earthquake of human 
revulsion. We must delay it in the United 
States until after the war, or bring it about 
gradually, by mutual consent. To do so re- 
quires the co-operation of every man and 
woman who loves America and liberty. 

Our immense war loans must be absorbed, 
distributed, as promptly as possible, among 
all the people. So far the greater part of 
the subscribed bonds are still held by the 
banks, either for re-sale or as collateral for 
loans. It will be so with the next issues of 
eight-and-one-half billions. ° The sooner our 
individual persons and businesses take up. 
pay for and put away their bonds, the sooner 
the banks will be relieved of the strain of 
carrying them. 

This will enable the banks to continue their 
customary loans to business, to retailers, job- 
bers, manufacturers, who are already facing 
a tightening of commercial credit because of 
the government’s war-credit demands. Im- 
portant industrial expansions now held up 
by the difficulty of getting capital—or credit 
—can then be made, to the benefit of all. 

Every merchant, every citizen, must strive 
to really “digest’”’ the bonds he has subscribed 
to and impel everyone else whom he can to 
do likewise. 

The industrial unrest which is the greatest 
peril to democracy must be confined to those 


governments which are democracy’s foe. By 
promptly democratizing our country’s war 
burden we will keep the wheels of business 
running smoothly against the grit of labor- 
shortage, scarce materials and waning de- 
mand for the non-essentials which have be- 
come so big a part of our commerce. 

Our fitness to survive as a democracy will 
be proven by each acting for all, to the ut- 
most limit of his ability. 


* * 


Be patient. The little fellow who 
wants to see a mechanical toy “work” 
before he tells his dad he wants it has 
an eye to business. He doesn’t want 
to get a pig in a bag. Demonstrate 
the toy. 


~ * a 


Hardware Age Man to 


Tour South America 


MERICAN goods that could not be sold 

in the Latin-American markets on ac- 
count of German competition are now in 
great demand there. Buyers are in urgent 
need of them and under the circumstances 
cannot be too particular regarding their 
prices. 

American-made goods have not only sup 
planted those formerly sold by the Central 
Powers, but also, to a considerable extent, 
many articles of English, French and Italian 
manufacture. As a matter of fact, our allied 
nations are doubly handfcapped in many ex- 
port lines. They need, on the one hand, all 
the shipping facilities they can get for the 
rapid and effective mobilization of their 
armies and supplies. On the other hand, the 
output of their factories is not enough to 
cover their war requirements. 

The Latin-American field to-day is, there- 
fore, open for the sale of all kinds of goods 
and products of the United States, because 
the competition in articles that could not be 
exported during normal times has been nulli- 
fied by the war. 

A HARDWARE AGE representative, Rodolfo 
Ried, will shortly leave for South America, 
to undertake the most thorough study of all 
new lines of American-made products that 
can be sold in those markets. Mr. Ried will 
send to our offices in New York samples of 
tools and other materials made by European 
competitors, in order to enable American 
manufacturers to duplicate them and turn 
them out in large quantities at the lowest 
possible price. 
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Hardware manufacturers who want to 
take advantage of Mr. Ried’s trip to investi- 
gate any matter in connection with export 
business, should write to us immediately, 
giving full particulars of their requirements. 


* * * 


Make it easy for women to buy sport- 
ing goods or tools for Christmas gifts 
to the “men folks.” Tell them what 
they don’t know about the goods in 
such a way that they will like it. 


eo ‘i. @ 


Wages Under the 
“Cost Plus” System 


ECRETARY DANIELS’ discussion of 
the fixing of prices for naval contracts 
and the determination of fair methods of 
cost accounting, in his report to Congress, 
is extremely interesting. Much care has 
been taken to avoid extravagance, but prob- 
ably the weakest point is that relating to 
labor. The Secretary states that no large ex- 
penditures for material can be made until 
the price has been approved by the compen- 
sation board, and the inspection system of 
the department is such that it is believed “no 
large extravagance or misdirection in labor 
can escape detection and correction.” It is 
well known, however, that in many cases 
exorbitant wages have been paid for labor 
under the cost-plus system at cantonments 
and elsewhere, and the result has been that 
manufacturers in the neighborhood have lost 
many of their employees and have often been 
compelled to raise wages more than other 
employers not competing with the Govern- 
ment were compelled to do. This is mani- 
festly unjust, and Government officials should 
spare no pains to curb the practice. 


* * * 


The war tax on incomes hits us all 
this year. More than ever is it essen- 
tial now that inventory be taken 
promptly and carefully. 


* * ¥* 


The Re-Birth 
of the World 


EASURED by our individual con- 
sciousness of life this is a pretty old 
world. Measured by enlightened reason 
and imagination, by the vision of what 
must be because of what has been, the world 
is yet in its youth. It is having a severe 
attack of growing pains just now. 
Nothing is perpetual but change. The 
only ideal state is one of eternal growth and 
progress. 
As the world’s youth has developed, the 
ever-increasing means of intercourse be- 
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tween human beings have made all men more 
and more interdependent. In 1887 Edward 
Bellamy deplored an age in which, because 
people wouldn’t help each other, all were 
doomed to go on constantly begging of each 
other. 

The war is changing all that. In every 
enlightened country it has produced a new 
spirit of co-operation. In times of great 
stress those who would ordinarily remain 
aloof are drawn irresistibly together, as wild 
buffaloes herd closely in time of danger. 

War shows us that organization is neces- 
sary to destroy human life effectively. It is 
also teaching us that organization is needed 
even more for conserving and maintaining 
life, though we have not realized it before. 

This is the time for every business man 
to join with his fellows in an active organ- 
ization. Edward N. Hurley, former chair- 
man of the Federal Trade Commission and 
now chairman of the Shipping Board, in his 
fine book, “The Awakening of Business,” 
urged all American business men to do two 
things, learn their costs and join trade or- 
ganizations—to co-operate. 

For forty years Germany has been organ- 
izing. All her people, businesses and re- 
sources have been carefully brought closer 
and closer to the aims and purposes of the 
nation and the government. All private in 
terests were compelled to shape their aims 
and methods to that end. She is fighting for 
ruthless, organized domination of the world’s 
civilization and her force is shaking the 
world. 

We Allies are fighting, as Winston 
Churchill says, “for chaos, or, at least, for 
the right to have chaos if we choose.” 

But in order to fight effectively we find we 
must organize nevertheless, and we are or- 
ganizing as fast as we can. The Allied War 
Council, with Colonel House representing our 
president, has fought for and accomplished 
no less. 

We at home must do likewise. We must 
pool our interests. All hardware mer- 
chants, all manufacturers, all workers, must 
join and form organizations, so that they 
may, through authoritative representation, 
join in the measures, councils and proceed- 
ings of the Nation. 

Out of the war will come the biggest prin- 
ciple of world-history. It is new, yet as old 
as man. All normal minds will recognize 
and accept it. It is this: 

The welfare of each is only assured by 
conserving the welfare of all. 

The object of civilization is to reduce fric- 
tion. This is only accomplished by all work- 
ing together, as a perfectly geared machine. 
The selfishness, distrust, indifference of the 
egoist is the monkey wrench thrown into the 
cogs. 

Join your association—NOW! Put your 
shoulder to the common wheel. Don’t be a 
business slacker! 








Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARB Acz, 
New York, Dec. 17, 1917. 


i are relatively few changes in prices this 
week. Traveling salesmen are home for the holi- 
day season. Some of them, visiting the leading whole- 
sale-trade centers in the central West, Northwest and 
Missouri River points, have found merchants and buy- 
ers very conservative. The latter have believed that 
concessions in several articles close to raw materiais, 
and less affected proportionately by high labor costs, 
such as bolts, nuts, screws, etc., will compel reduction 
generally in many lines of merchandise. Hence there 
is a greater desire to buy close at prevailing prices. 
Salesmen also have learned that many merchants have 
changed their opinions, and that they are less confident 
of appreciable reductions. Manufacturers say that or- 
ders are coming in liberally. Just how any material 
depreciation in prices will occur while labor is con- 
—— advancing and raw materials and supplies are 
difficult, and often impossible, to get, is not plain. Un- 
doubtedly there is much less buying of staple articles 
for everyday trade, but what is lost there is more than 
counterbalanced by Government demands, which often 
establishes new business channels and affects special 
interests. For the country at large never before has 
there been such intensified production and enormous in- 
crease in volume. ' 

Transportation problems grow worse, and priority 
orders emanating from the highest authorities in Wash- 
ington giving right of way for Government needs 
often paralyze the movement of less favored commodi- 
ties. Manufacturers are being put to their wits’ end to 
secure fuel, metals, lumber, and supplies generally. 

Leading manufacturers are putting the screws on 
the production of odd styles and sizes of slow sellers. 
One of the largest producers has recently published 
a list of several hundred items of discarded patterns. 
In one case twenty unnecessary designs of building 
hardware alone have been eliminated, from lock sets 
to cupboard catches and drawer pulls, covering inte- 
rior and exterior trim. 

Prospects for usual winter and spring business are 
looked upon as good in the aggregate, aside from 
changes and diversions in ordinary trade channels. 
While there is diminished employment in certain lines, 
there is greatly increased opportunity in other direc- 
tions, and an abundance of work somewhere for all 
who really desire it. 

In any progressive community there are always 
changes which operate against well-established lines 
of goods and in favor of new articles. Merely to illus- 
trate the point, the great increase in apartments and 
flat houses in cities decreases the demand for, say, coal- 
hods, stove pokers, shovels, kitchen sets, etc., because of 
steam, hot-water, or furnace heat, furnished by the 
owner from a primary source. Even shades are put 
up and wall safes installed which constantly provide 
more business, but goes through new channels. 

LINSEED O1L.—The linseed oil market is quiet, but 
with little, if any, actual change in prices. The nomi- 
nal card prices for city brand oil are unchanged, but 
dullness in the market occasionally develops soft spots 
among timorous holders whose necessities demand cash 
at frequent intervals. The cold weather in the North- 
west and elsewhere is against further shipments of 
flaxseed by boat on lakes and canals. This means 
increased cost and delays by rail. 

Linseed oil, raw, city brands. card prices, remain nominally 
<a in 5 or more bbl. and $1.26 per gal. for less quan- 

State and Western oil, in carloads, is about $1.20 and in 
less quantities of, say, 10 bbl. $1.22 per gal. in some quarters. 

NAVAL StTorES.—There have been but few changes in 
the local ‘market. Some dealers report a fairly good 
demand for rosin, but with continued dullness on tur- 
pentine. There has been an advance of %c. per gallon 
at Jacksonville, in conjunction with increased sales and 
shipments; also fewer receipts, although stocks in that 
primary market have shown some gain. At Savannah 
turpentine is unchanged, with larger stocks on sus- 
pended sales, restricted shipments and diminished re- 
ceipts. 

Turpentine, in yard, in the local market, is 48 and 48 4c. 
per gal, 

Prices on rosin are nominally steady for spot, with 
conditions in the South generally of stronger character. 
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At Jacksonville sales have about equalled receipts, while 
at Savannah there has been a heavy loss in shipments, 
which has offset gains in sales and a decline in receipts. 


Rosin, in yard, on the basis of 280 lb. per bbl., common to 


good strained, is $6.85 to $6.90 and D grade $6.90 to $7 
per 


Rope.—The fiber market is very firm indeed. The 
withdrawal of Japanese steamers on the Pacific in 
order to carry more of Japanese products has affected 
the transportation problem adversely. Shipments from 
Manila of raw hemp are coming principally via San 
Francisco, Seattle, Tacoma and Vancouver, but winter 
weather greatly obstructs train movement, so far as 
the transcontinental haul is concerned, and adds fur- 
ther difficulties. Occasionally there is a direct steamer 
from the Philippines for Atlantic ports which comes 
through the Panama Canal. There is considerable 
export business obtainable, but the embargo on exports 
through restricted export licenses prevents much of it 
being taken. Rope prices are unchanged as follows: 


2 


first grade, is 33c.: second grade, 32c., and 


Manila rope, 
Manila bolt rope is 38c. base 


third grade, 28c. base per Ib. 
per Ib. 

Sisal rope, first grade, is 23c. and second grade, 20c. base 
per lb. Hide, bale and hay rope, medium oiled, first grade, 
is 231%4c. and second grade, 20%4c. base per Ib 

Tarred lath yarn is, first grade, 23c., and second grade, 20c 
base per Ib. 


Winbow GLass.—Glass manufacturers, in association 
with wholesalers, have held a meeting in Pittsburgh 
for consideration of the question as to what the Gov- 
ernment will do regarding an allotment of fuel and 
raw materials, but so far we are without advices as 
to results. One prominent authority says he has heard 
of no factory actually starting the manufacture of 
glass yet, although some had intended to go in blast 
Dec. 8. Manufacturers are in a quandary as to just 
what their status is and are sorely puzzled to know 
what to do. They are unwilling to accumulate much 
stock, even if they can get fuel and materials, if they 
cannot obtain permission to ship by rail after produc- 
tion. In exports there is comparatively little going 
abroad, because of restricted tonnage for overseas, 
although one house has a large order for a point in 
Africa not far from the Suez Canal with which to 
glaze the windows of railroad cars. 

Window glass prices, subject to stock and what hold- 
ers will part with, are as yet unchanged as follows: 


B, single thick, first three brackets, 85 per cent discount. 
All A, single, and all B, single thick, above the first three 
brackets, 80 and 10 per cent. All A, double, 80 and 10 per 
cent, and all B, double thick, 80- and 20 per cent. All AA, 
single and double thick, all sizes, is 80 per cent discount. 


AUGERS AND Bits.—The Irwin Auger Bit Company, 
Wilmington, Ohio, quotes the following revised advance 
prices from the Irwin list, namely, auger bits and auger 
bit sets, 35 and 10 per cent discount; car bits, 35 and 
10 and 10 per cent; dowel bits, 35 and 10 per cent, and 
ship augers, 30 per cent discount from the Irwin list. 

HAMMERS AND TROWELS.—William Rose & Bros., 
Sharon Hill, Pa., quote the following net prices on 
crucible steel brick hammers, namely: 


Crucible Steel Brick 
Hammers, Nos. 
1 


ee 
Scutches 
On brick trowels the prices are as follows, namely: 
Brick Trowels— 
Length 221, 442 321, 522 
of 213,413 513,613 114,113 
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of wood are $1.45 and leather handles $2.65 per dozen. 
The terms are cash 30 days, or 2 off 10 days, f.o.b. 
Sharon Hill, Pa. 

THE FERDINAND DIECKMANN Co.—The Ferdinand 
Dieckmann Co., Cincinnati, Ohio, has revised prices as 
follows, namely: Galvanized steel and terne elbows 
and shoes, plain round and round corrugated, are: 
L.C.L. 29 Ga. 70-10, 28 Ga. 65-10, 26 Ga. 60 per cent, 
24 Ga. 35 per cent discount. Square corrugated A and 
B and Octagon L.C.L.: 29 Ga. 60 per cent, 28 Ga. 50- 
10 per cent, 26 Ga. 45 per cent, and 24 Ga. 20 per cent. 

Galvanized Armco A.I.1., Toncan metal, genuine 
O.H. iron, Lyonore metal, charcoal iron and Keystone 
C.B. elbows and shoes are: Plain round and round 
corrugated L.C.L., 28 Ga. 60 per cent, 26 Ga. 50 per 
cent, 24 Ga. 25 per cent. Square corrugated A and B 
polygon and octagon are: L.C.L. 28 Ga. 55 per cent, 
26 Ga. 40 per cent, and 24 Ga. 15 per cent discount. 

14-0z. and 16-0z. copper elbows and shoes, all de- 
signs, are 25 per cent discount. 

Portico elbows, galvanized steel or terne (1x1% x 
1% x2 in.) are 55 per cent discount. 

Discounts are deducted from lists of Oct. 1, 1913. 
Freight allowed on 15 doz. or more to discounts on 
round apply on sizes 2 to 6 in. inclusive. The sizes 
2% and 3% in. are made only in plain round. Square 
corrugated are not made larger than 5 in. Polygon 
made of Armco A.I.I. only. When angles are not 
specified, No. 3 angle will be shipped. 

Terms are 30 days net or 2 per cent discount if paid 
in 10 days from date of invoice. 

HINGEsS.—The Chicago Spring Butt Co., of Chicago, 
[ll., quotes Chicago spring door hinges (coil) at new 
list less 20 and 2% per cent discount. Chicago fire sta- 
tion hinges are list plus 10 per cent. 


CLamPs.—J. H. Williams & Co., 150 Hamilton Ave- 
nue, Brooklyn, N. Y., are quoting machinsts’ Agrippa 
and machinists’ Vulcan clamps at 10 and 10 and 10 per 


cent discount. 
CHIC 


Uttice of HARDWARE AGE, 
Chicago, Dec. 15, 1917. 


TS in winter goods has been speeded up won- 
derfully through the advent of seasonable weather 
and the fall of snow in practically all parts of the 


territory tributary to Chicago. The holiday spirit has 
also taken on new life, with the result that both job- 
bers and retailers are flooded with orders. All lines 
of snow and ice tools are moving freely, and in some 
cases dealers are being forced to telegraph their orders 
to meet the demand. This is especially true in regard 
to snow shovels, ice and sidewalk scrapers. 

In the holiday line, sleds and skates reflected the 
movement in the highest degree, and where, a few weeks 
ago, it looked as if some merchants would be compelled 
to carry over stocks, it now seems sure that practically 
all stocks will be cleaned up. The skate sales in the 
cities are particularly heavy this season, due to the 
revival of the skating fad and the building of large 
ice rinks. 

During the past few weeks there has been a notice- 
able change in the buying of the general public, which 
has turned away from the ordinary gift lines and is 
purchasing more essential goods. This change has 
been of direct benefit to the hardware trade, which 
carries so many of the useful lines. The trend in toys 
is also toward the more serviceable and instructive 
types, usually carried in hardware stocks. All in all, 
it looks very much as if the hardware holiday trade 
in this section will exceed that of any previous year. 

The most difficult problem confronting the trade at 
this time is the serious freight situation, which is 
rendering shipments uncertain. In some cases as high 
as twelve and fifteen days’ time is required to get 
shipments from Eastern points. The labor problem 
is also a serious one to many manufacturers, particu- 
larly those requiring the services of skilled workmen. 

Building operations in this territory are practically 
at a standstill. As a result sales of builders’ hardware 
and kindred lines are very slow. There is, however, 
a fairly heavy demand for mechanics’ tools from the 
smaller shops and factories which is cutting down 
stocks of such items as files, taps, reamers, drills, etc. 

There have been few price changes reported during 
the past week, and few are expected until after the 
first of the new year. Jobbers say that it is hardly 
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A Hardware Man’s Christmas Letter 


aw 
La 


My Dear Little Priend:~ 


Well it eurely Bae been « long tine 
since I was in Kingev'tle. Yes: it has been & year and « 
lot of things have happened durt that time,but I sincerely 
hope that you have been a good little boy or girl,for you 
know that your * BIG FAT FRIEND © loves good little children. 








The Kingsville Lumber Company 
Santa Craus HEAcQuanTers 


The Toy Shop of Kingsville 
Toys, Dolls, Ganies, Novelties, China and Cut Glass 

















Sorth Pole. 
Nov. 23,1917. 


Now,ehat does ay little friend want for Christmas? 
IT have jurt lote of toys that I have made up since I saw you 
last and I am sure that some of them will please you. 
I want you to ses my complete line of toys that I have left 
with The Kingsville Lumber Company You will find toys of 
every Gescript!on,Dolls,Games,and lots of other pretty things 
that haven't time to tell vou about now,so I want you to te 
there and sisters if you have any and all your little 


your br 
and gamma to come and see then. 


oO 
friends, as well «as paps 


Last year I came to you in an Aeroplane, but this 
year T am not going to tell you how I am coming to Kingsville, 
but you can rest assured that I will be there without fail on 
December lst, at 2:30 P.M. and I sure want, you to be at 
Kingsville Lamber Company Hardware Store with all your little 
friends *o weet we and een what 1 have for you as @ souvenir 
of ay visit this year. It will interest you, because if you 
are the lucky one you will receive @ cash prize, 


Boe I aust close as I bave lots cf letters to write 
to the other children, so Goodbye, I am going to look for you 
on Saturday, December let 

Your loving, 


"Santa Claus.* 











ScaLes.—John Chatillon & Sons., 85 Cliff St., New 
York City, quote Grocers’ Trip scales at list net. 


Wire STRETCHERS.— F. J. Townsend, Painted Post, 
N. Y., quotes on Townsend Wire Fence Stretchers per 
doz. $11.00. 


AGO 


wise to look for much in the way of price reduction 
on account of the fuel and labor conditions, the short- 
ages of raw material and the difficulties of freight 
transportation. 

Retail merchants report a good volume of cash sales, 
with collections on a fairly good basis. Dealers, as a 
rule, are very optimistic, believing that the business 
of the coming year will be good, provided they can 
obtain shipments of merchandise. 5 

The situation with regard to shipments of barb wire 
has been relieved to some extent, due to the fact that 
winter weather has cut down the use of it by farmers 
of the Middle West. Jobbing stocks are still very low, 
however, and the outlook for meeting the spring demand 
is not encouraging. The same thing is true in regard 
to stocks of wire nails. Jobbers are maintaining a 
limit of ten kegs per order to a customer and are scru- 
tinizing all orders very carefully. 

Axes.—The Kelly Axe Manufacturing Company, 
Charleston, W. Va., has announced an advance in the 
price of axes of $2 per dozen, effective Dec. 12, 1917. 
Jobbers expect other axe manufacturers to make simi- 
lar advances. 

AMMUNITION.—Jobbers report continued heavy sales 
of ammunition in the hunting regions of the South, 
with a fair demand for rifle cartridges in the districts 
where heavy game is found. Jobbing stocks are low, 
and shipments are reported to be very slow, due both 
to inability of the manufacturers to get out the goods 
and to freight difficulties. The advance on loaded 
shells, mentioned in our last report, has been taken 
by all the jobbers, and prices are very firm. 


We quote from Jobbers’ stocks, f.0.b. Chicago: No. 22 short 
semi-smokeless, $5 per thousand; No. 32 short, rim fire, sem!- 
smokeless, $11.75 per thousand; No. 22 long, semi-smokeless 
$6 per thousand; No. 32 long, semi-smokeless, rim fire. $13.50 
per thousand. Above prices subject to 20-6 per cent discount. 
Prices on shells are as follows: Peter’s Target, smokeless. ° 
drams powder, 11% ounces shot, 1 to 10, $48 per thousand : 
Peter’s Referee, semi-smokeless, 3 drams powder, 1 ounce 
shot, 1 to 10, $37 per thousand. Discount 20-5 per cent. 


AsH SirTers.—The demand for ash sifters is un- 
abated, and sales in this line will in all probability 
exceed those of any previous year. This is due in a 
great measure to the scarcity of coal and the genera! 
movement to eliminate waste. The heaviest demand 
is naturally coming from the larger cities and towns. 
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but there is also a healthy demand from the smaller 
places. Prices remain as last quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago; Plain wood 
ash sifter with black wire, $1.20 per doz.; plain wood with 
galvanized wire, $1.60 per doz.; wooden sifters, especially 
adapted for barrels, No. 06, $3.85 per doz.; galvanized barrel 
sifters, No. 104, $33 per doz. 

BRONZE Goops.—The Artistic Bronze Company, 
Bridgeport, Conn., has given notice of an advance in 
prices on hardware, to take effect Jan. 1, 1918. After 
that date the discount applying on their price list 
dated Jan. 1, 1917, will be 40 per cent on goods in 
polished or dull brass finish, subject to an increase of 
10 per cent for goods in other finishes. Orders placed 
prior to Jan. 1 will be accepted for immediate shipment 
at present prices. 

BARB WIRE.—There is still a good demand for barb 
wire from the Southern States, but the advent of 
snow and cold weather has effectually stopped retail 
sales in the Middle West, where considerable fence work 
has been going on throughout the fall. Jobbers report 
a somewhat better situation in the matter of deliveries, 
although the freight situation is such as to keep stocks 
at a comparatively low level. The limit of 1000 lb. 
per order to a customer has not been officially with- 
drawn by the jobbing houses, but there is a tendency 
to a. ig orders for larger amounts. Prices are un- 
changed, and no change is expected by the jobbers 
until after the first of the new year at least. 

We quote from jobbers’ stocks. f.o.b. Chicago, painted barb 
wire in less than carload lots, $4.40 per 100 Ib.: galvanized, 
$5.10 per 100 Ib. 

BUILDING PAPER.—The building paper situation is 
practically unchanged. There is a fair volume of sales 
only, which comes mainly from customers engaged in 
repair work. Prices are same as at last report and no 
immediate change is expected. 

We quote from jobbers’ stocks, f.o.b. 
sheathing paper, 20 Ib. rolls, 58c. per roll; 
per roll; 30 Ib. rolls, 87c. per roll. 

Bars.—The situation with regard to bars is same 
as at last report. Retail dealers report light sales, 
but there is a heavy demand on the bar makers from 
manufacturing sources. Jobbers have only fair stocks, 
and report slow deliveries from the mills. Prices are 
unchanged. 

We quote from jobbers’ stocks. f.o.b. Chicago, 
bars, $4.10 per 100 Ib.; bar iron, $4.10 per 100 Ib. 


BUTCHER KNIVES.—There is no sign of a let-u 


rosin 
72c. 


Chicago, red 
25 Ib. rolls, 


soft steel 


in the 


demand for butcher knives, according to the jobbers, 


and wholesale stocks are in a depleted condition. Man- 
ufacturing costs in this line are reported to be mount- 
ing rapidly, due to the use of steels classed as special 
and to the shortage of skilled labor. There is said to 
be a scarcity of grinding machines and of skilled grind- 
ers, which is limiting production. No price advances 
are reported, but higher prices are expected in the early 
part of the coming year. 

Butcher knives with coco-bolo handles, 6-in. blade, $4.25 per 
doz.; 7-in. blade, $5 per doz.; 8-in. blade, $6 per doz.; with 
ebony handle, 6-in. blade, $4.75 per doz.; 7-in. blade, $6.25 
per doz.; 8-in. blade, $6.60 per doz.; 10-in. blade, $11.00 per 
doz, ; 12-in. blade, $14.50 per doz.; 14-in. blade, $18 per doz. ; 
Beachwood handle fastened with 3 saw screw brass rivets. 
6-in. blade, $3 per doz.; 61%4-in. blade, $3.85 per doz.; 7-in. 
blade, $4.30 per doz.; 8-in. blade, $5.20 per doz.; 9-in. blade, 
$6.75 per doz.; 10-in. blade, $8.25 per doz.; 12-in. blade, 
$11.25 per doz.; 14-in. blade, $14.50 per doz. 

PocKET CUTLERY.—There is a scarcity of American 

pocket cutlery, and prices are approximately 10 per 
cent higher than they were a few weeks ago. In the 
cheaper lines of pocket knives, such as have retailed 
at 50c. each, the advance is said to range from 20 to 25 
per cent. This is due in a great measure to the fact 
that the workmen in the cutlery factories prefer to 
work on the higher-priced cutlery, where the returns are 
better. ‘ 
_ CarvinG Sets.—The demand for carving sets is keep- 
ing up well, but is expected to let up after the holiday 
season. Jobbers report light stocks with very slow 
deliveries. Manufacturers of this line of cutlery are 
confronted with problems of special steels and lack of 
expert workmen, and are reported to be far behind with 
their orders. 


We quote from jobbers’ stocks, f.o.b. Chicago; 3-piece 
carving sets with stag handles, from $2.60 to $6.75 per set; 
3-piece sets with horn handles, from $5.50 to $7 per set; 3- 
piece sets with ivory celluloid handles, from $4 to $6.50 per 
set; 3-piece sets with pearl handles, $10 per set. 

CoaL Hops.—There is a fair demand for coal hods, 
although the heaviest selling season is past. Dealers 
are reported to have good stocks, having bought early 
in the season. 

We quote from jobbers’ stocks, f.o.b. Chicago. Common 
japan oven coal hod, 15-in., $3.25 per doz.; 16-in.. $3.50 per 
doz. ; 17-in. $3.90 per doz.; 18-in., $4.35 per doz.; 20-in., $5.85 
per doz, Japan funnel top, 17-in., $4.95 per doz.; galvanized 
open top, 16-in., $9 per doz.; 18-in., $9.60 per doz. Common 
galvanized open, 16-in., $5.55 per doz.; 17-in., $6 per doz.: 


83 


ls-in., $6.50 per doz 20-in 
vanized, 17-in., $7.40 per doz 

CorRN PopPpers.—The demand for corn poppers is very 
heavy, both from consumers and retailers, and is ex- 
pected to continue heavy until after the holidays. The 
volume of sales of poppers in this territory is above 
that of last year. No price changes are reported. 

We quote from jobbers’ stocks, f.o.b. Chicago; 1 qt. wire 
poppers, wood handles, $1.05 per doz 2-qt. wire poppers, 
wood handle, $1.75 per doz.; 2%-qt. wire popper with steel 
top, $2.40 per doz.; 1'4-qt. all steel popper, $1.50 per doz. ; 
steel popper with sliding adjustable top, size 7 x 9 x 3%, 
$2.75 per doz. 

Cut NaiLts.—There are no cut nails to be had in this 
territory, and jobbing houses are not making quota- 
tions. 

Door Mats.—The door mat demand is exceptionally 
heavy since the advent of snow over a greater part of 
this territory. Jobbers’ stocks are in a depleted condi- 
tion, and the freight situation is retarding shipments. 
No price changes have been reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Galvanized 
steel wire mat, 16 x 24, $6.50 per doz.; 18 x 30, $8 per doz 
22 x 36, $11 per doz. Flexible galvanized cold rolled stee 
mats, 16 x 24, $10.35 per doz.; 18 x 30, $14.30 per doz.; 22 
x 36, $21 per doz.; 26 x 48, $34.65 per doz. 

EAVES TROUGH AND GUTTER PiIPE.—The demand for 
eaves trough and gutter pipe is comparatively light, the 
majority of sales going for repair work. Jobbers re- 
port only fair stocks on account of the heavy demand 
for galvanized sheets to be used in other ways. Prices 
are same as at last report. 

We quote from jobbers’ stocks. f.o.b 
29-gage, lap joint eaves trough, 5-in., $5.70 per 
gage conductor pipe, 3-in., $6 per 100 ft. 

FiLes.—Retail dealers report a fair demand for 
files, but the heaviest sales by the makers are going 
to factories and manufacturing plants. Neither job- 
bers nor retailers have heavy stocks. Prices are same 
as at last report. . 

We quote from jobbers’ stocks, f.o.b. Chicago, the following 
discounts from list: Nicholson files, 50-10-24; New Ameri- 
can, 60-71%; Disston, 50-10-5; Black Diamond, 50-10. 

GARDEN TooLs.—Reports from jobbing sales indi- 
cate that retailers are buying garden tools for next 
season in good volume. Sales in this line were excep- 
tionally heavy last spring and summer, and are ex- 
pected to be equally good during the 1918 season. Man- 
ufacturers express some doubt as to their ability to 
get enough raw material to fill the demand. Prices 
are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Manure forks, best grade, long handled, four tines, with 
plain ferrule, $9 per doz.; with strap ferrule, $10 per doz. ; five 
tine forks, plain ferrule, $11.60 per doz.; strap ferrule, $12.50 
per doz.; long handled, six tine forks, with plain ferrule, 
$13.40 per doz.; strap ferrule, $14.35 per doz.; No. 2 Green- 
leaf spading shovels, $9.75 per doz.; Midlothian seconds, $9 
per doz.; best grade, four-tine spading forks. $9.90 per doz. 
cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz,; steel bow rakes, 14-in., $6.05 per doz,; wire lawn 
rakes, 24 teeth, $5.50 per doz.: wood lawn rakes, 20 tooth, 
$3.75 per doz.; standard garden hoes, best grades, $8.25 per 
doz.; cheap hoes and riveted handles, $3.10 per doz.; ladies’ 
hoes, $4.80 per doz. 

GLass.—There is little if amy change in the glass 
situation. Jobbers have for some time been expecting 
higher prices and have advised dealers to cover their 
estimated wants for next season as soon as possible. 
Deliveries are said to be exceptionally slow in this line, 
due to freight embargoes. The glass makers also de- 
clare that lack of fuel and supplies is cutting down pro- 
duction. It is believed that some of the glass furnaces 
will not start at all this season because of labor and 
material shortages. Retail sales are very light. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Single strength A, first three brackets to 40-in., 84 per cent 
off; all sizes over 40-in., 85 per cent off; all sizes of double 
strength AA, 84 per cent off. 

GuNs AND RiFrLes.—There is a continued good de- 
mand for both shot guns and rifles, the heaviest sales 
being made in the South. There is an especially good 
demand for the single and double-barrel shot guns of 
medium price. Jobbers are expecting an advance in 
the near future. Jobbing stocks are comparatively 
light. 

We quote from jobbers’ stocks. f.o.b. Chicago, single barrel 
shotgun, 12 gage, 30 or 32-in. barrel, with plain extractor 
$5.25 each, with automatic ejector, $5.50; 12 gage. double 
barrel shotgun with hammer, $12; hammerless, $14.75, Win- 
chester automatic, 12 gage, takedown pattern, $35.06. Rem- 
ington, auto-loading, 12 gage, $34.80. 

LANTERNS.—There is no change in the lantern situa- 
tion. Sales to domestic users have been unusually 
heavy this season, and there has been an _ unprece- 
dented demand from Government sources. The stocks 
of practically all the jobbing houses are below normal. 
Prices are same as at last report. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
No. 242 tubular, $7.30 per doz.; side lift lanterns, No. 240. 
$6.75 per doz.; the large size cold blast, No. 2, $11.50 pe 
doz.: No. 299, tubular dash lantern, $10.25 per doz 


$5.25 per doz Funnel top, gal 
18-in., $8 per doz. 


Chicago, as follows: 
100 ft.; 29- 
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LINSEED O1IL.—The linseed oil situation remains the 
same as for some time past. There is a very heavy 
shortage of seed, and the quality is below the average, 
yet despite this fact, linseed oil prices are not climbing. 
This is due in a measure to the lightness of the domes- 
tic demand at this time, as under normal conditions of 
the market, prices would undoubtedly be higher. 

We quote to retailers, f.0.b. Chicago, strictly pure, old 
process linseed oil in carload lots, raw, $1.16 per gal.; 
boiled. $1.17 per gal.; in single barrel lots, raw, $1.21 per 
gal.; boiled, $1.22 per gal. 

Mica.—Sales of mica are comparatively light at this 
time, although there is still some demand. Jobbers 
report fair stocks with a reasonable assortment of 
sizes. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No, 1 Mica, 40 per cent off standard list; No. 2, 50 per cent 
off standard list. 

Nuts AND Bo.ts.—There is a very heavy demand 
for nuts and bolts from manufacturing sources, but 
the ordinary retail demand is naturally light. There 
has been a feeling in some sources that prices in this 
line would decline in keeping with lower prices in other 
iron products, but so far no declines have appeared. 
Owing to the scarcity of raw material and labor, man- 
ufacturers declare that they would be justified in ask- 
ing higher prices. 

We quote from jobbers’ stocks f.o.b. Chicago, as follows: 
Machine bolts, up to % x 4 in., 40-10 per cent discount; larger 
sizes, 30 per cent discount; carriage bolts up to % x 6 in., 40 
per cent discount; larger sizes, 25 per cent discount; hot 
pressed nuts, square or hexagon, $2 off per 100 Ib.; lag 
screws, 50 per cent discount; washers, $3 off per 100 Ib 

Om HEATERS.—Oil heaters are still in heavy demand 
and jobbers report stocks in a very depleted condition. 
In several instances jobbers are entirely out of the 
more common selling lines. High prices and scarcity 
of coal are said to be greatly stimulating the consumer 
demand. Prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, subject to 
stock on hand; No. 24 oil heater, $3.25 each; No, 37A, $4.90 
each; No. 61, $6 each. 

O1Ls.— Wholesale prices of oils in single-barrel lots, 
f.o.b. Chicago, are as follows: 

l’erfection kerosene in iron barrels, 10%4c. per gal.; head- 
light, 175 test, 13c. per gal.; gasoline, 2le. per gal.; tur- 
pentine, 54c, per gal.; denatured alcohol, 85c. per gal.; wood 
alcohol, $1.65 per gal. 

PAINT.—Retail sales of house paint are naturally 
light at this time, although dealers report a fairly 
good demand for interior paints, stains and varnishes. 
Jobbers are expecting an advance in paint of some- 
where around 15c. per gallon, due to the increased cost 
of production. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 house paint, $2.80 per gal.; second grade, $2.25 per 
gal.; third grade, $1.50 per gal. 

PouLTRY NETTING.—Jobbers report a good volume of 
poultry netting sales for spring delivery. There is 
every indication that the demand upon the retail trade 
for poultry netting will be heavy during the coming 
season, as the high prices of poultry and eggs are 
convincing many farmers of the advisability of going 
heavily into the poultry-raising business. Prices are 
same as at last report. 

We quote from jobbers’ stock, f.o.b. Chicago, poultry net- 
ting as follows: galvanized before weaving, 50 per cent dis- 
count; galvanized after weaving, 45 per cent discount from 
list. 

PUTTY AND GLAZIER’S PoINtTs.—Sales of putty and 
glazier’s points are comparatively light and are con- 
fined to repair work. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Putty in 100-lb. kits, $3.35; glazier’s points, No. 1, large 
No. 2, medium and No. 3, small, 1 doz. in a package, 60c. 
per doz. packages. 

ROASTING PANS.—Roasting pans continue to sell 
freely, although the demand is expected to fall off 
somewhat after the holidays. Manufacturers of this 
line report a great scarcity of raw material and a 
shortage of labor. This is naturally curtailing produc- 
tion, while the freight situation makes deliveries very 
uncertain. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Smooth 
steel self-basting oval pans, at $9.60 per doz.; sheet steel 
pans with ventilating cover, size 14 x 19 x 6 at $3.60 per doz. ; 
size 15 x 10 x 6% at $4 per doz.; size 17% x 12 x 7% at $5 
per doz.; round aluminum roasters, $12.60 per doz.; oval 
aluminum roasters, 94, x 15 x 6%, $24 per doz.; 11%x17x 
7%, $36 per doz. 

Rope.—The rope situation remains practically the 
same as at our last report. The seeming lack of firm- 
ness which had been developing for some weeks prior 
to that time, has now almost entirely disappeared and 
prices seem firm as quoted. It is reported that ocean 
freight rates are back to their former high level, and 
that shipments of manila fiber are very uncertain. 
Sisal prices are said to be keeping up merely because 
of the high cost of manila fiber. No immediate changes 


Hardware Age 


are expected by the jobbers. Prices are same as at last 
report. 

We quote to retailers f.o.b. Chicago, as follows; No. 1 
manila rope, 334¢c. per Ib. base; No. 2 manila rope, 32\%c. 
per lb. base; No. 3 manila rope, 28%c, per lb. base; No. 1 
sisal rope, 23c. per lb. base; No. 2 sisal rope, 20%4c. per Ib. 

SAND PAPER.—Retail sales of sand paper are about 
normal, but there is said to be a very heavy demand 
on the part of manufacturers. Jobbers have been noti- 
fied that higher prices will be in effect after the first 
of the year. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 

Screws.—The screw situation is unchanged. Sales 
from a retail standpoint are comparatively light, but 
there is a very heavy demand from manufacturing 
sources. 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat head 
bright screws, 75-10-10; round head blued, 70-10-10; flat 
head brass, 4244-10-5; round head brass, 40-10-5. 

SIDEWALK AND SNOW SCRAPERS.—The past week has 
seen exceptionally heavy sales of sidewalk and snow 
scrapers, and in some Cases retail dealers have sold out 
entirely and have been forced to wire in orders for 
more. Jobbers report light stocks, with prices same as 
at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, in dozen lots 
No. 2 sidewalk scrapers, $4.75 per doz.; No. 6, $3.25 per doz. ; 
No. 75 snow scraper, $6.75 per doz, 

SKATES.—The extreme cold weather of the past two 
weeks has greatly stimulated sales of ice skates, and 
jobbers’ stocks are beginning to feel the demand. It 
is reported that the sales in the larger cities are heavier 
than at any time in the past, due to the revival of the 
skating fad and the building of indoor ice rinks. Skate 
sales in the Chicago territory will in all probability be 
above normal. Prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago; Boys’ or 
men’s plain rocker, No. 1000, bright steel skates, 66c. per 
pair; No, 1005 nickel plated, 90c. per pair; girls’ No. 310B, 
$1.35 per pair; No. 6004, $2 per pair. Barney & Berry's 
boys’ or men’s hockey skates, No. 152%, $3 per pair. Girls’ 
hockey skates, No. 412B, $1.80 per pair. Johnson's skating 
outfit, which consists of skates attached to shoes, $7.50 per 
pair. No, 11 skating outfit, $5 per pair; No. 15 ladies’, $6 
per pair. 

SLEDs.—With the entire Middle West under a blanket 
of snow, sales of sleds have grown wonderfully, and 
several retail dealers report sales to date as heavier 
than those of last season. Jobbers report light stocks 
and a demand above normal. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Children 
Cutters No. 3, $33 per doz.; No. 5, $49.50 per doz.; No. 8, 
$66 per doz. No. 86, wood sled, $4.15 per doz.; No. 110 
wood sled, $8.90 per doz. Wood coasters, No. 5, $3.75 per 
doz.; No. 10, $5.50 per doz.; No. 12, $9 per doz. Steel 
coasters, No. 131, $12.40 per doz.; No. 133, $22.60 per doz. ; 
Torpedo racer, $27 per doz. 

SNow SHOVELS.—The advent of heavy snows has nat- 
urally increased sales of snow shovels, which are now 
going out in greater volume than at any time this 
season. Dealers in some of the storm-swept sections 
have completely sold out their stocks and jobbers report 
receipt of telegraphic orders. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b, Chicago, as follows: 
No. 02 wood snow shovels, $4 per doz.; No. 33 galvanized with 
wood handle, $9 per doz. ; No. 34, $9.75 per doz. ; No. 40, black 
steel with wood handle, $7.75 per doz.; No. 015, $8.35 per doz. 
Above prices are for lots of one-half dozen or more. 

SoL_pER.—The solder situation is practically the same 
as at last report. There is only a normal demand, but 
a scarcity of tin is keeping prices up. The recent 
advance of 3c. per pound has been taken by practically 
all the jobbers in this section, and prices are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Warranted half and half solder, 48c. per lb.; No. 1 plumbers 
solder, 45c. per Ib. ; 

SasH WEIGHTS.—There is very little demand for sash 
weights just at this time, and what few are sold go 
mainly to contractors engaged in repair work or some 
form of industrial building. The foundries are not 
turning out any great quantity of weights, and, as a 
result, jobbing stocks are comparatively light. Prices 
are unchanged. 

We quote from jobbers’ stocks, f.0.b. Chicago, sash weights, 
in ton lots, $39 per ton; in smaller lots, $40 per ton. 

STEEL SHEETS.—There is no change in the steel-sheet 
situation. Jobbers have very light stocks, and are hav- 
ing great difficulty in getting shipments from the mills. 
Sales from a retail standpoint are very light, but there 
is an extremely heavy demand from manufacturing 
sources. 

We quote from jobbers’ stocks, f.o.b, Chicago, as follows: 
28-gage galvanized sheets, $7.70 per 100 lb.; 28-gage black 
sheets, $6 per 100 Ib. 

STtreL TrRAPS.—The demand for steel traps is excep- 
tionally heavy in this section, and more traps have 
been sold to date than during the entire 1916 season. 
This is due mainly to the fact that furs are bringing 
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better prices than ever before. The fall of snow and 
the advent of colder weather is expected to still further 
in¢érease trap sales. Prices are same as at last report. 
We quote from jobbers’ stocks, f.o.b. Chicago. Victor traps 
. 0, $1.13 per doz.; No. 1, $1.32 per doz.; No. 1%, 


doz.; No. 2, $2.77 per doz.; No. 3, $3.70 per doz.; No. 4, $4. 
per doz. Oneida traps, No. 0, $1.53 per doz.; No. 1, $1.79 per 
doz.; No. 14%, $2.69 per doz.; No. 2, $3.94 per doz.; No. 3, 
$5.24 per doz. 

Stove Boarps.—Sales of stove boards are about nor- 
mal for the season. Dealers are, for the most part, 
well stocked, and their sales are mainly those which 
accompany sales of stoves. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago in broken 
case lots: Crystal stove board, 24-in. x 24-in., $8.35 per doz. ; 
30-in. x 30-in., $13.80 per doz.; 36-in. x 36-in., $20.30 per doz 

Stove Pipe AND DampPeERs.—Sales of stove pipe and 
dampers are light at this time, but are still well up 
to normal. The heavy-selling season is past for this 
section, and the better part of the sales are those which 
accompany sales of new stoves and ranges. There have 
been no reports of price changes. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Peerless X blued stove pipe, nested, 6-in., $17.25 per hundred; 
6-in. blued corrugated elbows, $1.85 per doz.; adjustable, 
$1.65 per doz.; 6-in., dampers, regular, wood handie, $1.05 
per doz., iron handle, $1.10 per doz. 

Stove SHOVELS.—The same conditions prevail in re- 
gard to sales of stove shovels as are apparent in sales 
of stove boards and stove pipe. The heavy-selling 
season is over and the demand is only the normal one 
of the season. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: No, 900, 
round rolled handle, 45c. per ,doz.; No. 100, double oval 
handle, $1.30 per doz.; No. 16, double nickel plated, $2.25 
per doz. 

TacKS.—There is a heavy demand for tacks by man- 
ufacturers and upholsterers, but the sales from retail 
stores are comparatively light. Prices are unchanged, 
but there are rumors of an advance. 

We quote from jobbers’ stocks, f.o.b 
sterer’s tacks, 6 0z., 25-lb. boxes, 17c. 
tacks, 6 0z., 25-lb. boxes, 1614c. per Ib. 

TIN PLATE.—There is no change apparent in the tin- 
plate situation. A great part of the tin-plate supply 
is being used in the manufacture of articles in which 
the Government is interested, and the manufacturers 
of articles used in domestic trade are almost unable to 
get supplies. There is only a light demand for tin 
plate from the retail trade. Prices are same as at last 
report. 

We quote from jobbers’ stocks, f.o.b. Chicago as follows: IC 
coke tin, 20 x 28, 180-lb. boxes, $19.90; 200-Ib. boxes, $20; 
214-Ib, boxes, $20.25; IC Mohawk tin, 20 x 28, 214-Ib. boxes, 
$22.90; IC Calvin tin, 20 x 28, 214-lb. boxes, $26.75; IX tin, 
+ Pe, id 270-lb. boxes, coke, $22.80; Monawk, $26; Calvin, 

«fo. 
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WEATHER Strip.—The arrival of real winter weather 
has boosted sales of weather strip during the past 
week. Jobbers report light stocks, but expect the de- 
mand to decrease from now on until spring. Prices 
are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Wood and felt leather strip. %-in., $1.43 per 100 [t.; ‘s-In., 
$1.43 per 100 ft.; 15¢-in., $2.85 per 100 ft Door buttons, 
No. 1, 2-ft. 8 in., $3.30 per doz.; No. 2, 3-ft., $3.30 per doz. 


WHEELBARROWS.—Sales of wheelbarrows are much 
lighter than in the early fall, as there is less road work 
being done. The bulk of the sales at this time are 
being made to contractors engaged in repair work or 
industrial construction work. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b 
rows as follows; No. 2 common bolted wood barrows, 
$22.50 per doz.; No. 4 tubular barrows, $75 per doz.; angle 
steel leg garden barrows, No. R25, $45 per doz 


Chicago, on wheelbar- 


WHITE LEApD.—The demand for white lead is some- 
what below normal, due to the fact that there is very 
little building going on at this time. Both jobbing and 
retail stocks are in good condition, and prices are same 
as at last report. 

We quote from jobbers’ stocks, f.o.b 
Carter's white lead, in 100-lb. lots, $11.25 per 
white lead in 100 Ib. lots, $9.25 per 100 lb 


follows 
IXL 


Chicago, as 
160 Ib. ; 


Wire Naits.—There is very little change in the wire- 
nail situation. The mills are reported to be sold up 
for some time to come, and, owing to the demand for 
wire in other forms, the production is comparatively 
light. Jobbers have very light stocks and are rigidly 
maintaining a limit of ten kegs per order to a customer. 
The retail demand is very light at this time, owing to 
the fact that there is little in the way of building going 
on, but retailers are endeavoring to fill their stocks 
to meet the spring demand. With anything like a 
normal demand by nail.consumers, the jobbing stocks 
in this territory would be wiped out in a few days. 
Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, common wire 
—_ $4.25 per keg, base; cement coated nails, $4.25 per keg, 
ase. 


WRAPPING PAPEeR.—Sales of wrapping paper have been 
very heavy since the middle of November, due to the 
holiday season. They are expected to drop off to some 
extent when that season is over. Jobbers report light 
stocks, but expect to be able to meet all reasonable 
demands. Prices are practically the same as at last 
report, express paper being quoted %4c. per pound 
higher. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
ping paper, 10%c. per Ilb.; express wrapping 
per lb 


Krafts wrap- 
paper, 9%ec. 
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Office of HarpWARE AGE, 
Pittsburgh, Dec. 13, 1917. 


WO developments of the past week were detrimental 
to the interests of the steel trade, adding further 
to the existing uncertainty. The most important was 
the conference held last week in Washington, D. C., 
between the general committee of the American Iron & 
Steel Institute and the War Industries Board in regard 
to making readjustments in prices to a lower basis on 
some of the more important raw and finished iron and 
steel products. It will be recalled that when the Gov- 
ernment fixed prices on various steel products they were 
to be subject to revision on Jan. 1. Discussion of a 
possible readjustment has placed the steel trade in 
doubt as to what action the Government will take. 
The result will be that consumers will further hold off 
lacing new orders, and will add to the quietness that 
s existed for some months between the consuming 
trade and the mills in the matter of placing contracts. 
It is not believed there will be any general revision in 
steel prices, but until this is definitely known there 
will be very little new buying. 

The other incident that acted against the steel trade 
was the blizzard that further retarded the movement 
of cars, which has been very bad for months. Material, 
express matter and freight shipments have all been 
greatly delayed, and the situation is about as bad as 
it could possibly get. Cars are held up in transit and 
a number of blast furnaces have been compelled to 
bank. The coal situation in the Pittsburgh and Youngs- 
town district is very bad. 

There were no important changes in prices on iron 
and steel products in the last week, but all mills are 
working under the severe handicap of cold weather, 
shortage of men, and a greater shortage in cars. 

Conditions in the hardware trade show no important 
change. The volume of new business is fairly heavy, 


but the new demand for many lines of goods is showing 
a large falling off as compared with last year. Jobbers 
report it is almost impossible ,to get deliveries on cer- 
tain lines of goods. The storm here in the past week 
created an enormous demand for oil and gas heating 
stoves, mostly the former. Stocks of jobbers and re- 
tailers were quickly closed out. Stocks of mechanics’ 
tools held by jobbers are depleted, and deliveries from 
the manufacturers are very slow. 


Botts, Nuts AND Rivets.—Makers advise us that 
they are adhering strictly to the Government discounts 
on bolts, nuts and rivets, and say that the new demand 
from domestic consumers is very dull, and that fully 
80 to 90 per cent of the new business being placed 
in bolts, nuts and rivets is coming from the Govern- 
ment, either on direct or indirect orders. Discounts on 
bolts, nuts and rivets fixed sometimes ago by the Gov- 
ernment, and which are being quoted by all the makers, 
are as follows: 

Large rivets, $4.65 base; 7/16 x 6 in. smaller and shorter 
rivets, 45-10 off list. Machine bolts, h.p. nuts, % x 4 in.: 
Smaller and shorter, rolled threads, 50-10 off list; cut threads, 
50-5 off list; larger and longer sizes, 40-10 off list. Machine 
bolts, c.p.c. & t. nuts, % x 4 in.; Smaller and shorter, 40-10 
off list ; larger and longer, 35-5 off list. Carriage bolts, % x 6 
in.; Smaller and shorter, rolled threads, 50-5 off list; cut 
threads, 40-10-5 off list; larger and longer sizes, 40 off list; 
lag bolts, 50-10 off list; plow bolts, Nos. 1, 2, 3, 50 off list; 
hot pressed nuts, square blank, 2.50c. per Ib. off list; hot 
pressed nuts, hexagon blank, 2.30c. per Ib. off list; hot pressed 
nuts, square tapped, 2.30c. per Ib. off list; hot pressed nuts, 
hexagon, tapped, 2.10c. per Ib. off list; c.p.c. & t. square and 
hexagon nuts, blank, 2.25c. per Ib. off list; c.p.c. & t. square 
and hexagon nuts, tapped, 2.00c. per Ib. off list. Semi-finished 
hexagon nuts, % in. and larger, 60-10-10 off list; 9/16 in. and 
smaller, 70-5 off list; stove bolts, 70-10 off list; stove bolts, 
2% per cent extra for bulk; tire bolts, 50-10-5 per cent off 
list. The above discounts are from present lists now in 
effect. All prices carry standard extras. 


Cut NaILs.—Mills report the new demand to be quite 
heavy, and say they are shipping their output of cut 
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nails as fast as made. The Government did not fix a 
tog on cut nails, which are now selling at fully $1 per 
eg higher than wire nails, a very unusual condition. 
We therefore quote cut nails at $4.50 to $4.60 base, f.0.b 
Pittsburgh in carload lots, freight added to point of deliv 

ery Jobbers charge the usual advances for small lots 

IRON AND STEEL Bars.—The fact that the presidents 
of the leading steel companies are again meeting with 
the War Industries Board at Washington is causing 
buyers of iron and steel bars to hold off placing orders. 
It is not believed, however, that any changes will be 
made on Jan. 1 in prices of iron and steel bars, as 
they are regarded by the trade and by the mills as 
being fair and satisfactory. 

We quote the Government official price of 2.90c. on steel 
bars in carloads and larger lots, f.0.b. mill, while prices from 
store are said to range from 3.50c, to 5e., depending on the 
quantity and the locality We quote the new Government 
price on refined iron bars at 3.50c, at mill in carloads, while 
small lots from store will no doubt range from 4c. up to Se 
depending on quantity 

SHEETS.—It is not believed that there will be any 
revision in prices on sheets as a result of the conference 
between officials of the steel companies and the War 
Industries Board. The 6.25c. — on galvanized sheets 
was regarded at the time as being rather low. Small 
plants that must buy black sheets at 5c. cannot possi- 
bly galvanize them and sell at a profit. The Govern- 
ment is placing heavy orders for black and galvanized 
sheets, and a good part of the tonnage involved is going 
to France and Italy. Many large consumers of sheets 
are covered for first half of next year, except on gal- 
vanized, the mills selling that grade for delivery only 
through first quarter. Prices are reported to be firm. 

Maximum prices on sheets are as follows: Nos. 9 and 10 
blue annealed sheets at 4.25c., No. 28 Bessemer black 5c., and 
No. 28 galvanized, 6.25c., rolled from either Bessemer or open 
hearth stock, all f.o.b, mill, Pittsburgh, in carloads and larger 
lots, actual freight to point of delivery added. Dealers will 
charge the usual advances for small lots from store. 

‘TIN PLATE.—Nearly all consumers have covered their 
needs of tin plate as best they can for first half of 
1918. Some of the larger users are covered over the 
entire year, the price for the second half of 1918 has 
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been left open and will be fixed later when the price 
is known. There is quite a heavy export demand fo: 
tin plate, and the Government is granting licenses on 
some shipments, contracts for which were placed prio: 
to the time the United States entered into war. The 
new demand for small lots from stock is quiet. 

We quote coke tin plate on contracts and in small lots at 
$7.75 per base box, f.o.b. mill, Pittsburgh, effective Nov 
prices on all sizes of terne plates are as follows; 8-lb 
ing, 200-Ib., $15 per package; 8-lb. coating, I, C., $15.30 
12-Ib. coating, I. C., $16.75; 15-lb. coating, I. C., $17.75; 20-Ib 
coating, I, C., $19; 25-lb, coating, I. C., $20; 30-Ib coating 
I. C., $21; 35-lb. coating, I. C., $22; 40-lb. coating, IL. C., $25 
per package, all f.o.b. Pittsburgh, freight added to point of 
delivery. 

Wire Propucts.—The demand for wire and wire 
»roducts is quite heavy, and a good deal of Government 
yusiness is being placed. Last week the International 
a ng gen Corporation placed a contract with the 
mills for about 113,000 kegs of wire nails for prompt 
shipment, and another concern placed a contract for 
27,000 kegs. These orders are divided between the 
mills, and will be made up and shipped promptly. Some 
makers of wire nails are cutting down their output 
materially, desiring to use the open-hearth steel in 
making products that are wanted by the Government 
for the prosecution of the war. One leading local mill 
reports that it has its wire-nail output sold up for 
the first quarter of next year. Prices as fixed by the 
Government to domestic consumers are very firm, and 
are as follows: 

Prices now in effect on wire products by all the mills, in 
carloads and larger lots, are as follows: Wire nails, $3.50 
base per keg; galvanized, 1-in, and longer, including large- 
head barb roofing nails, taking an advance over this price of 

2, and shorter than 1-in., $2.50. Bright basic wire, $3.35 per 
100 Ib.; annealed fence wire, Nos. 6 to 9, $3.25; galvanized 
wire, $3.95; galvanized barb wire and fence staples, $4.35; 
painted barb wire, $3.65; polished fence staples, $3.85 ; cement- 
coated nails, $3.40 base; these prices being subject to the 
usual advances for the smaller trade, all f.o.b. Pittsburgh 
freight added to point of delivery, terms 60 days net, less 2 
per cent off for cash in 10 days Discounts on woven-wire 
fencing are 47 per cent off for list for carload lots, 46 per 
cent for 1000-rod lots, and 45 per cent off for small lots, f.o.b 
Pittsburgh. 
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b Rew ot in general is reported to be falling off some- 


what. The decrease in volume is not pronounced, 
and is, to some degree, due to the approach of stock- 
taking. The thrift movement has been pushed so hard 
in this section that the leaders in retail lines are be- 
coming concerned. Like many popular movements, 
there is a chance that it will be overdone, and local 
newspapers have given much prominence to a state- 
ment issued by H. B. Endicott, head of the Massachu- 
setts Public Safety Committee and State Food Admin- 
istrator, in which he advised the public not to curtail 
their Christmas buying too much. 

Holiday buying is rather slow, only a few of the job- 
bers reporting anything like normal business. The 
retail holiday trade is spotty, different sections vary- 
ing widely in their reports of the amount of business 
being done. An old-fashioned blizzard at the end of 
the week has accentuated the shortage in snow shovels 
but will help the sale of sleds which have had a good 
sale due to the unusually early winter. The heavy 
snow will slow up the sale of skates as there is from 
one to four feet of snow on the lakes. 

There is a real crisis in the coal situation. Big plants 
like the Watertown Arsenal, which are on direct Gov- 
ernment work of an imperative nature, will be forced 
to close down the first of the week unless coal is se- 
cured. The Fore River Works of the Bethlehem Ship- 
building Co. has had to lay off night shifts for the same 
reason. The shortage is universal throughout New 
England, and the big hardware factories will be among 
the first affected. Those that are using electric current 
from local lighting plants are but little better off, as 
the public service corporations are among the hardest 
hit. 

Transportation difficulties are greatly increasing, and 
the blizzard will cause a congestion that it will take 
days to overcome. All deliveries are very poor. It 
takes weeks to move goods into New England from 
points outside. 

There is little talk of building for next spring, and 
the demand for builders’ hardware and mechanics’ tools 
will probably be very dull. Jobbers report good sales 
of wire cloth and similar lines for next season, but 
poultry wire has not been selling so well. Many re- 
tailers are carrying over good stocks of poultry wire 
from last year. The cutlery situation does not improve 
and there is no indication of any improvement. 


AMMUNITION.—The increased prices on ammunition 
are being firmly held. Sales are below normal. 

We quote on ammunition: Loaded shells from factory, 25 
per cent discount; from jobbers’ stocks, 20 and 5 per cent 
discount; metallic cartridges, from jobbers’ stocks, 25 per 
cent discount. 

AxeEs.—Poor deliveries are accentuating the scarcity 
of axes. New quotations out this week show an ad- 
vance of $2 a doz. 

We quote from jobbers’ stocks: Unhandled axes, $13 to $15 
a doz.: handled axes, $14 to $17 a doz. 


BeLLS.—Bells are one of the few items on which the 
price is advancing. There has been a 10 per cent ad- 
vance on hand and gong bells. 


Bo.ts AND Nuts.—There has been no change in the 
pricé or stock situation in regard to bolts and nuts. 
So far prices have been firmly held. There is no 
special activity. 

We quote from jobbers’ stocks: Machine bolts with S.F 
nuts, same as with H.P. nuts less 10 per cent, plus semi- 
finished nuts at 50 and 10 per cent; machine bolts with C.T 
& D. nuts, 4 x % in. and smaller, 25 per cent discount; 4% x 
% in. and larger, 20 per cent; with H.P. nuts, 4 x % in. and 
smaller, 30 per cent; 44% x %™ in. and larger, 25 per cent; 
common carriage bolts, 6 x % in. and smaller, 30 per cent; 
4% x ™ in. and larger, 20 per cent; stove bolts, 1000 lots, 
60 per cent; bolt ends, 25 per cent. Semi-finished nuts 9/16 
in. and smaller, 60 per cent discount; % in. and larger, 50 
and 10 per cent discount; finished case hardened nuts, 50 per 
cent; C.T. & D. or H.P. nuts, blank or tapped, 200-lb. kegs 
list. 

Bucksaws.—The coal scarcity bids fair to kee up a 
good business in bucksaws, but so far the supply has 
been adequate. 

We quote from jobbers’ stocks: $7.50 to $13.50 a doz 

Cut Naiits.—Nothing new has developed in the cut- 
nail market. 

We quote from jobbers’ stocks: Cut nails, $5.40, base. 

CHAIN.—There is a little improvement in the call 
for chain, and no change in prices. 

We quote proof coil, self colored chain from jobbers’ 
stocks: 3/16 in., $15.10 per 100 Ibs.; % in., $12.55; 5/16 in., 
$11.55; % in., $11; 7/16 in., $10.85; % in., $10.70; % in., 
$10.60. Extras unchanged. 

Fites.—Files are among the lines which are hardest 
to procure. The factory demand is very good. Manu- 
facturers are generally about 12 weeks behind on de- 
liveries. 

We quote from jobbers’ stocks: Nicholson and Black Dia 
mond files, 50 and 10 per cent discount; Arcade, Great West 
ern and similar brands, 60 and 7% per cent discount ; Chelse« 
hand cut files, 20 per cent discount. 
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GLAss.—Prices of glass are unchanged and there is 
no light on the future of the price situation. 

We quote from jobbers’ stocks: Single, first three brackets 
86 per cent; single, above first three brackets, 83 per cent 
double A, all brackets, *4 per cent; double HB, all brackets 
86 per cent. 

Inon.—Stocks of iron seem to be fairly well main- 
tained and there is no change to be noted. 

We quote from jobbers’ stocks 


Refined tron, $5 base. per 
100 Ib.; hoop iron, $4.25; Norway iron, $12: H. & VP. Best 
iron, flats, round and square, $5.75; ovals half ovals, half 


rounds and bevels, $7. 


LANTERNS.—As the weeks go by the demand for 
lanterns seems to hold up steadily and the scarcity con- 
tinues. Deliveries being made quickly find their way 
into the hands of the retailers, and there is no improve- 
ment in stocks. 


We quote from jobbers’ stocks: No. 6 lanterns, $7.30 to 
$7.50 a doz.; No. 2, $10.50 to $10.75 a doz ; Wizard, $11.55 to 
$12 a doz 


RiveTs.—Prices for rivets seem to have become stabil- 
ized for the present. The demand is rather erratic. 


We quote from jobbers’ stocks: Norway 40 per 
cent discount; structural rivets, 6.25¢ 


iron rivets 
base per Ib 

SasH Corp.—Prices advanced last week are still pre- 
vailing. Sales are slow as usual at this season. 

We quote from jobbers’ stocks: Best grades of Samson and 
Silver Lake, $0c. a Ib.; Silver Lake H grade, 75ic. a Ib 
Vhoenix grade, 49%4c. a ib.; southern cord, a Ib 

Screws.—Retail sales are slow, but the industries 
are keeping up a fair volume of trade. Prices are un- 
changed. 

We quote from jobbers’ stocks: Flat head bright screws 
75 and 10 per cent discount; round head blue, 70 and 10 per 
cent; flat head brass, 42% and 20 per cent; round head 
brass, 40 and 20 per cent; iron machine screws, 45 per cent; 
coach screws, 40 per cent; cap screws, 40 per cent; set 
screws, 45 per cent. 

SHEARS AND Scissors.—There is no lessening in the 
demand for. shears and scissors, and stocks of these 
are getting to be almost unknown. The advance made 
last week of 15 per cent has become universal. 


STEEL.—The local situation in regard to steel bars 
is most perplexing. Practically all the stocks are being 
maintained on deliveries made on old contracts and 
Government price setting has not influenced local prices 
in the least. How long this situation will prevail is 
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OBBERS have had a very good trade the past week, 

a fair proportion of which is for goods to be de- 
livered after the first of the year. Holiday goods are 
keeping sales up fairly well, purchases along that line 
being in the nature of “fill-in” orders to bring stocks up 
on short items. Retail sales have been somewhat slow 
this week, although comparing favorably with last 
year’s sales as to volume. The coming week will tell 
the story for the final rush of sales for holiday buying 
and the general impression seems to be that a heavy 
trade may be expected. 

There have been a few unsettling conditions that 
were not trade producers, most of which are disposed 
of at this time. The uncertainty of the time at which 
the next call for drafted men will come has kept all 
concerned in doubt, and caused a feeling of uneasi- 
ness. It seems certain now that the next call will be 
delayed until after the first of the year. The labor 
conditions seem to be taking on a more peaceful aspect 
and the announcement of general strike orders being 
rescinded was received with a feeling of relief. It is 
generally felt that the proper decision has been made 
in the matter and that eo al in general has gained 

it. 

"The fuel situation is becoming tense, and there is 
constant danger of serious shortage. Some dealers in 
this line are out of all stocks and have very little 
en route to replenish with. Industries are liable to 
suffer from this condition if relief cannot be furnished 
promptly. This will naturally react on the retailers 
to their detriment. 

Jobbers in general consider their year’s work com- 
pleted, and their traveling salesmen are reporting in 
for the end of the year. While totals are somewhat 
less than may have been anticipated at the first of 
the year, they are believed to quite satisfactory. 
Building operations outside the cities have been fairly 
good, while this branch of trade has suffered all the 
year in the cities. Shop trade continues to increase, 
to the satisfaction of all concerned, and the coming 
year should see some very ample orders for hardware 
and supplies from this source. The matter of control 
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St. aul and 
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a question that no one seems to be prepared to answer 


We quote soft steel bars from jobbers’ 
rounds and squares, 1% in. and under 
per 100 Ib.; 2 in. and over, $5.50 

Cold rolled steel, rounds up to 1 15/16 in 


stocks: Flats and 
stock lengths, $5, base 


and squares and 


hexagons, list plus 15 per cent. Tire steel, 14% x % in. and 
larger, $5.15; thinner or narrower, $5.40 

American calking steel, full bundles, $6.75 base, per 166 
b.; broken bundles, $7.25. Angles and channels, under 2 in 
stock lengths, $5, base, per 1600 Ib tees, under 2 in., stock 
lengths, $5.25; tees, 3 in. and over, stock lengths, $6.50 


Snow SHoveLs.—The scarcity of snow shovels of all 
kinds has become acute. Country districts are report- 
ing drifts eight feet high as the result of the blizzard, 
and stocks of shovels are cleaned out in many places. 
Several large shipments are reported to be on the 
way, but their whereabouts cannot be ascertained. 

We quote from jobbers’ stocks: Steel snow $8 te 
$9.50 a doz.; wooden snow shovels 3.25 to $5.20 a doz 


shovels, 


Tacks.—There is no change in the tack market, and 
new prices are firmly held. 
base 


We quote from jobbers’ stocks: Tacks, $11.12 
Ib. Add to base extras as per differentials of Nov. 7 


per 10¢ 


1917 

Too_ts.—The demand for tools of all kinds indicates 
a speeding up of production in metal-working shops of 
all kinds. Prices of drills are firmly held, and there 
are holes all along the stock shelves. It is under- 
stood that the distributors have been informed by the 
manufacturers that there will be no change in prices 
for at least six weeks, but the increasing demand indi- 
cates higher prices to follow. The situation on taps 
remains about the same, but there is some improve- 
ment in the stocks of milling cutters. Micrometers 
and indicators are extremely scarce and the manufac- 
turers are booked up for nine months ahead. The sup- 
ply of machinists’ tools, calipers, thread gages, etc., 
is fair, but the demand is increasing. 


WASHERS.—Prices on washers are unchanged, and 
there has been no new development in the demand. 


We quote from jobbers’ stocks: Malleable washers. $c. base 
per lb.; cast washers, under %-in., 5c. base, per ib.. larger, 
1i,c, per Ib., base; cut washers, 200-lb. kegs. list 


Wire NaiL_s.—There is not so much talk about the 
scarcity of wire nails, and there is a report that deliv- 
eries are considerably better. Prices show no decline. 

We quote Wire $4.75 
per keg 


CITIES 


and operation of the railroads and the distribution of 
raw materials and finished articles as controlled by 
the Government should be given very careful attention 
by merchants of all classes. 

Prices in general show no signs whatever of weaken- 
ing, and advances made lately have been taken as good 
prospects for further advances in some lines. Stocks 
are full for the holiday trade, which is showing signs 
of being fully up to last year’s totals. The temperature 
has moderated just enough so that it will allow people 
to start in shopping in earnest, and whereas the gen- 
eral tendency seems to be for conservative buying, very 
large sales are expected. A slight advance has been 
put into effect on black painted wire cloth, and solder 
has shown a decided upward tendency. With these 
exceptions, the market seems to be steady on last 
week’s prices. . 

AxEs.—Sales continue good, with stocks in good con- 
dition. Prices show no change. 

We quote from local jobbers’ stocks: Sager single bit axes 
$12.25 per doz.: Sager single bit axes, handled. $15 per 
doz. ; Quaker City boys’ axes, handled, at $10 per doz 

BarRBED WirE.—There has been no change in price, 
and still further diminishing in sales shows both in 
jobbers’ and retailers’ lines. 

We quote from local jobbers’ stocks: Galvanized Glidder 
cattler wire, $4.20 per 80 rod spool: galvanized Glidden hog 
wire at $4.36 per 80 rod spool; painted Glidden cattle wire 
at $3.75 per 80 rod spool: painted Glidden hog wire at $3.79 
per 80 rod spool 

Braps.—The local price on brads still holds steady 
and appears to be practically as good as some of the 
mills are quoting. This is doubtless due to the good 
stocks on hand before previous advances in price. 

We quote from local jobbers’ stocks 
cent discount from standard lists. 

Bo.tts.—The demand from contractors and carpen- 
ters still continues very low, but the demand from 
shops and factories is increasing. Stocks with some of 
the jobbers are somewhat broken, although in general 
stocks are in fine condition, owing to earlier buy. 

We quote from local jobbers’ stock: Small machine bolts at 
40-5 per cent, large machine bolts at 25-10 per cent, smal! 
carriage bolts at 30-10 per cent. large carriage bolts at 25 
per cent, lag screws at 40 per cent, stove bolts at 60 per cent, 
car bolts at 40-10 per cent from standard lists 


from jobbers" stocks iails base 


Wire brads at 70 per 
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Coat Hops.—There has been no change in price, not- 
withstanding the increase in basic metals. Sales con- 
tinue good, with stocks in good condition. 

We quote from local jobbers’ stocks: 17-in. open japanned 
coal hods at $4.50 per doz., 18-in. Jjapanned open coal hods 
at $5 per dozen, 17-in. galvanized open coal hods at $6.80 
per doz., 18-in. galvanized open coal hods at $7.50 per doz. 

_ Door Mats.—Sales continue very good, with stocks 
in good condition. 

We quote from local jobbers’ stocks: Cocoa door mat No. 1 
at $7.50 per doz., No. 2 at $9 per doz., No. 3 at $11.50 per 
doz., No. 4 at $14.50 per doz. 

FiLtes.—No change has been made in price. Retail 
demand is very light, but good sales are still being 
made to shops and factories. 

We quote from local jobbers’ stocks: Nicholson files at 
50-10 per cent discount. Arcade files at 65 per cent discount 
from standard lists. 

LANTERNS.—Sales continue exceedingly good on this 
article with stocks in fair condition. 

We quote from local jobbers’ stocks: Deitz D-Lite short 
globe at $12.75 per doz., Deitz Wizard short globe at $12.25 
per doz., Deitz Little Wizard short globe at $9.55 per doz., 
pute No. 2 Blizzard, $12.25 per doz., Deitz Victor at $8 per 
aoz, 

LINSEED O1L.—Price holds steady and the demand is 
becoming lighter with each succeeding week. 

We quote from local jobbers’ stocks: Boiled linseed oil, 
barrel lots, at $1.19 per gal., raw linseed oil, barrel lots at 
$1.18 per gal. 

Mica.—Sales are not quite as good as the few pre- 
ceding weeks, as most everyone has stoves in place 
and well equipped. Price remains unchanged. 

We quote from local jobbers’ stocks: No. 1 Mica 
per cent discount from standard lists. 

Om HEATERS.—Sales have diminished somewhat in 
the last few weeks, due doubtless to the fact that the 
regular heating plant has been put to work in full 
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force. Some few oil heaters have been sold for garage 
purposes and for rooms which are too far distant from 
the source of heat, but the biggest demand for them 
was early in the fall. There has been no change in 
price. 

We quote from local jobbers’ stock: Electric oil heater 
a et at $3.75 each, 210 at $4.25 each, No. 31F at $6.25 

Snow SHOVELS.—Sales continue very good, and with 
snow falling to-day, the sales next week will doubtless 
increase to a good proportion. Stocks are in good con- 
dition, with no change in price. 

We quote from local jobbers’ stocks: No. 33 galvanized 
snow shovel, $9.50 per doz.; No. 34, $10.25 per doz. 

WEATHER STRIP.—Sales have exceeded everybody’s 
calculations, with the result that no stocks have been 
ordered from the factory and local jobbing stocks are 
badly broken, being entirely demoralized on some items. 

We quote from local jobbers’ stocks: Inserted felt weather 
strip at 75 per cent discount and Bosley’s felt weather strip 
at 65-5 discount from standard lists. 

Wire Naiits.—Price holds steady with retail sales 
becoming lighter. 

We quote from local jobbers’ stocks: Standard wire nails 
at $4.40 per keg base ; coated wire nails at $4.40 per keg base. 

Wire.—Sales are lighter in a retail way, as nearly 
all classes of work in which this is used have been fin- 
ished for the winter. 

We quote from local jobbers’ stocks: Galvanized No. 9 
smooth wire at $5.05 per cwt.; No. 9 black annealed wire at 
$4.35 per cwt. 

WirE CLoTH.—A slight advance has been made on 
black painted wire cloth. Orders are being placed for 
next season’s stock. 

We quote from local jobbers’ stocks 12 mesh black painted 
wire cloth at $2.10 per hundred square feet. 


CLEVELAND 
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HE retail hardware business in Cleveland during 

the past week has been very heavy. The unusually 
cold weather for this season of the year, together with 
the natural-gas shortage, which has affected the greater 
part of Ohio, has caused a tremendous demand for 
coal stoves and oil heaters. Some of the retailers sold 
out all their coal heating stoves early in the week, and 
will not be able to replenish their supply for two 
weeks. There has also been a heavy demand for gas 
burners, pipe fittings, gas-pipe connections, and other 
accessories. The demand for coal-oil cans became so 
heavy that dealers could scarcely replenish their stocks 
fast enough. 

The holiday trade, so far, is not heavy, but retailers 
are looking for a good volume of business in the next 
few days. Jobbers report a good volume of late buying 
orders for various staples that move freely during the 
holiday season. These include percolators, toasters, 
and other electrical appliances, vacuum bottles, etc. 

The tendency in the price situation is downward on 
some lines, and retailers ge | are not buying ex- 
cept for early requirements. Jobbing business, on the 
whole, is not as active as a year ago, but at that time 
retailers were speculating on a rising market. Lines 
of goods on .which important price reductions were 
made during the week were for the most part goods 
made of galvanized sheets. These reductions were 
brought about by the decline in sheet prices due to 
Government regulation. Manufacturers of hardware 
seem in better shape on deliveries than a few weeks 
ago, but the railroad situation is very serious and ship- 
ments are being badly delayed in transit. There is 
a scarcity of some lines that are for the most part 
imported. Among these may be noted drawing sets 
and horseshoe magnets. 

ANvILS.—Jobbers report that the high prices are 
affecting the demand for anvils, which is very light. 

We quote standard steel anvils weighing 80 to 440 Ib, at 
18c. per Ib. ; 

BINDER TWINE.—Jobbers are booking orders for 
binder twine for spring delivery, subject to prices that 
will prevail later. 

For prompt shipment standard sisal binder twine is quoted 
at 21c. per Ib. 

Botts, Nuts AND Rivets.—The demand for bolts, 
nuts and rivets is fairly good, and prices are unchanged. 


Jobbers’ prices to the trade are as follows, small-lot buyers 
being charged about 5 per cent higher for bolts than the 
quotations given: Machine bolts cut thread, small sizes, 40 
and 5 per cent off the list; large sizes. 35 and 5 per cent 
off list; carriage bolts, small, 35 and 5 off list; large, 25 
and 5 off; stove bolts, 65 and 10 per cent off; coach screws, 40 
and 10 to 40, 10 and 5 off; nuts, hot press square tapped, $1.90 


off; hot press square blank, $2.10 off; hexagon blank nuts, 
$1.90 off; hexagon tapped nuts, $1.70 off; rivets 7/16-in. and 
smaller, 40 per cent to 40 and 5 per cent off the list. 

DRAIN Boarps.—An advance in prices is noted on 
drain boards. Wooden drain boards are about 20 per 
cent higher, and porcelain drain boards have been ad- 
vanced about 10 per cent. 

GALVANIZED WARE.—The reduction in prices of gal- 
vanized sheets has resulted in lower prices on galvan- 
ized tubs, ash cans, garbage cans, pails and sprinklers. 
The National Enameling & Stamping Co. and the 
American Can Co. have reduced prices about 10 per 
cent. The demand is light, but lower prices are ex- 
pected to stimulate the market. 

HORSESHOES.—The demand is fairly good, and job- 
bers’ prices are unchanged at $5.75 per keg. 

IcE ScCRAPERS.—There is a heavy seasonal demand 
for ice’ scrapers of all kinds, and prices have been ad- 
vanced about 10 per cent. 

NAILS AND WiRE.—There is a fairly good demand 
for nails, but wire is quiet. Jobbers’ stocks are in a 
better condition than they were recently. 

Jobbers’ prices for less than carload lots are as follows: 
Wire nails, $4.05 per keg; No. 9 galvanized wire, $4.55 per 
100 Ib.; galvanized barb wire, $4.90 per 100 lb.; No. 9 
annealed wire, $3.80 per 100 lb. 


Or HEATERS.—There is a tremendous demand for 
oil heaters because of the coal shortage and scarcity 
of gas, and manufacturers’ stocks have been exhausted 
One Cleveland jobbing house sold out its entire stock 
of 450 heaters in a half day, and was unable to replen- 
ish its stock. The demand for heaters has also resulted 
in a heavy demand for oil cans. 

Pig Leap.—Jobbers have advanced the price on pig 
lead 75c. per 100 lb., and are now quoting this com- 
modity at 9c. per lb. 

Pouttry NETTING.—Orders are being taken by job- 
bers for shipment before Dec. 25, but no prices are 
being named for delivery beyond that date. 

SHEETS.—Since the establishment of Government 
prices the demand for sheets has improved, and many 
of the mills are sold up for the first quarter of next 

ear. The demand upon the jobbing trade is rather 
fight at present, being mostly for galvanized sheets. 


Jobbers’ prices to retailers are as follows: No. 28 black, 
6.35c.; No. 10 blue annealed, 5.35c.; No. 28 galvanized, 7.60c. 


Steps, SKATES AND SNow SHOVELS.—Jobbers and re- 
tailers report a very heavy demand for skates, sleds, 
and snow shovels. The weather this month has been 
faaorable for activity in these three lines. Because of 
the scarcity last year, both jobbers and retailers have 
stocked up well, and the supply seems adequate. 

Sote LEATHER.—There is a heavy demand for sole 
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leather, and jobbers are finding a great deal of trouble 
in securing leather of good quality. 

STEEL Bars.—The demand for steel bars is doderate. 
For a time there was some irregularity in prices, but 
jobbers are now quoting soft steel bars at a minimum 
price of 4.03%c., Cleveland, 4.05c., being the maximum 
quotation. For out-of-town shipment, quotations are 
made f.o.b. Cleveland. 


STEEL ROOFING.—Jobbers’ prices on steel roofing and 
corrugated roofing have been marked down following 
the decline in the price of galvanized sheets. 


Stove PIPE AND ELBOws.—Manufacturers have an- 
nounced a price reduction of about 10 per cent. Job- 
bers have not yet changed prices, but will make corre- 
sponding reductions Jan. 1. 


Twist DRILLS.—The demand for twist drills continues 
very heavy, and the delivery situation is growing worse 
every day because of the demands of the Government. 


Jobbers quote carbon twist drills at 40 per cent off, and 
high r are drills in sizes % in. and smaller at list price plus 
20 and 1 


WALL-PAPER CLEANER.—Manufacturers of wall-paper 
cleaner have advanced prices $2 per gross, and jobbers 
have made a corresponding advance. Jobbers are tak- 
ing orders for cleaner for spring shipment at $12.50 
per gross. 


Coming Conventions 


WESTERN RETAIL IMPLEMENT, VEHICLE AND 
HARDWARE ASSOCIATION CONVENTION, Kansas City, 
Mo., Jan. 15, 16, 17, 1918. H. J. Hodge, secretary, 
Abilene, Kan. 

PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Jan. 16, 17, 18, 
1918. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 

MOUNTAIN STATES HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Adams Hotel, Denver, 
Col., Jan. 22, 23, 24, 1918. W. W. McAllister, sec- 
retary-treasurer, Boulder, Col. 


TEXAS HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, San Antonio, Jan. 
22, 23, 24, 1918. A. M. Cox, secretary, Laredo. 

INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 29, 30, 31, and Feb. 1, 
1918. M. L. Corey, secretary, Argos. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Lincoln, Feb. 5, 6, 7, 8, 1918. Nathan 
Roberts, secretary, Lincoln. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 6, 7, 8, 1918. P. J. 
Jacobs, secretary, Stevens Point. 

IowA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Des Moines, Feb. 12, 13, 14, 
15, 1918. A. R. Sale, secretary, Mason City. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION AND THE NEW YORK STATE RE- 
TAIL HARDWARE ASSOCIATION JOINT ANNUAL CON- 
VENTION AND EXHIBITION, New York City, Feb. 12, 
13, 14, 15, 1918. Headquarters, Hotel Astor, for 
both associations. Exhibition in Madison Square 
Garden. W. P. Lewis, Huntington, Pa., secretary- 
treasurer Pennsylvania and Atlantic Seaboard 
Hardware Association, and John B. Foley, City 
Bank Building, Syracuse, N. Y., secretary, New 
York State Retail Hardware Association. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Saginaw, Feb. 12, 13, 14, 15, 1918. Arthur 
Scott, secretary, Marine City. 

NortH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Grand Forks, Feb. 13, 14, 15, 1918. 
C. N. Barnes, secretary, Grand Forks. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Hotel Sherman, Chicago, Feb. 19, 20, 21, 
1918. L. D. Nish, secretary, Elgin. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, Feb. 19, 20, 21, 22, 1918. H. O. 


Roberts, secretary, Metropolitan Life Building, 
Minneapolis. 


MISSOURI RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Louis, Feb. 19, 20, 21, 1918. F. X. 
Becherer, secretary, 5136 North Broadway, St. 
Louis. 


OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Columbus, Feb. 19, 20, 21, 22, 1918. James 
B. Carson, secretary, Dayton. 


NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Feb. 20, 21, 22, 1918. George 
A. Fiel, secretary, 10 High Street, Boston, Mass. 


SouTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Mitchell, Feb. 25, 26, 27, 28, 1918. 
F. J. Shepard, secretary, Mitchell. 


Washington News 


(Continued from page 78) 
revenue stamps in payment of the tax be counted in 
payment of postage. No change is made by the war 
revenue act in the postage rates applicable to fourth- 
class or parcel-post matter. 

“(c) In determining the amount of tax to be paid 
on a parcel, only the postage chargeable thereon is 
considered; the fees paid for special delivery and in- 
surance or C. O. D. services shall not be counted. 


Tax Stamps Must Be Canceled 

“(d) The internal-revenue stamps affixed to parcels 
in payment of the tax must be canceled by the sender 
placing or causing to be placed thereon, with ink, his 
written or stamped initials, together with the date 
upon which the stamps are attached or used. In no 
case, however, should the sender cancel postage stamps 
affixed to parcels; such stamps must be canceled only 
by postal employees. The slitting with a knife or 
other instrument of tax stamps on parcel post mail is 
not required. 

“(e) When a parcel is inadvertently deposited by 
the sender without canceling the internal revenue 
stamp, such stamp should be canceled by the post- 
master. Should any persons or concerns regularly de- 
posit parcels without canceling the internal revenue 
stamps, the postmaster should return the parcels to 
them with advice as to the requirements with respect 
to the cancellation of such stamps. 

“(f) When parcels are subject to a new prepayment 
of postage amounting to 25 cents or more for forward- 
ing from the office of original address to the addressee 
at another postoffice, or for return to the sender, they 
are likewise chargeable with an additional tax. There- 
fore, when notifying the addressee or sender of a parcel 
of the amount of postage required for its forwarding 
or return, as the case may be, the postmaster shall 


_ also indicate, on the official card notice used for the 


purpose, the amount of the war tax chargeable on the 
parcel, for which the necessary internal revenue stamps 
must be furnished by the addressee or sender. 

“(g¢) Fourth-class or parcel post packages mailed 
to or in Hawaii and Alaska, when the postage amounts 
to 25 cents or more, are subject to the tax. 


No Tax On Parcels For Sammies 

“(h) The tax is not applicable to parcels of such 
matter mailed to or in Porto Rico, the Philippines, 
Canal Zone, Virgin Islands of the United States, Guam, 
Tutuila and Manua, and other islands of the Samoan 
group belonging to the United States, nor to parcels 
addressed to United States naval vessels or the United 
States Expeditionary Forces abroad; neither is it ap- 
plicable to parcels addressed to foreign countries. 

“(i) Internal revenue stamps for use in paying the 
tax on parcel post n.ail are supplied to postmasters for 
sale to the public. 

“For further information regarding the foregoing 
address the Third Assistant Postmaster General, Divi- 
sion of Classification.” 


Paste these regulations up in your office. The 
tax on parcel-post packages is likely to stick for a 
long time. 
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Publicity for the Retailer 


Fig. 4—Bargains when they are most needed 


Hardware Merchants Make eee oe 

Strong Bids for Christmas 

Business— Examples of Some ? top! 

Exceptionally Attractive aeseeen mesa! 
Holiday Announcements } 





By Burt J. PARIS 


War-Time Thoughts and Yuletide 


Sentiment 





No. 1 (Page Ad.) (See opposite page) 
ERE is an ad which fits right in with the spirit 
H of the times. War-time thoughts and holiday 
sentiment are mixed in just the right propor- 
tion. 

The well-penned text which opens the ad reminds 
us all that Christmas must be kept in the old-fash- 
ioned way if we would still retain some sort of 
inward happiness amidst troublous times. 

In fact, this ad is deserving of more use than it 
probably will be given. After the holidays, gifts +e es che 
to soldier boys will still be the order of the day and nh Save $1.00 On 
an ad like this surrounds such gift-giving with the a 980 " This Chair 
home sentiment. We suggest you use an ad along 
this line after the holidays, and before if there 
be time. 

Abercrombie & Fitch Co., New York City, are 
to be congratulated for producing an ad of this type 
which not only opens purse strings but radiates a 
warm glow of fellowship and family regard. 

This ad is notable for the unusual gifts featured. 
Give it some study in this connection and you will 
get a few pointers on how to make a gift ad unique 
in appeal. By all means file it away with your 
“live” ad suggestions. 











A Good Last-Minute Christmas Ad 


No. 2 (5 cols. x 12 in.). 
A GREAT amount of Christmas shopping is done 
under the spur of the last-minute, and here is 
a good suggestion for a last-minute ad. It can be 
made up quickly and carries a wealth of items. 
The panels enable you to present at quite some 
length a dozen articles, and the columns of sugges- 
tions enable you to appeal to the whole family with 
30 suitable gifts. 
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Fig. 1—An achievement in timely presentation 
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. € ant tee — —-ss ~ _ —— ia a=, 
"THE yearnings of ‘Christmas are still strong in home hearts: Our faiths and our friend- 
ships, our loves: and our longings, find tongue anew as the Day of Days approaches 


Lz , : . | Let us not neglect one another 
Gifte Which Bear a Sentiment! oe as mo on o a Departures From the Beaten 
le 1 ie picture in ¢ Crackling yulelogs 0 ° oe 
Beyond the Ordinary those who are serving the world in its Greatest Trial, Path of Christmas Giving 
let us still keep these home fires burning—as they 
would have us do whoare fighting for their country, 
the'r firesides and you. 
Gifts to the Solchers and the Sailors first—useful, outdoor things 
which mean added cornfort-—-camp convemences and pastimes which 
bring moments of enjoyment where such moments are all too few 
And thes, simple tokens of esteem from one to another here at 
home—remembrances decked with the spirit of the day—gifts sturdy 
in character and essenvally of good cheer 
With such sturdy and timely gifts 1s this house filled to repletion. 
On the roof of the Greatest Sporting Goods Store in the World 
is a Davy Crockett log cabin, with a big. old fashioned stone fireplace, 
shown above It's warm glow typifies the Christmas cheer which 
pervades the whole establishment—the home fire which we are 
doing our bestto keep burning We bid you welcome. 
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Remembrances For the Men Who Are Buoyed 
Up By the Old Home Love 
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Apt Expressions of Our Regard for the 
3 in the Tents and Trenches 
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We direct special attention to the opening talk 
in this ad. It’s an appeal to men that “gets across” 
because it points the way to being of service and 
at the same time making a sensible gift. And as 
men are the greater procrastinators when it comes 
to fixing up their gift list, an ad with this last- 
minute appeal is bound to produce results. Try it 
and see. 


Was Used ‘‘with Good Results’’ 


No. 3 (3% in. x 5% in.). (See page 92) 
EORGE M. SCHERRER, Indianapolis, Ind., has 
the right idea. He secured good results from 
a Christmas card he made use of and wants to pass 
on the news to his fellow hardware men. 
It is hardware merchants of Mr. Scherrer’s type 
who make it possible for this department of 


HARDWARE AGE to render a real service to its 
readers. 

As will be noted, this is a suggestion card and it 
embraces the needs of every member of the family. 
The definite appeal to call at the store is one of the 
big points of the card. 

Why not make use of this card at all times of the 
year? Various seasonable headings may be used. 
For instance: “This is Winter Weather—Sugges- 
tions for More Comfort Outside and In.” 

Then list your line of oil heaters, which will be 
particularly appreciated as a fine suggestion for 
beating the coal shortage. 

Ice creepers, skates, sport apparel, etc., are other 
items you might include on a card of this sort. 

If a card like this shows good results at Christ- 
mas time, there is no good reason why it should not 
produce at other seasons. 





Hardware Age 


Fig. 2—For your last-minute Xmas rush 











Binch’s | OurChristmasSuggestion | BIRCH’S 


Hardware Store MEN have your wives been to thrifty too invest in a Carpet Sweeper, Coffee Percol- Hardware Siore 
ator, Carving Set, Wear-Ever Aluminum Ware or some other practical thing that 

they have much need of, denying themselves, because they are so careful of their husband’s monev? Wouldn't you like to give 
her something that would make her happy all the year round? 

















The Spirit of 
Christmas is Now 
Reflected Thru 
Our Entire Jardiniers from 5-in. up to 10-in. All brown, yellow, 


A SPECIAL OFFER OF A FRY PAN WITH A $10 ASSORTMENT FREE Stock. green oF red bienda, 
The ware that wears. — Every piece guaranteed for 10 years 10 cents up to $1.26 


























Savory Roasters: and Saucers: Coffee Percolater. 
acme FT Bread Mixers: ~ $0 


all sizes 


You can make perfect bread in « 


Tango places dese exyetat, Universal Mixer—quick 
tray, bow! and iadle, andeasy. Get it for 
. rich floral cutt- your wife for 
ing. price Christmas, 
in three 


sizes, 
Oval Seif-basting Russie [ron $ 3 26 
Pana, price 


fea 
Good serviceable ware, fine gold iat ind do yourself 
bands and decorations, 2 to 3.50 ‘or at the same tity 


$1.60 have better coffee, 


Dark Enamel on steel, $2.25 2e $2.59 up te $6 


| Carpet Sweepers. 





Keystone Phonographs. Dinner Sets. 
Food Choppers. . . . Play any records 


These Food Choppers have four . 82 " a tiles Dinner Sets—100 pieces—the 
-~utters—chops everything Come in and bear them. —On 1 most durable dinner ware 
does not clog ap easy terms 


four si208, 


$1.25, $1.50, es $1.00 Down and 


$1.75, $2.50, $1.00 per Week. Sih pinars Soy Geapetles’ Bast arin, 
36¢ up to $2 ” Sex emntare Toe” $2.75 bo $5 




















For the Children: For the Men: 


Velocipedes —__. __-.-___.. Pocket Books... —————_~ -.-- -— ———- le to $1.60 
Express Wagons —-__ Fountain Pens 

Mechanical Trains . — —.. — Keen Kutter Pocket Knives 

Piance 





Doll Carriages. — 
Porcelain Tea Sets ._ —— — - Smoking Sets - - The to $2.50 
Erector Model Builders —— ss Cuspidors ‘ Y -esenpanmmcsasasnain ty ane 
Roller and Ice Skates ——— - . _____. __ ® Thermos Lanch - Pictures of all kinds... -....— —-——10e to $3.00 
Kiddie Kars—a splendid toy for a child. ___. _.___§1 B Tools. Vases, Glassware, China and Bric-a- Brac. 


Birch’s Hardware Store, “‘orvserucarrs. Freehold, WN. J. 























Stop !—And for a Good Reason The heading attracts immediately and leads the 
No. 4 (3 cols. x 191% in.) (See page 90) reader into a brief but well-handled opening talk 
L=®° KAHN COMPANY of Memphis, Tenn., have featuring a price reduction to acquaint Memphis 
here a Christmas announcement of more than ‘0k with the great holiday stocks at the Kahn 
ordinary selling power. store. 

Fig. 3—This little card produced excellent results The balance of the ad is, in effect, a special sale 
(See page 91) ad with large price figures, terse descriptions and a 

wealth of illustrations. 


Several features in this ad are worth while not- 
A MERRY CHRISTMAS ing. First, the coupon offer on the Morris chair. 
SUGGESTIONS FOR-EVERY XMAS SHOPPER Second, the appeal to the men folks to make a gift 
of a kitchen cabinet to their wives and the induce- 


ES Housewife and Mother appreciates Aluminum Ware, Pots, ment of a set of dishes presented by the Kahn Com- 

















Pans, Skillets, meg | a bape ae Anca en 

Bread Boxes, Knives and Forks, Tea and Tablespoons, Scissors, ‘ 
ous, Sad Snes Wringers, Wash Machines, Oil Mops, Ironing pany. Then note the terms offered on several items 
Boards, Laundry, Heating and Oil Stoves, Etc. of furniture as well as the kitchen cabinet in addi- 
For Fathers and Brothers—Buy them a Safety Razor, Strop, Pocket és . 
Knife, or some good Tovis. tion to the special price. 
For Children—Express Wagons, Wheel Barrows, Roller Skates, Rock- . i 
ers, Chairs, Sleds, Foot Balls, Base Balls, Etc. . This ad has many angles of interest for the reader 


WE WILL APPRECIATE A CALL é ? ; 
GEO. M. SCHERRER. Hardware. 1302 Madison Avense who is searching for best values, and there is no 
question about its selling punch—it is there. 
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Greetings to you who sell and 
to your customers who buy 


IX wish you a Very Merry Christmas and hope that the 

New Year may be so successful that those of you who 

own 4’s can change them to 6’s and 12’s, and that those 
of you who don’t know the pleasure of owning your own car, 
will! 


STANLEY 


DWARE 


will of course be used—Door Holders, Hinges, Bolts, Latches 
and Pulls—on the old garage you fix over and on the new one 
you build. 


More autos in 1918—more garages in 1918 
More Stanley Hardware to be sold in 1918 


The Stanley Works, New Britain, Conn., U. S. A. 


New York: 100 Lafayette Street Chicago: 73 East Lake Street 








See our advertisement on Box Strapping in this issue 























NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


New Extension Clothes Prop 


The W. & J. McGriff Mfg. Com- 
pany, Anderson, Ind., has recently in- 
troduced a new extension clothes prop 
designed with a spring clamp on the 
top. 

By inserting the clothes line under 
this spring, the company states it is 
a positive guarantee that the laun- 
dried clothes will be held up properly 
and that the wind will not blow the 
prop from underneath the line. 





McGriff extension clothes prop 


The extension prop automatically 
locks at any point from 4 feet to 7 
feet 9 inches high. 

The manufacturer is making the 
trade a special offer of one display 
rack gratis holding one dozen props 
with the first order for 3 dozen or 
more props. Illustrated literature 
will be mailed to dealers upon request. 


‘* Linoleum Logic ’”’ 


The “National Advertising Num- 
ber” of “Linoleum Logic” issued by 
the Armstrong Cork Company, Pitts- 
burgh, Pa., contains a complete out- 
line of the advertising campaign 
which has been undertaken to broaden 
_ the field for linoleum*as well as to en- 
courage its use for many rooms in 
the house in addition to the kitchen 
and bathroom. This number also pre- 
sents in color several of the new ef- 
fects in carpets, inlaids, mattings, 
jaspes and plain linoleums which 
have been created with a view to mak- 
ing linoleum suitable for use in “every 
room in the house.” 

A copy of the above publication, 
which is intensely interesting, will be 
mailed to dealers regularly upon ap- 
plication. 


New Dover Oil Funnel 


The Dover Stamping & Mfg. Com- 
pany, Cambridge, Mass., has recently 
introduced a new plain tin oil funnel 


which is so designed that the spout 
can be attached at either end of the 
tube, giving the advantage of two 
angles in one, as shown in the above 
illustration. 


New Dover oil funnel 


The company will send literature 
and prices to dealers upon application. 


‘*Warrior’’ Belt Watch 
Holder 


The Mealy Mfg. Company, Balti- 
more, Md., has recently brought out 
the “Warrior” belt watch holder, 
which is considered one of the most 
practical devices for wearing a large 
watch. It is made especially for the 


“Warrior’ belt watch holder 


“Ingersoll Radiolite,” “Yankee” or 
other watches of the same size. The 
holder is made of nickel with a water- 
proof olive drab strap, and retails for 
50 cents each. Illustrated literature 
will be furnished to dealers upon re- 
quest. 
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Stover Heavy Cast Clamp 


The Stover Mfg. & Engine Com- 
pany, Freeport, Ill., has _ recently 
placed on the market its No. 125 
heavy cast clamp, japanned, designed 
for carpenters and cabinet makers and 
also for general purposes wherever a 
clamp of this kind is required. 


Stover heavy cast clamp 


The clamps are packed one dozen 
in a box, one gross in a case. 

Circular and prices will be mailed 
to dealers upon request. 


Peden Issues Sporting Goods 
and Cutlery Catalog 


The Peden Iron & Steel Company, 
Houston and San Antonio, Texas, has 
just come out with a most attractive 
128-page catalog featuring an exten- 
sive line of sporting goods and cut- 
lery. 

Included in this line are guns, am- 
munition, gun implements, hunting 
clothes, camping supplies, vacuum 
bottles, refrigerator baskets, fishing 
tackle, football, baseball and tennis 
goods, croquet sets, bathing suits, 
roller skates, flashlights, batteries, bi- 
cycles, velocipedes, boy’s wagons, toy 
automobiles, pocket knives, razors, 
carving sets, table and kitchen cut- 
lery, Ingersoll watches, etc. 

A copy of this catalog, which also 
includes a separate 16-page insert 
covering net prices and discounts to 
dealers, will be mailed to the trade 
upon request. 


New ‘‘Bur-Nor’’ Hatchet 


The Burgess-Norton Mfg. Company, 
Geneva, Ill., has lately introduced a 
new style “Bur-Nor” all steel hatchet 
No. 130, equipped with a half blade, 
solid octagon head, and with the well- 
known “Bur-Nor” handle which is 
made of hollow steel, strongly rein- 
forced, guarantees uniformity. The 
blade is cut from high carbon steel, 
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Parallel Door Partitions in Sunday School, operating 
on R-W Parallel Doo? Hangers. 











Accordion Door Partition in Church Auditorium, oper- 
ating on R-W Accordion Door Hangers. 














Flush Door Partition in Public School, operating on 
R-W Flush Door Hardware. 


The Mark 
of Merit 


Richards Wilcox Manufacturing (0 


A Handsome Book 


for Your Customer 


who inquires about Sliding 
Partitions for Churches, 
Schools, Halls, Lodge Rooms, 
Libraries, Y. M. C. A. build- 
ings, etc., is part of the service 
which the Richards - Wilcox 
Manufacturing Company 
gives to its patrons. The title 
of the book is 


Richards-Wilcox 


Sliding Door Hardware for 
Partitions 

This book is 7x10" in size, 
printed on 24 pages of white 
enameled paper and covers the 
subject of partition hardware 
in an interesting and concrete 
manner. It discloses the re- 
spective advantages of the 
three prominent types— 


Parallel Door Partitions 
Accordion Door Partitions 
Flush Door Partitions 


suggests appropriate hard- 
ware for each type under yary- 
ing conditions, illustrates the 
descriptive matter by means of 
detailed plans and half-tone 
cuts, and includes price lists of 
hardware presented. 
If you desire one or more copies of 
this book, we will be glad to send them 


without obligation. We publish it for 
that purpose. 


The Mark 
of Merit 





RICHARDS, 





SAN FRANCISCO 

LOS ANGELES 
NEW YORK 
CHICAGO 





AurorA, ILumois, USA. 


WILCOX 


PHILADELPTIILA 
MINNEAPOLIS - 
BOSTON 


Richards-Wilcox Canadian Co,Ltd.London ,Ont. stLous “uRoRM 
“Ahanger for any door that slides” mor\_| 
































New “Bur-Nor” hatchet 


carefully tempered in oil and will take 
and maintain a keen edge. 

The hatchets are finished in black 
enamel, baked for several hours until 
a hard surface is produced. Both 
blades and heads are polished. 

Illustrated literature and prices will 
be furnished to dealers upon request. 


New Burt Catalog 


The Burt Mfg. Company, Akron, 
Ohio, has recently brought out an at- 
tractive catalog which covers its ex- 
tensive line of oil filters, exhaust heads 
and ventilators. 

The catalog contains 128 pages and 
is splendidly arranged. A copy will be 
mailed to dealers upon request. 


New Combination Latch 


The Stanley Works, New Britain, 
Conn., has recently brought out a new 
combination latch, listed as No. 1120, 
sherardized or japanned, for swing- 
ing or sliding doors. 


This latch is 





48 
Stanley combination latch 


proving to be a popular seller because 
it is extra heavy, self-latching on slid- 
ing doors, and reversible. It will not 
catch on harness for it can be swung 
over and out of the way. 

The new latch is made in only one 
size, and is packed complete with 1 x 8 
flat head screws, one set in a wrap- 
per, and one-half dozen sets in a car- 
ton. The size of the bar is 64% x1% 
in., swivel plate 3 x 1% in., catch plate 
3% x1% in. 

Illustrated literature and prices 
will be furnished to dealers upon re- 
quest. 


Peerless Tool Box 


The Corcoran Mfg. Company, Cin- 
cinnati, Ohio, has recently brought out 
the Peerless tool box, which was de- 
signed primarily to eliminate all other 
sizes of tool boxes. It is long enough 
to hold a pump and a very desirable 
size for all purposes. 

|The corrugations on this box, it is 
claimed, give it strength equal to a 
box weighing 13 lbs. and made of 18 
gauge steel. 

‘The lid of the box is constructed 
with a crown top and a bead along 
the edge, making it impossible to 
dent. It has a concealed rust-proof 
lock guaranteed for the life of the 








box, and suit case bolts finished in 
japan, baked on and riveted to the 
box. The hinges, too, are riveted and 
not welded, making it impossible to 
break them off. 

Another feature of this box is the 








Peerless tool bor 


body corrugation that makes it one 
of the strongest boxes on the market. 
The lift or handle extended from the 
inside of the box makes it easy to 
open. 

The bottom is corrugated, allowing 
air to circulate which, it is stated, 
prevents rusting and also adds 
strength to the metal. 

Each box is packed in 175-lb. test 
corrugated carton, which meets every 
requirement of the railroad com- 
panies. Illustrated literature and 
prices will be mailed to dealers upon 
request. 


New Box Handle 


The Berbecker & Roland Mfg. Com- 
pany, Waterville, Conn., manufacturer 
of brass nails, cabinet and drapery 
hardware, has recently featured a new 
box handle, No. 6757, which is es- 
pecially adapted for heavy chests, 
boxes, etc. 





New box handle 


The handle is constructed with -an 
extra heavy back plate and is fur- 
nished in brass, nickel or copper, finely 
finished, with screws to match. Prices 
will be furnished to dealers upon ap- 
plication. 


New Du Pont Book 


The Du Pont Company, Wilmington, 
Del., has just issued a very interest- 
ing booklet entitled “The Giant La- 
borer.” It points out the advar.tage 
of using Du Pont explosives for vari- 
ous agricultural and miscellaneous 
uses. It explains what benefit explo- 
sives have been in land clearing, ditch- 
ing, drainage, subsoiling, tree plant- 
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ing, orchard cultivation, and other 
uses. This booklet is a companion or 
a sequel to the “Handbook of Explo- 
sives” another recent booklet, the |at- 
ter book containing full instructions 
on how to handle and use explosives, 
Both books will be sent to dealers 
upon request. 

The same company has just issued a 
very attractive book entitled “The 
Sport Alluring” on trapshooting. It 
contains over 30 illustrations that are 
bound to interest any sporting man. 
A copy of this booklet will also be 
sent to dealers upon application. 


New Lawson Jamb Hinge 


The Lawson Mfg. Company, Chica- 
go, Ill., has recently brought out a new 
jamb hinge, the parts of which are ar- 
ranged to avoid the use of a hanging 
strip, by forming the barrel or barrels 
on the edges of the center and on one 
face thereof, which leaves sufficient 
space between the barrels and the 
jamb to avoid frictional engagement 
whether the hinge is a single or double 
acting jamb hinge. 

The jamb lead of the hinge is ap- 
plied direct onto the jamb without any 
mortising, and the door leaf is mor- 
tised into the door. This application, 
it is stated, saves the price of a hang- 
ing strip, the cost of matching its fin- 
ish and labor required to apply said 
strip to the jamb, and mortising same 
for the hinge leaf. 

The hinge body is formed from a 
plate to produce the barrels and center 
or web, in a manner so that the edges 
or ends of said plate will meet diag- 
onally from top to bottom. This center 
is then made rigid by means of rivets, 
causing the strain to be distributed 
throughout the body on both of the 
center leaves instead of centrally on 
one leaf, which would be the case if 
the meeting edges were in the center 
from top to bottom, or if they merely 
overlap each other. 

The company further provides an 
extra reinforcing or stiffening plate, 
having extending edges bracing 
against the barrels and turned over 
the top and bottom flanges, produc- 
ing a very rigid body piece between 
the barrels. 

The steel bearings are so placed as 
to insure durable service—the springs 
are made of the best spring wire and 
proportionate in length, diameter and 
number of coils to give a tension 
power greatly in excess to that neces- 
sary to swing the door for which they 
are specified. The ball tips are 
screwed on and then locked through 
a specially constructed locking ring, 
but can be removed by means of pliers. 

These hinges are made in the single 
and double acting style in sizes from 
a 8-in. up to and including a 10-in. 
hinge, the increase being per inch. 
They are finished in all the standard 
hardware finishes and special finishes 
made as requested. 

The company guarantees these 
hinges against any defects in mate- 
rial or workmanship, and will replace 
any hinge so defective returned pre- 
paid to its factory. Illustrated litera- 
ture and prices will be furnished to 
dealers upon request. 
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the foundation of a big dominating 


success in the door hanger industry 
Reliable No. 2 Door Hangers 


WITH NO. 2 ROUND TRACK—PATENTED 
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made right to serve right — 


and a profit maker for dealers as evidenced by fifteen 
years of repeat orders. 


present complete stocks insure 


favorable shipment to those who order early. 





Door Hangers and Tracks, Spring Hinges, Rolling Ladders, Garage Door 
Hardware, Fire-Door Hardware, Overhead Carriers, Hardware Specialties 
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Window display featuring Hercules Spark Plugs by Matador Tire & Vulcanizing Co., Chicago. 
forceful use of cut-outs and other advertising material furnished by the Eclipse Manufacturing Co. 


window can be installed in any store 


‘*Boko’’ Dimmer for Fords 


The Defiance Welding Company, 
Defiance, Ohio, has recently placed on 
the market the “Boko” dimmer with 
a barrel resistance, for Ford cars, that 
enables the motorist to dim or 
brighten the lights at will, without 
changing the speed while driving. 
This permits the motorist to drive at 
night anywhere without fear of ar- 
rest and payment of a fine or danger 
of an accident. 





“Boko” dimmer for Fords 


The “Boko” is considered an ideal 
dimmer for Ford cars, and it is 


claimed to be the only one having the 
specially 


constructed indestructible 


barrel resistance coil. It is warranted 
not to affect, adversely, the magneto 
or any part of the ignition or lighting 
system, and it is fully guaranteed for 
one year. 

The dimmer can be attached to any 
Ford model by simply clamping it 
over the steering post. The wires 
may be easily connected by anyone, 
right on the dash, in five minutes. 
Illustrated literature will be mailed to 
dealers upon request. 


‘* Badger ’’ Tow Line 


The Auto Parts Mfg. Company, Mil- 
waukee, Wis., has recently developed 
the “Badger” tow line, possessing ex- 
clusive features that make it one of 
the most practical devices of its kind 
on the market. 

They are made from either manila 
rope or substantial steel cable and 
have a patented non-slip buckle at 
each end. To make a connection, it is 
only necessary to loop the rope 
through the buckle at any point de- 
sired and set the hook between the 
loop and then pull. The harder you 
pull, the firmer becomes the grip. 

Illustrated descriptive matter and 
trade prices will be mailed to dealers 
upon request. 


An error occurred in the address 
of the editorial notice of the Ford 
wrench set manufactured by the Bon- 
ney Vise & Tool Works which ap- 
peared in the December 13th issue of 


98 


Reading matter continues on page 100 





Note the 
Such a 


HARDWARE AGE. The address should 
have read Allentown, Pa., instead of 
New Jersey. 


Carburetor for Ford Car 


The Wheeler-Schebler Carburetor 
Company, Indianapolis, Ind., has in- 
troduced the new Schebler plain tube 
carbureter for Ford cars which is said 
to be a decided advance in the science 
of carburetion, as several new fea- 
tures and principles are incorporated 
in this instrument. 

The Pitot tube principle is intro- 
duced for the first time in the carbur- 
eter. It is so designed and built that 
it automatically furnishes a rich mix- 
ture for acceleration and thins out this 
mixture after the normal motor speed 
has been reached. This ftirnishes a 


TET titi ity 





Carburetor for Ford cars 
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WARNER-LENZ 


Widespread, Glareless, All-Revealing Light 


The Lawful Lens 


Which Has No Height Restrictions 
Millions Must Buy Warners 


Consider the lens situation. 

Now 22 States have State-wide headlight laws. 
Nearly every big community has them. Nearly 
every car now goes where’glare-lights are illegal. 

Dimmers will not do. On open roads they 
give too little light. Ground or frosted lenses— 
light reducers—will never 


It lights the road and roadsides, far and near. 
It lights the curves and turns, the upgrades and 
the downgrades. One’s whole field of vision is 
made as clear as day. 

It yields a ten-fold better light, and yet a law- 
ful light. 

The Warner-Lenz is now 
in use on 850,000 cars. It 





be acceptable. 





Lenses which throw light 
down fail to meet require- 


ments. Menwill never be Packard 


Standard Equipment On 


Peerless 


appears on every new 
model of 21 famous makes. 


Standard 8 It is advertised more 


Pathfinder 





content with a restricted 
light. 

The Warner-Lenz is 
legal under every law. 


Marmon Fiat 


Stutz 
Hal Twelve 


Fageol 


Cunningham 


Ohio Electric Lenox 


White 
Crawford 


Moon 
Murray 


Every commission ap- 








Doble Steam 
Singer 
McFarlan 
Daniels 8 
Davis 














inted under any State 
oo has approved it. 

The light is not restricted. Having no direct 
beams, rays are not confined to 42 inches high. 

Rise and fall of the car has no effect on 
this light. Turning of the lens in the 
lamp-rim does not set the rays askew. 

The Warner-Lenz diffuses slight, so there is 
no glare. It does not quell the light. 


VS 
SIG 


to it. 
Every hardware d 
The profit is liberal. 


and little investment. 


service. 


widely than any other 
motor car accessory. We 
have spent $250,000 in the 
past 18 months. 

It is the right lens. 
Even those ‘who buy 
others are bound to come 


Millions of cars still need it. 


ealer should feature it. 
It requires little room 
There is no after 


Write for our dealer proposition on window 


displays, etc. 


ts F 


This is A. P. Warner, of the Warner Auto-Meter Fame, 
and Inventor of the Magnetic Speedometer 


$3.50 to $5.00 per Pair, According to Size 
THE WARNER-LENZ COMPANY, 905 South Michigan Avenue, CHICAGO 
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very economical running mixture at 
all motor speeds, together with a 
smooth and positive acceleration. 

It is stated that the importance of 
this Pitot tube or nozzle principle can 
be over-emphasized as it furnishes a 
flexible, powerful and economical mix- 
ture without the addition of any com- 
plicated moving parts. 

Two gasoline needle adjustments 
are furnished—one for low speed and 
idling and the other for high speed. 
A double choker is also furnished and 
with these controls the Ford can be 
easily started under the most severe 
weather conditions and the mixture 
controlled from the driver’s seat. 

Illustrated literature giving full de- 
tails will be furnished to dealers upon 
request. 


Starter for Cold Fords 


The Hot-O-Spot Starter Company, 
Columbus, Ohio, has placed on the 
market a new device expressly de- 
signed to start a cold Ford car, which 
is known as the Hot-O-Spot starter. 


Starter for cold Fords 


It is only necessary to heat the 
device on the stove or grate fire, carry 
it to the car by its heated insulated 
handle, attach it to the manifold with 
one motion of the handle, and in thirty 
seconds, it is claimed, the Ford en- 
gine will start as easily as in summer. 

By leaving it on the manifold while 
running, the company states it will 
produce a much smoother running 
motor and save a big per cent of gaso- 
line. 

The starter can also be heated out- 
doors with gasoline, coal oil or alco- 
hol. The price of the device is $2.50 
delivered. The manufacturer guaran- 
tees satisfaction or the purchase price 
will be refunded. 


Ford Metal Radiator Cover 


The H-M Manufacturing Company, 
221 South Michigan Avenue, Chicago, 
Ill., has recently introduced the H-M 
adjustable metal radiator cover for all 
model Ford cars. 

This cover is designed to protect the 
motor cooling apparatus from the ex- 
treme winter cold, which hinders in- 
stantaneous vaporization and causes 
an excessive use of gasoline until the 
motor gains its normal heat. 

It is a metal cover composed of 
eight adjustable shutters operated 
with the foot by means of a quadrant 
device extending through the floor- 
board, attached directly to the shift- 
rod, which extends through the ra- 
diator to cover. There is no need to 
leave the car to adjust the cover. 

The shutter arrangement of the 
moving panels in the cover permits 
three phases of motor heat control. 
First—Completely open for moderate 
weather. Second—Half open for long 
runs in extremely cold weather. Third 


—Completely closed for starting, 
standing or running a short distance 
in extremely cold weather. 

When completely closed it will keep 
water and engine warm for hours 
even in zero weather, thus eliminating 
all possibility of water freezing and 
eracking cylinders. It also eliminates 
cranking for many minutes in cold 
weather. 

The H-M adjustable metal radiator 
cover equalizes the motor tempera- 
ture, thereby assuring instantaneous 
vaporization and proper cooling in all 
kinds of weather. 

With this new radiator cover, the 
driver car start the motor, then regu- 
late the panels while driving, so that 
during the run the motor temperature 
is proper and even at all times. Upon 


~ H-M metal radiator cover 


arriving within a short distance of 
destination, he may completely close 
cover, bringing the water to a boiling 
point, and by leaving cover closed 
maintain heat for several hours. 

It is claimed that this cover saves 
enough money on fuel in one season’s 
service to more than pay for it. It 
is strongly, yet simply constructed, 
will last for many seasons and may 
be used year after year. 

The device is compact, weighing 
less than two pounds, and is con- 
structed of sheet metal with its out- 
side edge formed so that it lays over 
the formed edge of the radiator, cover- 
ing only the ventilating part of the 
radiator. It is attached to the face of 
the radiator by four spring hook bolts 
which extend through the cooling 
flanges and hook to same on the back 
side of the radiator. 

The cover is shipped from the fac- 
tory in individual cartons already as- 
sembled and may be attached in a 
few minutes by even a novice. The 
price of the cover is $5.00. An inter- 
esting illustrated circular will be 
mailed to dealers upon request. 


Curtain Plate Glass Windows 


The William R. Johnston Mfg. Com- 
pany, 459 East Ohio Street, Chicago, 
Ill., has placed on the market the 
Johnson beveled plate glass windows 
designed for installing into flexible 
motor car curtains. 

These glass windows are set into 
wooden frames and cushioned at every 
point. It is claimed that they will 
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not rattle, break, pull loose or sag, 
and are water-tight, and also that 
they will not interfere with the fold- 
ing or use of the top and curtains. 


Curtain plate glass windows 


While the oval and round shapes 
are the most popular, there are seven- 
teen styles in all of Johnstown win- 
dows, including beautiful diamond and 
other distinctive shapes. The prices 
range from $2 each for round glass 
windows 4 inches in diameter to $8 
for ovals 20 x 10 inches. Illustrated 
descriptive matter will be mailed to 
dealers upon request. 


Master Primer 


The Master Primer Company, 1523 
Fort St. W., Detroit, Mich., has intro- 
duced the Master Primer, an elec- 
trical heating device which employs 
the additional advantage of mixing 
the heated fuel with air. 

The primer is attached to the car- 
bureter and secures its supply of 
gasoline from that source. No auxil- 
iary tanks for high test fuel or ether 
are used. The outlet of the primer 


The Master Primer 


is connected either to the carbureter 
or the intake manifold; in either case, 
the counection being above the throt- 
tle of the carbureter, which should be 
closed when using the device for start- 
ing. 

Electrical current is obtained from 
the battery, and since the heating coil 
requires less than twenty amperes, 
the additional drain on the battery 
really effects a saving. Actual tests, 
it is claimed, have proven that the 
storage battery need not be charged 
more than one-third as many times in 
winter. 

The Master Primer is designed to 
fit all cars which are equipped with 
storage battery. The retail price is 
$12.50. 


Reading matter continues on page 102 
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SPRINGDALS, AKK The Washington County Hardware Com 
pany has succeeded the Springdale Hardware & Furniture 
Company. The firm will carry a complete stock of automobile 
accessorioa, baseball goods, belting and packing, bicycles, 
bug@ey whips, builders’ hardware, building paper, churns, 
cream separators, cutlery, dairy supplies, dog collara, elec. 
trical household specialties, fahing tackle, furniture depart- 
ment, galvanised and tin sheets, gasoline engines, hammocks, 
tenta, harnesa, heating stoves, heavy farm implements, heavy 
hardware, iron beds, kitchen cabinets, kitchen housefurnish- 
ings, Linoleum, lubricating olla, mechanics’ toola, paints, olla, 
varnishes, glass, prepared roofing, ranges, cook stoves, re« 
frigeratorsa, shelf hardware, silverware, sporting gooda, 
wagons, buggies and washing machines, 

Rep Denn, ALuentTa, CAN The W. KE. Lord Company, Ltd., 
in adding a line of hardware to ite atock, which is wholesale 
and retall, consisting of automobile accessories, baseball 
gooda, bathroom fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, churns, crockery, 
glaseware, cutlery, dog collara, dynamite, electrical household 
specialties, fehing tackle, furnaces, galvanized and tin sheets, 
heating stoves, heavy hardware, kitchen housefurnishings, 
linoleum, lubricating olla, mechanics’ tools, oll cloth, painta, 
olla, varnishes, glass, plumbing department, poultry supplies, 
prepared roofing, pumps, ranges, cook atoves, refrigerators, 
shelf hardware, silverware, sporting goods, toys, games and 
washing machines, Catalogs requested 

SPRinGa VALLBY, SASKATCHMWAN, CAN. 
Hardware Company requests catalogs on 
furniture 

Lmonorp, IL. Klag & Son have commenced business here. 
They will deal in the following on which cataloga are re 
quested: automobile accessories, belting and packing, churns, 
cream separators, gasoline engines, heating stoves, heavy 
farm implementa, heavy hardware, lubricating oils, mechanics’ 
toola, ranges, cook stoves, refrigerators, shelf hardware, 
wagons, buggies and washing machines 

Pekin, ILn—J. B. 
Market Street. 

Woop River, Iuu.—-The Wood River Lumber & Supply Com 
pany has recently moved into ita new building at Haller and 
Lorena Avenue Among the lines handled will be baseball 
goods, bicycles, buggy whips, builders’ hardware, building 
paper, churns, fishing tackle, galvanized and tin sheets, 
harness, lubricating oils, mechanics’ tools, paints, oils, varn- 
ishes, glass, prepared roofing, pumps, shelf hardware and 
washing machines, on which catalogs are requested, 

CHuESTERTOWN, IND.—Graham & Thomas, dealing in hard- 
ware and implements, have incorporated their business and 
will continue under the name of the Graham & Thomas 
Hardware Company, 

LEBANON, IND.—-The Boone Hardware Company, successor 
to J. C. Brown & Co., requests catalogs on stoves, implements 
and buggies 

Axuvorp, Ilowa.—John Top has purchased the H,. C. 
stock of cream separators, heavy farm implements, 
washing machines, wagons and buggies, etc. 

Barnes Crry, lowa.—W. L. Skinner has opened a hard- 
ware store here 

Be_.Monp, Ilowa.—-The implement business of Sampson & 
Son is now owned by Johnson & Wright. 

Contrax, Iowa.—-The Forsyth Hardware 
leased the room adjoining its store which will 
floor space 2000 ft. Catalogs requested on 
atoves, etc. 

Sr. Joseru, MIcn.- 


The Spring Valley 
hardware and 


Lohmann has opened a atore at 331 


Miller 
pumps, 


Company has 
increase its 
crockery, 


The Aber-Morse Hardware Company, 
216 State Street, purchaser of the H. F. Freitag stock, re- 
quests catalogs on automobile accessories, baseball goods, 
bathroom fixtures, bicycles, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, cutlery, dairy 
supplies, dog collars, electrical household specialties, fishing 
tackle, furnaces, gasoline engines, hammocks, tents, harness, 
heating stoves, iron beds, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, mechanics’ tools, paints, 
oils, varnishes, glass, prepared roofing, pumps, ranges, cook 
stoves, refrigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods, toys, games and washing machines. 

ALVARADO, MINN.—The Lundgren-Wittenstein Company has 
built an addition to its warehouse to be used for storage 
purposes, 

DASSEL, MINN.—The Dassel Lumber Company has disposed 
of its stock to the central Lumber Company. 

SHERBURN, Minn.—Lon Chrisman has sold out to J. R. 
Thompson. 

Stren, Minn.—The Johnson hardware stock has been sold 
to Henry Lobbes, who will increase the stock and add a 
tinning and plumbing business. Catalogs requested cover- 
ing stoves, furnaces and plumbing supplies. 

Waseca, Minn.—The Miller Hardware Company, which 
recently bought a hardware business here, has remodeled the 
store and added many new lines to the present stock. 

MILLBROOK, N. Y¥.—The stock of Davis & Hall has been 
bought by the Millbrook Hardware Company, which requests 
catalogs on motor trucks. 

WASHINGTON, Pa.—The Dunbar & Wallace Lumber Com- 
pany, 829-835 Jefferson Avenue, doing both a wholesale and 
retail business, has added a line of hardware to its general 
stock. 


Notes of the Retail Hardware Trade 
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Haunson, # C.—The Brunson Hardware Company has 
been organized with a capital stock of $26,000 to deal in 
automobile accessories, baseball goods, bathroom fixtures, 
bicycles, buggy whips, builders’ hardware, children's vehicles, 
churns, crockery, glassware, cutlery, dog collars, fl#hing 
tackle, galvanised and tin sheets, harness, heating stoves 
heavy farm implementa, heavy hardware, home barbers’ 
supplios, kitchen housefurnishings, lime, cement, lubricating 
olls, mechanics’ tools, paints, oils, varnishes, glass, plumbing 
department, prepared roofing pumps, ranges, cook stovern, 
refrigerators, shelf hardware, silverware, sporting goods 
toys, games and washing machines, D. F. Moore, Jr., in 
president and treasurer and M. L, Moore, vice-president and 
secretary, Catalogs requested on crockery and glaseware, 

Cinvoony, 8. D.-——The firm of Bauman Bros. has been dis 
solved, Arthur Bauman has purchased the interest of his 
brother Herman, and will continue the business under his 
own name, 


Lyons, & D—J. H. Bartle has disposed of his stock to 
the Lind Hardware Company, 


PUuKWANA, 8. D.-H, T. Picotte, who now owns the H. H 
Shephard hardware business, requests catalogs on stoves and 
harness, 

Bnownevittm, THNN.—The stock of Forrest & Dupree, con 
sisting of a line of automobile accessories, flahing tackle 
cutlery, builders’ hardware, mechanics’ tools, shelf hardware, 
sporting goods, ete., has been bought by N. R. Dupree & Co 


JaAcKaon, TOHNN.——The Taylor & Lawrence stock has been 
sold. 8, M. Lawrence is the purchaser. 


MonnistTown, TONN,—Hasson-Holt & Nance have succeeded 
the Grant Hasson Hardware Company. 


NorManpby, Tann.—J. L., Brandon 
of the Brandon Hardware Company, 


Perenasund, Tex.—The Moon & Snyder hardware stock 
has been sold to Charles Schuler, who requests catalogs on 
the following: Bicycles, buggy whips, builders’ hardware, 
children's vehicles, churns, crockery and glassware, cutlery, 
fishing tackle, furniture department, gasoline engines, ham- 
mocks and tents, harness, heating stoves, heavy farm im- 
plementa, heavy hardware, iron beds, kitchen cabinets, kitchen 
housefurnishings, linoleum, lubricating oils, mechanics’ tools, 
oll cloth, paints, oils, varnishes and glass, prepared roofing, 
pumps, ranges and cook stoves, shelf hardware, silverware, 
aporting goods, wagons, buggies and washing machines, 


MONTESANO, Wasn.—Vayhinger & Jackson have moved 
their stock to a new location, The building they now occupy 
has been renovated, new fixtures, lights, etc., put in. 


ALGOMA, Wi8.-—Joseph M. Barta has opened a hardware 
store and will deal in automobile accessories, belting and 
packing, bicycles, buggy whips, builders’ hardware, churns, 
cutlery, electrical household specialties, galvanized and tin 
sheets, gasoline engines, hammocks and tents, harness, heat- 
ing stoves, heavy farm implements, lubricating oils, me- 
chanics’ tools, poultry supplies, prepared roofing, pumps, 
sewing machines, wagons, buggies, washing machines, 
vacuum sweepers, barn equipment, etc. 


ALMA CentER, Wis.--Peterson Bros. whose stock was re- 
cently destroyed by fire, will soon reopen their store, and re- 
quest catalogs on the following: builders’ hardware, building 
paper, churns, cream separators, crockery, glassware, cutlery, 
dairy supplies, galvanized and tin sheets, heating stoves, 
heavy hardware, kitchen housefurnishings, linoleum, lubricat- 
ing clls, mechanics’ tools, paints, oils, varnishes, glass, pre- 
pared roofing, ranges, cook stoves, sewing machines, shelf 
hardware, silverware and washing machines. 

DELAVAN, Wis.—The Stewart Implement Company will, 
about Jan. 1, erect a new building 66 x 82 ft. to be ready 
for occupancy about March 1. 

E.roy, Wis.—The Charles Nerud stock has been sold to 
Fresley & Grimshaw, who now carry a complete line of 
baseball goods, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, churns, cream separators, 
cutlery, dairy supplies, dog collars, dynamite, fishing tackle, 
furnaces, galvanized and tin sheets, gasoline engines, ham- 
mocks, tents, heating stoves, heavy hardware, iron beds, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes, glass, 
plumbing department, poultry supplies, prepared roofing, 
pumps, ranges, cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods, tin shop and washing machines. 

GLENWoop CriTry, Wis.—Martin Cornelissen has started in 
business here. Kitchen housefurnishings, furniture, kitchen 
cabinets, etc., will be carried in stock. 

Longe Rock, Wis.—E. A. Hunter has bought the stock 
of Benjamin Winslow. 

SHEBOYGAN FALLS, W1s.—The Martin Hardware Company 
has commenced business here, dealing in automobile acces- 
sories, bathroom fixtures, belting and packing, buggy whips, 
builders’ hardware, building paper, cutlery, fishing tackle, 
furnaces, galvanized and tin sheets, gasoline engines, heating 
stoves, heavy hardware, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, pre- 
pared roofing, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware, sporting goods, tin shop and 
washing machines. 

SurInNG, Wis.—John Dieck has disposed of his stock to 
Edward Wagner. The Suring Hardware Company will be 
the new firm name. 


now owns the stock 
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Make of Car 
















Buick Little Six, 1916.. 8 
Buick Little Six, 1017.. 8 
Cadillac 8 ..cssesevees 10 
Dod 


Hudson Super Six ..... 

Studebaker 4 or 6...... 10 
Chandler, 1916 ........ s 
Chevrolet, 1917 ....... 4 


BOP ccccccscces 10 
Mitchell, Model 42...... . 
Overland 85 and 86..... 
—" 37 and 38..... se 
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FELT-LINED, leather-covered case that can be put 
A over the springs in 15 minutes. 

up and spread the leaves—Woodworth Spring 
Covers protect from rust and dirt—lubricate automati- 
cally for the whole season, even to the inaccessible places 
not reached by ordinary methods. 


ture and breakage. 





No. of Genuine Imitation 
Covers Leather Leather 






WOODWORTH MFG. CORPORATION 
2015 Whirlpool Street, NIAGARA FALLS, N. Y. 
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WOODWORTH 


Spring Cover and Lubricator 





No need to jack 


Cures Spring Squeaks 


Prevents Rust and Breakage 


Cold, rainy weather is here—and ‘‘spring-troubles’’ for the 
motorist. Oh! What relief to have every spring automatically 
lubricated, noiseless, easy riding—protected against grit, mois- 







Economical—aAll Sizes 


These covers cost little, preventing constant greasing, wear 
and breakage; outlast the car itself. 
below) give width of spring leaf, length from clip to end and 
measure around largest part. 










To order (if car not listed 


Ask about Sets for Other Cars $2.10 and Up; 
Prepaid—Salisfaction or Your Money Back. 


DEALERS, Owners. 
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Current Metal Prices 


The quotations given below are for small lots, as sold from stores in New York City by merchants carrving stocks 

As there are many consumers whose requirements are not sufficiently atid to warrant their placing orders with manufacturers for 
shipment incarioad jot» from mills, these prices are given for their convenien 
On a number of articles the base price only 








is given, it being impracticable to name every size. 


































































































Iron and Soft Steel Bars and Shapes No, 26 6.84%¢ 7.00¢ Polished 20 in, wide and under, 1¢ nq. 
Refined iron: Per Ib. NO, 27 vicereenes GBOWE sauces ft. extra; over 20 in. wide, 2¢ per sq. te exten 
1 to 1% In., round and square....... 4.690%¢ 7 30 SoonPeeeoes oi 2s 7.75¢ Planished copper, 1¢ per aq. ft. more thas 

1% tod in. x % tod Ines es 40008 | Ne 80 cooecvecess eee lou | 

1% to 4 in. « \ to 6/16 in......-. 4.00 ¢ Genuine Rossa, as | per assortinent . 22% @26¢ Tinning, one a. 4% * Wire 
Burden's H. B. & S. bar iron, base price. .5.80¢ Patent plantshed. W. Dewees Wood pper 
Burden's Best bar iron, bese Lowe e ++ 6.009 1 to 11%¢; B 10 to 10%¢ net | Base price, at oe 4 RE Nominal 
Norway Bars, base price........6.656045 2.00¢ Gelvantacd 
Hoft Stee! alvantee - -_ 

% to 1% In., round and oquare. «+ A. 09%? RE Ee ey tae ea. PeD. P a Ser 

1 to 6 in. x % to 1 in cores + 6-90 ¢ GE? eeitanpti ascends h ei auaree ¢ Py WES coccevvuscetboneesvaes $0.92 80.96 

1to gin. x \% and GAG Miscsiccass 10%¢ Nos. 18 and 20 7.09 he ll ae ii det pt Se ae 0.98@ 1.00 
eben neh BE/EE... occ. ccccsecke 419 Ke ae ee Bape TIT 
KRande-——-1% to 6 x : 16 to No, 8......4.29 ¢ a” mapa gs phat laid lhe lye ee oseokeam ? 

Shapes Os Me oseori rose éass eneee severe stee™ a 
Beams and channele—38 ty 15 tn.. 4.10%¢ oo 7 pita tedden 5 glabed tclapendy melanie sites A: i ¢ fake inant ae 
Angles: Beer ED vo vecerecerveveseseroceseess oF Y - ectroly tic Rom 

8 in. x 4 In. and larger........-. A19K%E a gat gah > i ge ab PSEA CR S. O 1 GRRE cep rvedasscecocters nominal 

8 in. x 8/16 In, and W Me veeereers 4-44 h¢ No, 28, 96 In, wide, 10¢ higher. saad PRE i 

1 to 2% Im, K Me UM. ccc cee eneeee ‘ pelter an ee 

i? to 2% in, x 8/16 is. and thicker. .4.19%é Corrugated Roofing, Galvanised Wentern Spelter ... ce rrcceeesceeeens 10@11¢ 

Bik eS ROR eee 4.24%¢ 2% in. corrugations, 10¢ per 100 Ib. over flat Sheet Zinc, No, 9 base, casks,.21¢; open 21%¢@ 

H to 1% Pay BS Te. Wis cciccen cvcsvsese i § sheets, 

ia % We. eeeseveereresrsresane 4.34 49 Corrugated Roofing, Painted ponent tat and Solder ves ak 

% x Wyse lascceccsseerscrersoceges 5.19 ¢ Dastntions on corrugated roofing sheets, | far lead i.e sett. l eee Ba Me 

Ty RB OFED Biccccdccveecsecesecvess 5.89%¢ pene . are made by dealers only to actual Bolder, % & % guarantee.........06..05- 52¢ 
a , 4.00% yuyers on application, one ge” aa tte regqeanreanenptes ath aoe 

eM Ae 2 ha t | A inst das SUSaes de eer one eetene cd 

14 te. 2 1% fo, & 8/16........+++. 419%¢ | Genuine Iron Sheets, Galvanined | Meine mt cider’ ‘indicated ‘by’ private brand 

o 27 = Macsbsdveessessceses : oe FF 2 eae, Per Ib. 8.74%¢ “A 
b 0 ee PN Os 550.5550 xecncske 4.20 %¢ ME Ee Ot ne ee Per Ib. 8.89 ie vary according to composition, 
SWE. OOS MOET cc cccccncnes 4.74%¢ RMR, ooo etc See Per Ib. 9.19%¢ Babbitt Metal 
Bent grade, per M.....2. cree veveserveens T0¢ 
Merchant Steel m Tin Plates Commercial grade, per M......ceeeeeeeeees 50¢ 
r mh, 
Bessemer Machinery ............-.s06- 4.09 %¢ AAA charcoal: Charcoal Plates aw Dee asian Antimony 18@200 
ee AEs Tasso seer e dso xwes aber eghasty +783 IC 14 x 20 pei PIS ty Seti se sec etoasinal s | SPER ETECEESE EERE Eee eee eee 
Open-hearth Meena miedh. cance. ces 7 50¢ a BS Bi gevveccescswrdvstinnves nominal Bismuth 

eat cast ateel, base price........ 14.00 @16.00¢ 8g tS Ee es Aaa mansiniad Ber WW. cccccccceccccsacvescvoses $4.50@35.00 

Bpecial best cast steel............ 18.00@20.00¢ oy ££ ear rem re ee nominal Alaminum 

Ooke Platea— Bessemer No. 1 aluminum (guaranteed over 99 per 
Tank Plates—Steel 1 14 x 20, 107 Ib nominal cent pure), in ingots for cumetting (toa 
er a ee Sree BO ies uk Cacao temaeenes . nominal lots), f.0.b. mill, per Ib shes 
% im. and beavier.......seesssseeeees 4.44%¢ Terne Plates Im 100 ID. Bete. cccccccescceees 
1C 20 x 28 with an 8-M coating........ nominal 
Sheets IX 20 x 28 with an 8-I coatin Old Metals 
2 2 . Bee covens nominal ’ 

Blue Annealed Soteer, see prices paid in New York 
Pee eee Per Bb, - Brass Tubes, Rods and Wire, and ere as fo : Per ® 
No. an OATVIOP. ccc ces cesses secce oWel opper Tubes SRE ES ENS ae 09. / 
|» ale cstbobetar bandh pbk Be get bat be Manufacturers have withdrawn all quotations Soppers 7 and -~  saleae nea eager gi: 2 00¢ 
ole he pido pitte spear sieser. 5.54i4¢ | because of unsettled prices of raw materials and | Copper, light and bottoms....... 19.00@19.50¢ 
ao hee ptbeebteeerecrecqany ees Sea $ will only name prices to actual buyers. Brass, “heavy Bee crs ee 14.25 @14.50¢ 

F BP sabia veseeusksevexesseree cet : RE 4 2514. 18g 

Bow Annealed—Black Copper Sheets Heavy machine composition. . .20. ret tre 
One pass, ©. R. Wood's Sheet copper, hot rolled, 16 os. (quantity No. yellow brass turnings...... 14.00@14.25¢ 
soft steel refined, lots), base price, per ™., 38¢ to 34¢ net from No, 1 red brass or composition turnings. .17.50¢ 
per Ib. per Ib. | mill, 84¢ to 35¢ from stock. Baek. BOOT ccc ccte cesesdees es owndreest 5.60¢ 
Nos. 18 and 20......... Cree 8  sdeece j Cold rolled, 14 of. and heavier, 1¢ per Ib. ad- TMOG, TR vovcvcscccesensscvesesesones 4.004 
Nos, 22 and 24 .» 6.20%¢ T.H5¢ vance over hot rolled PE vc bPeReaeee cVKhs FUO8 L664 Eds 66006 0 
PAINTS, OILS AND COLORS 
Animal, Fish and Vegeta- Miscellaneous— ia. Upsomasine ahesan p He Blue, Soluble .........- = @1.50 
|Brown Vandyke ........+ Blue, Ultramarin 1 @ov 
ble Cte Barytes: |French Ochre .......+.4- 15 18 anally Spanish, "high 
Stpnes, Raw, Carload White, Foreign ¥ ton. $40.00@50.00 | Gre ny Chrome eT grades, per ton.......24.00@— 
SSMmEe a ciate x9 was $1.22@ a prime, waite Green, Paris 60 |Brown, Spanish, low 
city five-bbl. lots and ated, —f.0 eae Meee Rireceses sass 16.00@ 
eo eee asec sees ee. $1.23@ works, ton... #38,00@30.00 Venetian Red 1 18 |Carmine, No. 40, bulk.. 4.60@— 
Out-of-town, Ave-bbl, "lots Of color, f.0.b. wks. 22. 00@ 24.00| Sienna, Raw ......... Green, Chrome ordinary. & @.0 

and over ......... +. $1.23@— |. ton @ Sienna, Burnt Green, Chrom: re.....82 @50 

Boiled, 1¢ @ gal. advance on Raw.| Chalk, English....¥ ton ominal/ Umber, Raw ....... Metallic Paint, ® ton, Te 
Lard, Prime Winter...... 2.80@2.35| French ..... +.-@ ton nomina Umber, Burnt DR Cas shseskenene 24.00@32.00 

DM WE Besccstanae 1.49@1.50 | China Clay, Imported Chrome Yellow | ial Saba Rapa ea 24.00 @ 30.00 

Wh es Shkeakesedudeus 1.89@1.40 ® ton 27-08 86.00 Ochre, American, @ ton. 24.00@30.00 
Gotten seed. Crude, tad. ve | Domestic ........+- 12.50@ 20.00 American, Golden, @ B. $ ¢ . 

eh bcievececnceen -27@— Cobalt, Oxide ....8 ™M 1.60@ 1.65 White and Red Lead, &c.— ‘oreign, Golden. oe ua 
e - , 4 

Tellow Basser Prisis- 38.008 | waiting... --% 100 1 ents ¥ | Orange, Miner, agitad, .— ‘i 

Yellow, Winter ...... — Commercial ... » 1-10 ME caccc acer ys cartes nomina: 
eee Seen "1.58@1.60| Gilders .....-..eeeees 1an@. .80| Lead, English White in Ot]. .nominal Mame. ec ccckec *"nomina’ 

allow Acidiess @ Ex. Gilders eoeccerces 1.4 Lead, American White D 9 @10!  ~ pmetes , Cate % 18 @14 
sopheten, Brown In Oil White. 100 bow 4 _ _~ 2 dbvceesee . 

iad stip ick — — * , India 

Seotnern Oe Sees = ages, or over..........10%@11| standard # 100 ....12 @15 

Southern f.o.b. Factory. 85 _— Patty, Commercial— Litharge, American, powdered, Red, Tuscan .........++ “18 ost 

Light Strained ....... 97 @99 100 B® 9% @11% | Red, Venetian # 100 h.. 2%4@ > 

Yellow Bleached ..... 99 @1.01/In bladders ............ $4.00@4.50 ES be aig “30 @4 

White Bleached Winter.1.01@1.03/ In 1 ® to 5 ® tins...... 4.50@5.00' Sienna, [talian, vurnt ano 8 
Cocoanut Ceylon genuine q prowdered shee ee ness 4 @ : 
Coshin Imporied, spot! </<21 os Subcdiseteeatinen } an eB Italian, Raw, powdered. 6 ee 
on Domestic, | bbl. 118%@18%| °P > <n | American ..... secsedae 10% @10%| American, Raw... 2%@ 

t rime..... 94 96 a wericun, 

Newfoundland me. tom 02 In Machine bbls........47 @ 17% | Green Sl. (French proc.) .18% @18% = Beers 2@as 
Corn Refined ..... 0.66 @ 20.96 White Sl. (French proc.).14 @14% | Tale, Brench ........-+.--- nom 
Porpoise body .......... @ss | American ....%@ ton $15.00@22.00 

Olive denatured ......2.80@3. oe Gum Shellac— American Process, ONE co bcccce eRe +). nom 

Neatsfoot Prime ...... 1. 65@1. vm Standard ...ccsccces 10 @10% | Terra Alba. 

Palm, Lagos, spot per Ih. .30 — Pee Fcc csccesssevk 714 @— Be eer 9%@10 | French ...... 100m .90@1.10 
ae See English, spot |Fine Orange .........-- 65 j bef Papecier cde terwstase '“s He English ...... # 100 D 1.00@1.28 
Fete eer ence eens ee: Se WE clnccscccecece M4 
Manchurian, spot, bbis...17%@17% | Button ................ 65 @6s * | American. . 100 ® No. iitxe— 
Second Orange ......... 61 64 
Kala Button ......... --58 @62 Dry Colors= American..% 100 No.2 .85@ 9 
“Mineral Olls— ee) eee 59 60 8 D> Umber, Turkey, Burnt _ 
in s 2 \v ° a. Gh twahacstavecess 73 74 Black, Carbon Gas.......20 30 and Powdered ........ 44%4@ 6% 
Block, 29 gravity, 26@a0 > i. lack, Bone ..... veuwnp Le Raw and powdered.... 4%4@ 6% 
EE RRA 18 @19 | Black. Drop ..cc++s.+... 8% @15 Burnt, American ..... 8%@ 4 

29 = € 9 P by @ ib 

29 gravity, 15 cold test. 19 @20 Colors in Oil— Black Lamp ........+. 13 25 Raw lumps .......--+- 4 3% 

Summer ........++-+. 17 @18 bi) Black, Ivory ........ 30 Raw ...... Rents y see 8 @ 
Cylinder, light filtered...32 @33 (Black Lamp .........-. 28 @35 | Mineral Blacks, ® ton. "28 80 | yellow, Chrome, Pure....23 @30 

Dark filtered ..... : + 90 @31 | Black, Coach, Japan..... 28 @35 | Blue, estial 25 |oxide Red 3, @16 
Paraffine, high viscosity..35 @36 Black in oil 0 @25 Blue, 1.50 |Oxide Red .......-.---- “ 

903 sp. gravity....... 27 @28 | Drop Black ‘20 @35_ | Blue, — | Vermilion, Quick Silver, English, |, 

865 sp. gravity........ 19 @20 |Bilue Chinese .. .80@1.60| Blue, 1.50 rains 
Red Paraffine .......... 25 @30 Blue Prussian .......... t's 20@1.50' Blue, _— GS win Webenerconts . no 
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Record of Performances 
That Guarantee Satisfaction 


apg Motor Trucks have made efficiency and economy records 
over a period of seven years for thousands of satisfied Service Truck 
owners. They will do the same for you in your line of business. 


Service Motor Trucks are the most economical for both heavy duty 
hauling or light delivery. From the smallest to the largest size they 
excel any of the “Dominant Ten” Motor Trucks in economy of 
operation — strength — Durability and power. 








Motor Trucks 


There isa Service Truck built to sat- 
isfy your requirements—Service 20% 
super-strength in every detail without 
excess weight means long life and 
durable service. Service engines show 
11% greater power than any of the 
other “Dominant Ten” Motor Trucks. 


Service specialized construction— 
carefully selected materials and pro- 


portioning the chassis design to secure 
the utmost strength with minimum: 
strain over every working part make 
the Service Motor Trucks the logical 
choice of every shrewd and careful 
truck buyer. 


Service Motor Trucks are furnished 
in six chassis types. Whatever your 
requirements are, there is a Service 
Truck built for you. 


Service Motor Truck Company maicdmesccitatorr, Wabash, Ind. 





Chicago, Il 


4 lets: New York, N. Y. 
Send for these booklets Norfolk ky 


Columbus, Ohio 
anemia Ohio 


Knoxville, Tenn. 


New Orleans, La. . 
Memphis a 


helene + 





B35 gt, - j 


oungstown, Ohi 
Canton, Ohio 





‘a. 
Rochester, N. Y. 
Tulsa, Okla, 


Catalog Bete: %. Mil ke 
2 4 Al , '° waukee, is. 
Specialized Folder fen Bees, ens Soe 
ston; Mars. oon 
Brooklyn,N.¥. Baltimore. Md. 


Bor \ 
Dayton, Ohio 
Kaneas City, Mo, 
Nashville, Tenn. Cleveland, Obio 
Detroit, Mich 








Savannah, Ga. 
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Backed by the World’s 
Largest Rubber Factory 


—it resists the wear and tear of 
time as no other Garden Hose will 





It does not yield up its efficiency 
because of rough treatment— 
just try to kink it and you will 


see how different it is. 


GOOORICH Garden Hose is the 
Dealer’s best buy because it appeals 
to the user more than any other. Its 
unusual quality is best brought out in 
the extra service it gives over any other 
make. Every user quickly notes the 
difference—and the Dealer profits. 


THE B.F.GOODRICH RUBBER COMPANY 


Makers of the Celebrated Goodrich Automobile Tires 
—‘*‘Best in the Long Run’’ 


Factories: AKRON, OHIO— The City of Goodrich 
Representation Everywhere 


GOODRICH 


ley-V-15) a en ley=) 2 
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Crew Levi 


Grease-in-Tube 
economical wa 
form, quality 

where needed, 
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hands, Grease is 
clean; can't dry up. ¢ 





ck Grease-in-Tubes 


is the convenient and 


« In tube 


y to use grease. 


{ubricants are put exactly 


without soiling clothes or 
kept always fresh and 
srease-in- Tubes is @ 
decided economy 
Four kinds of kite three 
A hig tubes in kit, 19 o# o 
Dube Lincoln Mighway Kit 
three tubes ~ Gear Com 
ound, Cup Grease 

red Spring Grease 91.00 
Kit of three tubes $1.00 


any one grease 
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NE of the most successful lines of 
motoring needs is the family of 
Crew Levick Specialties. 
Fach appeals to every motorist at some time 


during the year—over four million prospects in 
line for one or all of the Crew Levick Specialties 


The list prices are interesting 
prices, the values are good, 
and provide liberal profits to 
the dealer. Excellent co- 
operation is _ provided 
throughout the year. 


Catalog the Crew Levick Special- 
ties for 1918. The cuts illustrated 
are supplied in standard catalog 
sizes. Send for them today—now. 
Then clip this page and hand it to 
your printer. 


The Crew Levick line, all one 
family, is worthy of a prominent 
location in every worth while 
dealer’s and jobber’s catalog. 
Send for cuts today. 


Crew Levick Company 
113 North Broad Street 
PHILADELPHIA, PA. 

Branches: New York, Boston, | 


Chicago, San Francisco, 
Baltimore. 








Crew Levic 
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Crew Levick Mistokloths 
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WOMAN'S HOME COMPANION 
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“CHASE ROBES 
are Advertised 
Everywhere” 


veryone is saying this now, 





during our successful consumers’ 
campaign. The following maga 
zines all had full-page “ads” on 
Chase Plush Robes: 


"SATURDAY EVENING POST," 
“COSMOPOLITAN,” “LITERARY 
DIGEST,” “LIFE,” “WOMAN'S 
HOME COMPANION,” “VOGUE,” 
"RED BOOK,” “GOOD HOUSE 
KEEPING,” “AMERICAN MAGA 
ZINE,” “POPULAR SCIENCE,” 
“POPULAR MECHANICS,” “MO 
TOR,” “MOTOR LIFE,” “THEA 
TRE,” and others, 


No matter how, much advertising 1s 
done, goods will remain unsold if 
not worthy. Chase Robes SELL! 


























AT YOUR JOBBER’S 


A POSTAL BRINGS: 
oars Mr, re =F CC. CHASE & 
Goods Department, Catalog, etc. NEW Y ORK 
LEADERS IN MANU 
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CHASE ROBES 
Widely 


Advertised 


The coming year will see sim 
‘ilar broadcast advertising and 





also additional drives in such 


periodicals as: ' 
VC CHASE & CO 


"CHRISTIAN HERALD,” “COUN 
TRY GENTLEMAN.” “RURAL 
NEW YORKER,” “NEW ENG 
LAND HOMESTEAD,” “AMERI 
CAN AGRICULTURIST,” “WAL 
LACE’S FARMER,” “ORANGE 
JUDD FARMER,” “BREEDERS’ 
GAZETTE,” “KIMBALL’S DAIRY 
FARMER,” “FARMERS’ WIFE,” 
and other farm papers. 








Get in line to meet the demand. 
Write us for details NOW! 




















AT YOUR JOBBER'’S 


REALIZE THAT — 


CO., BOSTON Chase Robes were never better 


and that robes were never more in 


CHICAGO demand. Buy right!—sell right! 
FACTURING SINCE 1847 
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yoodrich Steering Column Lock 


Passes All Fire Ordinances 
| Everywhere— 


fe 7) This Yale-ed device, made in sizes for all makes of ‘cars, 


baffles automobile crooks. 


/ Bd 
/ LY A single turn of the Yale key locks the steering column. 
i » Your car cannot be driven or towed, the front wheels being 
faa held fast in a straightforward position. 
Insurance regulations for 1918—whereby the under- 
writers will insure for only partial value of any car—will 
Bre ye create a stupendous demand for a truly efficient lock, 
that entails no installation expense—here,it is. 

Installed in the time it takes to tighten four screws. No 
holes to bore. A patent clamping feature makes the lock an 
integral part of the steering column. Finely finished in black 
enamel. No leverage or cutting device can damage it. 

Screwheads, by which the lock is attached, are 
completely covered when the steering column is 


locked. > f. . 
Easy to operate—impossible for it to get out of hb a 
Uniocked positional order. < , : ¥ ' i bk 
Ja 


4 


lows wheel to turn Four sizes cover all makes of Cars and Trucks. 
freely DEALERS, JOBBERS, secure catalog pages ‘ 
or electrotypes TODAY. This “sf ; 
will be your single largest selling _ 
accessory during 1918. 


we 


GOODRICH - LENHART 


MANUFACTURING CO. 
423 Widener Building 


PHILADELPHIA, PA. 


This section ensily re 
moved when desired 
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Are You Helping 
~ Yourself-By | 
Helpingthe | 
Police? | 


Read that editorial—there's a lot of 
mighty wholesome wisdom in it. 

It tells you what the police cannot do 
— it tells you what you can do. Also it 
tells you what you may expect if you 
don't heed its warning and equip your 
car with a Goodrich Steering Column 


Lock. 


Automobile stealing is no longer con- 
fined to joy-riders—it's an industry. 

Are you going to be an innocent party 
to that nefarious industry ? 






See eaters, 
Sone 














Ce ae 










re aR ceils pail 








Be sure you read every word of that 
editorial. It's something for you to 
think about. 

On the opposite page there's an illus- 
tration—something else for you to think 
about. Study that picture and later visu- 
alize yourself when your car is safe- 
guarded with a Goodrich Steering Col- 
umn Lock. 













GOODRICH - LENHART 


MANUFACTURING CO. 
423 Widener Building 


PHILADELPHIA, PA. 









SOLD AND DEMANDED 
THE WORLD OVER 
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A New llaventory IRecord 


DESIGNED TO INSURE A TRUE VALUATION 
and ACCURATE COUNT of HARDWARE STOCK 





HE time when merchants guessed at the value 
a of their stock has long since passed and those 
_~__| who have had just one experience with the fire 
insurance adjusters know the true value of 

aS clean cut inventory records. 








The Hardware Age Inventory Record has been prepared to 
meet the demand for a form that will make it easier to take 
inventory in a hardware store. It is designed to insure ac- 
curacy in the count and a true valuation of the stock. Buff 
colored ledger paper has been used for the forms because 
that color is easier on the eyes which are usually strained 
by long hours at inventory time. 


are a NN SS x 


Sn 


A glance at the sample form illustrated herewith will show 
how well the requirements of a good inventory record had 
been met. Note the wide space between lines and in the 
columns. This will enable the clerks to make all their en- 
tries in the quantity, number or size, article, cost, total and 
depreciation columns without cramping their writing. That is a feature which will insure 
greater accuracy in checking and footing the sheets. 


ponies 


The three columns for percent of de- 

preciation, amount of loss taken and Hardware Age Inventory Record nm. 
memorandum, provide space for re- Send ee ee ee 
cording the full value of goods of old causa mace wy oars ee 
pattern or damaged articles with de- ty Yew Pr nt Pram nem, Se Beret Cd Tht Yo Bo te Yow ge Ute Wee Sem, Dee Wee Sa Geen 
tails of the depreciation and explana- 

tion. An inventory record worked out 

on that basis recently settled a fire in- 

surance claim in just 48 hours. 








The sheets are extra long (16 inches) 
for listing all the items and 100 sheets 
or 200 recording pages are included 
in each record. Any number of sheets 
may be inserted between the two 
covers of the binder and the extra 
sheets are sold at $2.00 per hundred 
postpaid. 


The binder is of heavy green canvas 
selected for its durability. It consists 
of two covers which fit top and bot- 
tom of the inventory sheets and the 
entire record is simply laced together 
as shown above. The price of the 
complete record is $2.50 postpaid. 





SENT PREPAID BY 


U. P. C. Book Company, Inc. 
Trade and Technical Books 
249 West 39th Street, New York City 
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.Ghe SIEGE GUN 
| dy of TIRES 


wr I HH) 


Siege guns discharging their volleys of steel; Globe 
Tires discharging volleys of road shocks — both are im- 
portant assets to America at war. 

The remarkable Globe Tire tread, built like a multiple- 
leaved sprirg, of hand-laid sheet upon sheet of pure 
plantation gum, enables it to break up, radiate, and dis- 
charge road shocks instecd cf transmitting them destruc- 
tively into the body of the tire. 








Hence longer tire life and lower cost of motoring —the 
important contributions of Globe Tires tocars, big and little. 
Lithe fleetness and great endurance both are 
bred into this commanding tire. The brisk, 
smooth, long-lived performance of Globe Tires 
is due in part to a traction surface which grows 
smoother, harder, and more burnished with 
use, making it more and more impervious to 
cuts and bruises. 


If we made only one Globe Tire a year, we could not 
make that single tire better than every Globe Tire that 
now goes out of our painstaking factory. Ours is the 
slower way of making tires, but the surer way of build- 
ing prolonged and satisfying mileage. 


Long Mileage Tires MUST 
Be Hand Made 


Globe Rubber Tire Mfg. Co. 


Executive Offices: 
1851 Broadway, New York City 
Factory: Trenton, New Jersey, U.S. A. 








ee ee 
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Responsible firms are invited to ask us about the liberal advertising we do at our expense in 
eir home newspapers on behalf of hardware distributors handling Globe Tires on our 
special distributors’ contracts. Exclusive, adequate territory will be givep to those who qualify. 


A 
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GRIFFIN Garage Door Holder 


S as necessary to hold the open as the boit to hold 
& — ae sight of it enables one to see at a 
jance great value. 
the Ga door swing- the new and modern im- 
ing to and froin the wind provements on his car— 
> on akaiiabes ant aon and he gets them. So it 
° an- 
ce. The old way of . — he reg tee —s 
locking or hooking the ge. He wants the latest 
door open is not satisfac- improvements that add 
tory or practical. materially to his comfort 
The automobile owner and convenience—and he 
or buyer nowadays wants s¢éts them. 


Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 


Erie, Penna. 17 E, Lake St. 





She 
Ventiflex Goggle 
Cool and Comfortable 
The Goggle with Perfect Ventilation 


Individual 
style 
display, 

size 

6% x7 x 5% 
inches. 
Furnished 
free with 
every dozen 
Goggles. 


Goggles sell in direct proportion to the prominence 
of display. They should therefore occupy the 
most conspicuous positions in any retail store. For 
maximum display a SET of our display cases is 
necessary. In this way attract possible goggle buy- 
ers at every counter in your store. Our display cases 
cost the dealer NOTHING AT ALL. We give one 
for EACH DOZEN he buys. 

Write for information and prices on our “Allstile”’ 
Assortment—a goggle for every purpose, at every 
popular price. 


STRAUSS & BUEGELEISEN 


Goggle Manufacturers 
37 Warren Street NEW YORK CITY 





Ce EG WL Ua 


Here are the advantages of rolling 
door hangers for garages—easy to op- 
erate, fit any style of door or any diffi- 
cult position. Doors cannot sag and 
slamming is impossible. 





But of course 
you want to sell 
the most satis- 
factory hangers, 
and that is the 
Coburn line— 
the original 
round trough 
system of rolli 
hangers 
tracks. 

Write for 
complete cata- 
log. 














Advertising 


“Advertising is the educa- 
tion of the public as to who 
you are, where you are, and 
what you have to offer in 
the way of skill, talent or 
commodity. The only man 
who should not advertise is 
the man who has nothing 
to offer the world in the 
way of commodity or serv- 
ice.’—Elbert Hubbard. 
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They sell 
because they serve 


Racing drivers in a single race often give spark 
plugs harder service than the average car owner 
gives his plugs in years of driving. 

‘Rajah Spark Plugs have always equipped the 
majority of winners in all American races. 

For exactly the same reason, Rajah Plugs have 
always given the longest service in all American cars. 

Rajah Spark Plugs sell well because they serve 
even better than they sell. 


RAJAH 2% 


RAJAH TERMINALS AND ADAPTERS 


are furnished so that Rajah Plugs can be used on any car not equipped with the Rajuh 
type of Clip Terminal. Any size exchanged if desired 


Rajah Ferrule Clip Terminal &< 


‘ . With any size ferrule required. Fits 

_ Rajah Regular Clip Termina any make of plug with P ype collar Rajah Stud Termina 
Adjustable to any cable. With the supplied Atom for Buick, ‘che vrolet, Olds- 
extra collar supplied fits any make of , 

plug 


Cs = 
LO Oo 


Rajah Thumb Nut Terminai 
Adapter for Dodge, Ford, Hup, Hudson, Rajah Bal 
Maxwell, Mitchell, Packard Twin Six, Rajah Packard Terminal Adapter for Fr snk r 
Pullman Adapter for Packard 4 and 6 cylinder Specia! type for Wi tlys Knight 


Address RAJAH, Bloomfield, N. J. 


HUGHSON & MERTON, Inc., San Francisco, Los Angeles, Portland, Seattle. JOHN MILLEN & SON, Ltd., Montreal, Toronto 
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Marine De Lare 
No. 290 Lea 


T i EMPRESS notic!'2rs . G —— 
¥ 4 7 i Invisible 8PF!ng Comp. part crown 








AUBURN, N. Y. 
Spring Lock CATALOGUE ON APPLICATION 


rt Pat. ne Ratchet 
BOWEN MFG. CO. | ¥ Write for fall 
Wire Lock 


information. 





Style Style yle 





CER es Be pew Fu 


Ratchet “A"O0. “BOO. “D" OO. oN” 0.0, “EO 0.0. “EDO. “ 8, 8, wale "oa, Wing Top Catalogue L. 




















WAR TIME ECONOMY 


demands maximum service. Sell your customers 
the lubricants that will help them to get utmost 
efficiency out of their cars. 


pIXON's 


Automobile 


LUBRICANTS 


serve your customers and your best interests equally 
well. You can build business of the better kind by 
pons & on Dixon's. Write to us for Dixon's Dealer's 
ea 


Made In JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE CO. 
XO ESTABLISHED 1827. 











If the Button Fails an Accident 
May Follow 


Suppose an automo- 
bile is traveling at 
full speed and a per- 
son crosses its path. 
The driver thinks he 
pushed the button but 
the warning fails to 
sound, A serious ac- 
cident follows. 


A Universal Push Button would have prevented this. Pressed 
at any point on the top a sure contact is made. Show this button 
in your store, illustrate how easy it works and the sales follow. 
Retails for 25c 


Garford Mfg. Co., Elyria, Ohio, U.S.A. 











Running Board Steel Mats 


are wanted now. Every owner of a Limousine, 
Touring Car, or Electric is a possible buyer. 

These mats are neat, strong and durable. Both 
running board and mat can be cleaned without re- 
moving mat or springs. Mat can ne rolled up and 
put away in car for use at any tim 

Two sizes to retail at $1.25 and $1. 50 each. 


Write for Folder and Discounts. 


ACME STEEL GOODS COMPANY 


2840 Archer Ave., CHICAGO 
Atlanta, Ga. New York City San Francisco Montreal, Quebec 























Adams Auto Top Holder 


“Stops the rattle—saves 
your top’”’ 


Neatest — Quickest — Strongest 


Dealers everywhere will find a 
ready sale for this best of all Top 
Holders. An ornament to any car. 
No unsightly ae arms, nor 
dangling straps. e installed 
in two minutes “end operates 
quicker than any other. 

Two sizes—% in. holes for small 
cars, % in. for large ones. 


Price, $2.00 per pair 
Write for discounts to dealers. 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 


Make more money sell- 

ing Gemco Bumpers for 

front and rear. Built 

— on correct end-thrust 

End Thrust principle. Diamond or 


channel bars—extra 
Bumpers heavy, can’t rust. 


Ask your Jobber or write direct. 


Gemco Mfg. Co., 672 So. anes St., Milwaukee, Wis. 


Popular Automobile Accessories 


FIRST 
SPARTON 








POSTED 














You can get the latest prices from 
Hardware Age S‘andard Lists and 
Directory of Manufacturers. Send 
for circular and specimen pages. 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 
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A Filling Station Will 
Double Your Auto 
Accessory Business 


Get the motorist coming to you and the rest 
iseasy. You can build up a big accessory busi- 
ness, or double your present sales if you are 

already handling this profitable line, by install- 
ing a filling station in front of your store. The 
motorist likes to “bunch his purchases’’ and if 
you can get his business in gasoline you can sell 
him all his auto accessories as well. 

A Milwaukee Filling Station will get him coming to you. The motorists appreciate the speedy, 
accurate service of a Milwaukee Filling Station, because it assures them of full measure of clean 
gasoline. No unnecessary waiting; pumps operate unusually fast and discharge a steady, continuous 
stream. 

A filling station is easy to maintain, anyone can operate it and the measuring process is about equal 
to the time necessary for the sale of a pound of nails . 

You can get the business that is now passing by your door. Write to-day for detailed informa- 
tion, or ask your Jobber. 





° Milwaukee Tank Works, | 
Milwaukee Tank Works _ | mir" 
; Without obligation to me please send 
151-201 Becher St. Milwaukee, Wis. sweeten 


Name ...... 


Manufacturers of 20 different types of Gasoline and Otl Storage Outfits. 





’ : - ROTTED: co vata cdizdgveutédtat cocecocces 
Prompt shipments from warehouses in New York, New Orleans, Milwaukee or San Francisco 








City 0 er 








To Meet a Growing Demand 
PROTEXALLS 


Today’s demand for efficiency, and increased 
production, has been in one way answered by the 


PROTEXALL OVERALL SUIT 


A one-piece garment made of Uncle Sam’s khaki, 
which he has found is the best for wear and service; 
designed by experts who have evolved a special 
spring back that eliminates all strain. 


Farmers, automobilists, repair men, mechanics, all 
tradesmen need and are buying one piece suits. 


Protexalls will more than meet the demand for one 
piece suits. 





They are sold only by jobbers. 


THE PROTEXALL COMPANY, Abingdon, II. 
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Noiseless Bedroom Casters 


Metal beds may be moved about noiselessly and 
without defacing hardwood or polished floors or 

carpets because these casters are rubber-tired. 
Dealers will find large sales coming from hos- 
pitals, hotels and particularly from private dwellings. 
Worn out tires may be easily removed 


or replaced by new ones. Good profit in 
handling them. 









_We are manufacturers of all kinds of 
Casters and Trucks. 


_ Dealers write for Bulletin AC 12 and 
Trade-prices. 






\ The Geo. P. Clark 
\ Company 


Windsor Locks 
Conn. 














Just the Way to 
Sell Them 


This is the free 
board that boosts 
sales by putting the 
wrenches were they 
can be seen. It's an- 
other evidence of 
our desire and in- 
tention to aid the 
dealer in every pos- 
sible way. 

























Ask your jobber 
about “Mossberg” 
Wrenches and _ the 
free fixtures we of- 
fer with assortments. 
Or write for our cat- 
alog. 







“Y” Display Board 


Frank Mossberg Company 
Attleboro Mass. 



























































War conditions have brought about a great shortage of 
paper-making materials. Paper makers, deprived of their 
usual source of raw material, are paying high prices for 
every pound of waste paper they can get. Prospects are 
that even higher prices will be offered. Everybody—business 
men and householders—should take advantage of this 
opportunity to convert all waste paper into profit. 

To save and handle waste paper safely and advantageously 


= iateob, PAPER 
BALER 


FIRE PROOF 

Helps convert waste into cash—protects against fire risk. 
Does away with the most potent source of fire—trash piled 
in the corner. 

The Schick is strong, simple, easy to operate and most 
compact baler on the market. Boy can operate. Takes up 
less room than a pile of waste on floor. Helps keep your 
establishment clean, too. Really costs you nothing be- 
cause it 

Pays for itself and earns money for you. 
Many of our customers say that the Schick Baler pays 
for itself the first year; some say it will do it in 
a few months. Depends upon the amount of 
waste you have. Made in five sizes. 


Write To-day for This 
Free oo 



































‘“‘How to Make Money in Waste 
Paper’ will reveal startling facts 
to you. Shows enormous loss in 
waste paper destroyed. Tells how 
this waste can be 
turned into cash. 
Send for your 
copy now. 











Jobbers and 
Salesmen Wanted 






Davenport 
Mfg. Co. 
Dept. H, Dav- 
enport, Iowa 




































“Just What I Want!” 


That’s what many of your customers will say when 
they see this Luther Mechanics’ Special No. 17. 
Strongest and heaviest hand-power grinder made. 
Stands hard, severe work. Just the grinder for 
railroads, machine shops, blacksmiths, carpenters, 
contractors, etc. Write for catalog of the com- 
plete Luther line: 


Luther Grinder Mfg. Co., Milwaukee, Wis., U. S. A. 


LUTHER 


TOOL GRINDERS 
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The well known 
Wm. Frankfurth 
Hardware Co., of Mil- 
waukee, wanted a 
Catalog that would 
show their wide range 
of Hardware at a 
glance, so indexed 
that dealers could in- 
stantly turn to the 
goods and save time 
in ordering. 

As we are the 
oldest Hardware Catalog House in America, and as we 
have produced Catalogues for the majority of the 


better-known Hardware Jobbing Houses in the U. S., 
naturally they came to us. 








We are sorry we cannot hand over this Catalog (here 
illustrated) for your examination. Remember, we 
handle the job complete—designing, compiling, compo- 
sition, presswork and binding. 


What can we do for you? 


J. H. YEWDALE & SONS CO. 
ESTABLISHED 1865 


MILWAUKEE WISCONSIN 

















Bers: 


Miltintadie saiggges A OEE LS 
aw 3 eer Mert aes. Bow 




















Rubber Chair Tips 


of six different styles and sixteen dif- 
ferent sizes in a neat showcase display 
box. They prevent injury to the floors 
and muffle noise without leaving a 
mark. 


Our Catalogue shows our complete 
line of rubber specialties with prices. 
Send for it. 


Elastic Tip Co. 


370 Atlantic Ave. Boston 

















IIELLER’S 


Sectional 
Cabinets 


for 





Automobile 
Supplies, etc. 
Also 
Hardware 
Shelving 


Send for Catalog 





W.C., Heller & Co, 
Montpelier, Ohio 





BRIGHT WIRE AND 
BRASS WIRE GOODS 


SCREW EYES 
SCREW HOOKS 
GATE HOOKS AND EYES 








24s INCH. 











Bright Wire 


GATE HOOKS AND EYES 


MADE INU.S. A ; 
MORGAN SPRING COMPANY 


WORCESTER, MASS. 














A COMPLETE LINE 
PROMPT SHIPMENTS 
WRITE FOR PRICES 
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Headquarters for CHAIN 


Here shown are but a few of the many dif- 
ferent kinds of chain we make. All our Chains 
are made of A-1 stock by Automatic Machin- 
ery and are therefore uniform and of the best 
quality. The capacity of our chain plant is 
30 Miles of Chain per Day. Send for Catalog 


and Trade Prices. 


The Smith & Egge Mfg. Co. 


BRIDGEPORT, CONN. 


U.S. A. 














Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 





Wise dealers are not 
going to wait till the 
last minute before or- 
dering screen wire cloth 
for next season's trade 
—they’re going to 


Preparedness 


ier 
a > 





practice what so many 
have been “‘preaching” 
—preparedness, and 
place their orders early 
for spring delivery. 
While we do not an- 
ticipate any trouble in 
filling future orders for 
screen wire cloth there's 
no harm in seeing your 
Jobber, getting prices 
: i and ordering at least a 
Made a little different— part of the stock you'll 
a little better than others, need. Remember, war 
cost no more, sell easier and times , are “uncertain 
oftener. Our catalog shows er} ' 
a long line of profit makers ; alk the matter over 
" ; ' with your Jobbers. 
—pumps of special design 
construction and adapta- dS 
bility. Ludlow- Saylor 


Wire Co. 


St. Louis Mo. 

















HAYES PUMP & PLANTER CO. 


GALACM . Abt... 


“Tp ACO ccs Poon 1D UND ST hOB 


‘ ELIABILITY and accuracy, 
/ R superiority of material and work- 
manship, are characteristics which 
have distinguished our Measuring Tapes 
for years. 























E 


a 


One of the many features of excellence is 
our methoJ of numbering—" Ready Reading.” 
It enables the user quickly and accurately to 
read our tapes. 

Send for Tape Catalogue and di 
» KEUFFEL & ESSER Co. - 
NEW YORK,121 Fulton. _ Ganarel Olive and Factories, HOBOREN,N. J. 
ts yy 
Drawing Matenals * Mathematical and S h 








fresurind lapes. 


Riles , Li Nl 
| AO | hae. 2. | 
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‘TRADE 
i MARK 
SPRING HINCES 
REPUTATION 


The Chicago “Triplex” Spring Hinges have characteristic features of 
recognized merit, handsome in appearance and dependable for the most severe 


requirements. 
This article has a reputation and selling force which commands the trade, 


and your stock should be complete. 
Chicago Spriva Bult Company. 


CHICAGO NEW YORK 
Send for Catalogue H 32 














The Best The - 
Market Affords In 








| 


Ls | 


Billets, Slabs, 
— ee nas a = | 
eets, = ‘ 
ere gg = A Chain et 
i eets an =! of Profits amson 
Formed Roofings. = A steady demand ; Bulldog 


which keeps the cash 
7 = register jingling from Three patterns, all live 
Address all communt- : January to June and = seller s. Convenient 


cations to our Wheeling = June to January. ‘ lengths on reels or in 
Sales Office. Clean and easy to cartons. 
handle. Also chain speciaities. 


The Cleveland 
Galvanizing 


Works Co. 
Cleveland, O. 








Members of National Asso- 
ciation of Sheet and Tin 
Plate Manufacturers 
Write Dept. 
HA for 
Cata leg 
and Prices) 


WHITAKER-GLESSNER 


COMPANY 
WHEELING - - W. VA. 
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Iron Grindstone Frames 


Especially salable to manufacturers, farmers 
and carpenters. Made of best quality cast iron 
with babbitt lined bearings, adjustable tool rests, 
truing attachments and water guards. In four 
styles for stones from 14 to 42 inches in diameter. 


Get full particulars from Catalog 31 
ATHOL MACHINE CoO,, “ais 























HARDWARE AGE 





OOLS Winning Profits 
for the Consumer will do 
likewise for the Dealer. 





“MORSE 
Drills Are The Drills 


to stock for a business that is 
profitable to all concerned in 
it, and today is the day to place 
your order for them. 


CATALOG ON REQUEST 


Morse Twist Drill & Mch. Co. 


New Bedford, Mass. 








Better Coffee for 
Customers—Profit for You 


With so many coffee pack- 
ers advertising to consumers 
to buy coffee “in the bean” 
there is an increasing de- 
mand for 


Coffee Mills 

Customers get the full flavor 
and aroma of their coffee by 
acer the bean themselves. 

ith a Parker they can do it 
most easily and conveniently. 
After exhaustive tests our 
Glass Cannister mill has been 
adopted by the Nat. Coffee 
Roasters Association as 
standard, It will grind to _ 
size or pulverize, as desired. 


Are you displaying our coffee 
mills and boost ng the ‘grind 
your own coffee” idea 


The 
Charles Parker Co, 


MERIDEN, 


Sales Room: 32 Warren Street, New York City 
IUONUUUAVUURASN LULA LULA 
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THESE TOOLS"MEAN SATISFIED USERS 
Tools that more than satisfy 


‘RED DEVIL” TINNER’S SNIPS 


No. 253—Forged steel spur, welded and 
riveted. 


GIANT NAIL PULLER 


No. o1—Forged from tool steel. Box joint 
and hand guard. 


Send for Catalogue showing entire line. 


Smith & Hemenway Co., Inc., 28,Coit Street 














Lon qu 
Handle @ 


Grass 
Hook. 


¢ —=y/ 
Blade See 
12% 
inches 
long. 
( 


Drop 
forged 
shank. 


Shank and 
handle 3% 
feet long. 


No backache. 


HORATIO S. EARLE 
President and Sales Manager 


NORTH WAYNE TOOL CO. 
HALLOWELL, MAINE 


Sales Offices: 1408-9 Ford Building 
DETROIT, MICH. 


Scythes, Grass Hooks, Corn Cutters, Hay Knives, etc, 
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Floor Hinge 
with Improved 


PIVOT --« SOCKET | ig” | INVISIBLE 


“The hinge without woes, ———— : 
As the wise buyer knows.”’ : D 


The Shelby “CHIEF” 0 S 


Profitable Sellers 


They meet every demand. Made in 
1§ sizes for all conceivable purposes. 
wherever hinges are used. 

The increasing demand for Soss In- 


The installation of the Shelby Chief Floor Hinge visible Hinges is the best reason why 
greatly simplified with the improved Pivot and Socket. you should carry them. 


ner Sot inc Ait 1 fp tn pf fe 
m of pivot an -inch hole in top oor to re- 60 ggoo 
ceive the socket, secure with wood screws allowing the Send for Catalogue “H 


k f 1 of ket f i bet 
door tnd top jamb, ‘tne aificult operation ot morte SOSS MFG. COMPANY 
ng for pivot and socket entirely eliminated. 438-443 Atlantic Avenus 


Sell the genuine Shelby Chief Floor Hinges, every G 
one guaran eed, They are built right, act right and | Brooklyn, N. Y. 
y rig 


Ask for prices. 


THE SHELBY SPRING HINGE CO. 
Shelby, O. 




















| ONLY 


“YANKEE™ 
Plain Screw Drivers 4 . Mv Mi E * 
Standard Style No. 90 


! DOUBLE ACTING 
SPRING BUTT HINGES 


They cannot loosen have the weight-sup- 


in the handle, in ar ears cor- 
rectly located to 
use or abuse. liberate the action’ of 


Ty hé the springs, reducing 
y breakage and increas- 

are dur- ing spring power, 
preventing unequal 

able as the wear of the barrels, 


high grade "WR unlinsited® durabitiey 
steel that 
composesthem, Bommer Floor Surface Spring Hinge 
and will render Has Release and Holdback Features and 
faithful service for Ball Bearing and Alignment on 
genera tions. The Suitable for either double-acting or single-acting doors 


The most durable hinge of its type; holds the door 
comfortable handle open when swung to 90 degrees. The spring-action can 


and various lengths of be entirely released so door will swing free, with- 
out spring-action, by inserting a wire nail (when 


blade make them suitable the door is open) into a hole provided in the side 
for all classes of work. places. The spring- 
action can be restored 


Saves time at Every Turn 


You have our 
unqualified 
guarantee. 





Your Jobber can supply you. by withdrawing the 
nail. 
North Bros. Mfg. Co. No. 18 Type 


Philadelphia, Pa. 





BOMMER BROTHERS, Mfrs., Brooklyn, N. Y. 
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BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 
Twelve Medals of 
Award at 
INTERNATIONAL 


Expositions 


Copy of Catalogue will be sent free to any interested File User upon application. 


Philadelphia, Pa. 


G. & H. BARNETT COMPANY 


Owned and Operated by Nicholson File Co. 


a. 


INCORPORATED 1895 
Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 








The practical value of Pear- 
son’s Coated Nails should be 
kept firmly in mind by every 
jobber’s salesman, hardware 
dealer and clerk. 


It’s a fact that our Govern- 
ment tests proved their holding 
power to be twice as great as 
ordinary nails. 

It’s a fact that niue-tenths of 
all the box manufacturers in 
the U. S. are now using them. 


Pearson’s Coated Nails keep 
boxes, crates and all shipping 
packages Intact and insure their 
reaching their destination in 
good, sound condition. 


Cooler and Sinker types are 
shown, Box types and Special 
Cement Coated Nails for differ- 
ent uses in Booklet. 


Write for Price List. 


J.C. Pearson Co. Inc. 
of Boston, Mass. 








The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 


HAMMER & CO. 
Branford, 


Conn. 
omy Se ®t 





























Established 1863 
PITTSBURGH, PA. 


Wagon Hardware 
— Nuts — Rivets — Bolts 
— Washers — Crowbars — Wedges — 


Forgings — Picks — Mattocks and Grub Hoes 
— Telephone and Telegraph Pole Line Hardware 
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COILED DOUBLE 





100 Lafayette St.,N.Y. 73E.LakeSt., Chicago 
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Order STANLEY No. 3000 
*“*TWINROLD” SELF TIGHTENING 


BOX STRAPPING 


SM Pat. Sept. 26, 1911 
. See page 93 


Nov. 5, 1912 














Our Latest 
No. 17 
—84 pages (illustrated)— 


You Will Find This Booklet 
A Decided Help When 
You Order Tools 


Contains a fund of information 
and data on tools for electrical con- 
struction and repairs of all kinds. 
Write fora copy. Sent gratis, post- 
paid, on request. 





















Ask for No. 17 


MATHIAS KLEIN & SONS, Mfrs. 
CANAL STA. 21 CHICAGO 














Cary's Universal 
Box Strapping 


In Many Widths and Gauges 
Always Carried in Stock for Prompt Shipment 





The only strapping on 
the market guaran- 
teed to run true to 
width and gauge. It 
is made from an extra 
soft annealed steel of 
great tensile strength, 
and nails can be 
driven thru it with 
greatest ease. Each 
reel contains 300 feet 
equipped with patent 
metal reel frame; 20 
reels packed in a case. 
We also manufacture Flat and Twisted Wire 
Box Straps, Box Corner Fasteners, Clasps, 
Seals, Corrugated Joint Fasteners, Hinges and 
Hasps, and Cary’s EVERLASTING FLEX- 
IBLE STEEL MATS. 


we 






ov 







“CRSA BOX SIRE 








SEND FOR PRICES AND LITE" ATUR 


CARY MANUFACTURING CO. 


Manhattan Bridge Plaza BROOKLYN, N° ¥. 


























in buying 


<B> This: is the trademark to look for 
your BOX STRAPPING 


It stands for the BEST QUALITY OF GOODS back of the label. 
ACME BOX STRAPPING means more business and more money to you be- 


cause it’s the kind of strapping men want. It’s strong to begin with—has smooth, 
round edges—neat and handy to use on patent coil holders containing 300 feet. 


ACME BOX STRAPPING is the kind you want to sell. Order a 20-coil case today- 


ACME STEEL GOODS CoO., Manufacturers 


MAIN OFFICE AND WORKS: 2834-40 ARCHER AVENUE, CHICAGO 





M. E. CANFIELD CO., Los Angeles, Cal. 





Eastern Branch: 151 Lafayette Suew, New York Cy, ns _jothen Branch: 10-14 Tift Street, Atlanta, Ga. 
ACME STEEL GOODS OF CANADA, Lid., Montreal, Quebec 
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THE STANLEY WORKS fivyonc Nancace 
"Sesiedia tenets — veo | QI NO, Dees, Se 


Every ae. F. Weber & Company 
and child St. Louis, Mo., says: 
to know “We consider this Cabinet or 
assortment the most satisfactory 
one ever gotten up for the dis- 
play of small pocnge goods. Its 
completeness as well as the ease 
and speed with which one can 





He 


4 
> 


comment weight. 

he Detecio is the 
alae for them and for 
physicians, 


yA 


dispense merchandise from the 
same make it a most desirable 
addition to any retailer’s stock. 
It is of neat and attractive ap- 
pearance and always In the cus- 
, tomer’s eye; when placed Lat 


* 
- 
e 
* 
+ 
* 
* 
ae 
: =< ‘the counter or show case i 
- suggests and makes sales. In fact, we 
* 
* 


*. 
% 


de) 


consider the same a very active silent 
salesman not on our pay-roll."’ 
STYLE L $10.00 Your Profit $5.00 
Baer’s, Canton, Ohio, says 
“Your counter display and special windew advertising 
are good direct result bringers. In fact, in this regard 
you are as progressive as any oe we know.’ 
Send us your tes 
Send for free samples and pa " discounts. 


Siass Heads Moore Push-Pin Co,, 116 Berkley St., Phila., Pa. tity te feist 


pounds. Actual we 
x. the scale, 17% 


The demand is tre- 
mendous. It is up to 
you to supply them. 
as for ae 

THE JACOBS BROS. COMPANY, INC. —_— 


ork City 
SORIA I III I IK KKK KK KKK KIKI 








MILBRADT 
LADDERS 


will pay for them- 
: selves in a short time 
ADJUSTABLE eS ° by a “— Bn 
G wa on more trade, 

TELEPHONE Ae save the wear and 


: tear on your fixtures 
BRACKETS /po® = and goods, as well as 
ADD TO YOUR SALES //FaEGe JO OC Sia py Wr v4 


of your store up to 
date 


STOCK THESE NOW <3 : \G ; Write for catalogue 


reir a aa pum: 

: er of styles suitable 

Big Discounts ~ He : for all kinds of shelv- 
: ~ ng. 


EFFECTIVE SALES HELPS ii =s._||| Milbradt Mfg. Co. 


Arericarn State and 64th Sts. = 2410 N. 10th St. 
CHICAGO SS St. Louis, Mo. 











For Light Trunks | | SNOW SHOE IRONS 


g The illustration shows our 


Our “@eme” No, 720 Countersunk Ball Bearing aresk S#ANo. 2 Iron for slate roofs. 
Caster is made purposely low for light trunks ‘o 
attach simply countersink the slat. Moves easily— stl a gg S oon 2 
never rusts. Gives good satisfaction. é er and V .. ae corru 
Write for Catalog and Prices. y fing. 


These are the most substan- 
THE SCHATZ MFG. CO., Poughkeepsie, N. Y. BE wits tor prices and samples 
Agents: J. C. McCarty & Co., 29 Murray St., New York City iC \ aoe aa fmereon — 


Everything for the 
Roofer. 


BERGER BROS. CO. 


PHILADELPHIA 
O@ice: 229-281 Arch St.; Store: 287 
Arch &t. 





Warerooms and Factory: 
100 to 114 Bread St. 
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Quick-Set Steel 


Drive Posts 








These are some of the rea- 
eons why the demand for 
wing: 


these posts is 3 
Cost less than wood or 


strong easily, and quickly. 
It will pay you to han- 

die these its. Th Lm | 
peal to a an rift 

property own Send 
our catalog. "Te is free. 





Buffalo Steel Co., Tonawanda, N. Y. 





Rothweiler Pump 





Empties a Barrel or Drum 
Completely. 


No Waste. No Drip. 
Good for Oil, Gasoline, Tur- 
pentine, Light Paint, etc. 
Works Easily, Quickly and 


Efficiently. 
A Great Trouble Saver. 


ROTHWEILER & CO. 
SEATTLE, WASH. 























For Harness Snaps, Rope 
Snaps, Breast Chains, Horse 
and Cattle Ties, Halters, 
Wagon Jacks, Gate Hooks, 
etc. 


MADE BY 


INTERLAKEN, N. Y., U.S. A. 





Ask Your Jobber 


Covert’s Saddlery Works 








Perfect Clinching Hose Couplings 


Patented finger con- 
struction prevents cutting of 
hose. The same applies to all 
Perfect Clinching Hose Menders. 


Lawn Sprinklers 


For sprinkling large areas. 
Our goods make steady custom- 
ers. Get our Catalog on these 
profitae lines. 


Sold through Hardware Jobbers. 
STUBER & KUCK CO. -:- Peoria, IIl. 


New York Office: 154 Chanibers St., J. M. Sherwood, Mgr. 
San Francisco Office: Rialto Bidg., Wm. P. Horn, Mgr. 





















BALE TIES 
GRISWOLD PERFECT 


(Standard and half gauge) 
STRONGEST and BEST PACKED tie on the 
market, made from selected wire. 

‘ QUICK SHIPMENTS 


NORTHWESTERN BARB WIRE CO. 
Wire Products Mill Stréet, Sterling, DL 








‘OTHERS’ 


The late General Booth’s mes- 
sage to his Officers all over 
the world: “OTHERS” 


een med ah hed in all our 


The Salvation Ar Army 


for assistance 
Winter 


Will You Help Us 


“Others’’ fo te 
Help aa less otunes 
Send Your Gift to 
Commander Evangeline Booth 
120 West Fourteenth Street 
New York City 
Or Commissioner Estill 
108 N. Dearborn Street Chicago 

















Genuine NEY Haying Tools 


STANDARD FOR FORTY YRARS 
THB COMPLETS LINB WRITB FOR CATALOGUB 


THE NEY MFG. CO. Canton, Ohio 
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AMERICAN STEEL 
ee FENCE POST 


Cheaper than wood and more durable. 
Millions in use giving perfect satisfaction. 
Easily placed, saving labor fence building. 
We stand back of these posts with hearty support. 
For sale by dealers everywhere. Send for literature, 
Awarded the Grand Prize at the Panama-Pacific 
Exposition. 

Made by 


. e 
American Steel & Wire Company 
Chicago New York Cleveland Pittsburgh Worcester Denver 
Export Representative: U.S. Steel Products Co., New York 
Pacific Coast Representative: U.S. Steel Products Co. 
San Francisco Los Angeles Portland Seattle 





Allen Safety Set Screws 


(U. S&S. Patent, June 7, 1910.) 


The process by which these screws are made increases 
their strength over 30%. Allen Screws are Guaranteed. 


United States Standard and V Threads carried 
in stock. Sizes from 4%” to 1%” in diam. Cat- 
alog and samples free. 


THE ALLEN MFG. CO., INC. 


CAP SCREW 135 Sheldon St. Hartford, Conn., U. 8. A. 








If it’s DROP FORGED 
WRENCHES jyou’re 
after, remember that 
P-S Quality is 
Guaranteed. 


Ask for 
Booklet A 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 





“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


STAR EXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 











LEBANON 





Lebanon Machine 
Company 
LEBANON, N.H. 
Send for Catalog 





PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER ; 


F les, Copper; Bars, Copper; Bottoms, Copper; Buras, Cop- 
=) Geninelee Pipe, Copper; Crimped Sheet, Copper ; Baves 
Trough, Copper ; . per; Gaskets, Corrugated Copper; 
Hammers, pper; Mitres, pper; Nails, Copper; ae, 

r; Roll Seover Lag Cosget ieee pper; Soldering. 

r; Spikes, pper; Washers, pper. 
i your calling eed are listed above, write us at once. 
Pittsburgh Copper and Brass Rolling Mills 


C. G. HUSSEY CO. Pittebuseh. Pe. 


, 





C. E. JENNINGS & CO. 


Send for List and Prices = 5 ss vay Strect, NN. Y. Clay 











HE circulation of 
Hardware Age is 
guaranteed. 


A sworn statement 
in detail will be sent 
to any one upon re- 
quest. 
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“K & B” DROP FORGED TOOLS 


The Kilborn & Blahep Co. New Haven, Conn. 


WHIPS 


Rattan, Rawhide 
Whalebone, 
*‘Anti-Whalebone,”’ 
“Rubber Bone,”’ Ete. 
Prices on Request. 


‘*Featherbone,"’ 


FEATHERBONE WHIP CO., Westfield Mass. 


POST 
HOLE 


IWAN 38 


en by me Hay Knives, Ditching 
Spades, Chimney Tops, Saow Scrapers 


IWAN BROS., SOUTH BEND, IND. 








‘rackerjac’’ Patent Fol Racks soon for them- 
Pan eae ter a 8 and cues Masthante. 
Gpecial Racks to order. 
DISPLAY RACKS 
relar on new Evan L. Reed 
Mfg. Co. 
300 A St. 
Sterling, Ill. 





a 


(DI-MEL-INE) 
[PAINTS = STAINS = ENAMELS [E> 


CUmptete Compact Household Line 


Rainr Mro.Ca 


150-170 Second Ave. Brooklyn, New York 


ALL STYLES 
Corn Huskers 
CLARK’S 
Sold through any 
Jobber 


Estate of R. F. CLARK 
54 W. Lake St., Chicago 








orag “T HE SENSIBLE” 


storm sash and screen 
ha fasteners, catches, 
ete. Send catalog giving full 
description to vg Tong 
WINTER MFG. COMPANY 
626 Grand Ave., Milwaukee, Wis. 








THE PULL-EASY MFG. CO. 
Dept. A 
WAUKESHA, WIS. 
Mfrs. of advanced s 
cial tools for gar 
and lawn 





*““NORCROSS” 
Garden Cultivator-Hoes 


**Known the world over” 
Send for Catalog 


C. 8. NORCROSS & SONS, Bushnell, Ill. 








TACKS 


Cobblers Nails, Glazier Points 


SHELTO 


TACKCO. 
Shelton, Conn. 














PLUMBS & 


BYA\, | Oh Savane: 


EASIEST SELLING LEVEL 
STOCK ON THE MARKET 


JSANDE SONS ~~ “*” DETROIT, MICH 


OLD RELIABLE TOWN AND 
COUNTRY PAINT 
sold by the new 12, 18 and 24 ‘‘Short-Color 
Assortments."’ Upon request we'll tell new 
dealers and small dealers how to get sufficient 
stock at a small investment cost. Write for 
our ‘“‘Short-Color Assortments’’ plan. 
HARRISONS, Ine., 
Now owned by E. I. Du Pont de Nemours 
& Co., c/o HARDWARE AGB. 


WAKEFIELD 

Bicycle, automobile, 

motorcycle and pipe 

wrenches. Estab- 

lished 1890 

Send for catalogue. 

CLARENCE E. WAKEFIELD 

Worcester, Mass. 








AMERICAN 
Self -Oiling Grinders 
A profitable line of guaran- 
teed quality. Distributed 
thru leading jobbers. 
American Grinder Mfg. Co. 
Milwaukee, Wis. 


Blandford’s Golf & Ice Spur 


“steel clad shoes’ 
light — durable, may 
be worn over rubbers. 
Retail at 50c. Prices 
on request. 


BLANDFORD PRODUCTS CO., Ossining, N.Y. 
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Cleveland Grindstones 


IT’S IN THE GRIT 


GENUINE BEREA 
STONE from our famous 
quarries at Berea, Ohio, 
in Cuyahoga County, has 
been the WORLD’S 
STANDARD for more 
than 65 years. You can 
get this quality only 
through us. 

Have your jobber order 
“Clevelands” for you to- 
day. 


Send for folder “Selection 
and Care of a Grindstone” 


THE CLEVELAND STONE CoO. 
Leader-News Bldg. Cleveland, O. 








| Perfect Clinching Hose Mender 


THE POPULAR 10c. SELLER 
SMOOTH, STRONG, TIGHT, EASY TO APPLY 
AND PROFITABLE 


Furnished with brass or steel one-piece tubes. 
Special clamp construction prevents cutting 
of the hose. 


Send for Catalogue of Hose Accessories. 


L. R. Nelson -t- Peoria, Ill. 


Exclusive Licensee Under Patents. 























Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
and tried by time and experience. 











DID YOU EVER SEE 


Wagner's KANT-SUK Calf 
and Cow Weaner? 


IT’S A WONDER 


A ect humane and effec- 
tive device that sells the whole 
year round. 

The hinge construction of this 
article allows the calf and cow 
to graze in the same pasture, 
7 effectually prevents sucking. 

is easily applied. Once used 
always used. KANT-SUK Wean- 
ers have no equal. 

We make a complete line of 
Saddlery Hardware, also Hard- 
ware Specialties. 


MANUFACTURED BY 
Imperial Bit & Snap Company, Racine, Wis. 
All the leading Jobbers carry them in stock 

















Cast Brass-No Rust 


to ‘‘Yerdon’s’’ Hose Bands— 
they're made right and stay so 

made of a _ special rust-proof 
composition metal. 

Their firm, double all-round 
grip assures a permanently tight 
connection. 

All users like them because so 
pliable and easily applied and so 
durable they can be used again 
and again. 

All sizes for hose %” O. D. 
up to largest Suction hose. J 
equalled for use on Automobile 
Hose Connections. 

Made in Fort Plain, U.S.A. Used 
everywhere. Unequalled by any. 

We solicit your stock orders. 
If you don't know them write 
for samples. Both Home and 
Foreign trade supplied. 


WILLIAM YERDON 


BOX 102 FORT PLAIN, N. Y. 














Guaranteed 
Quality— 


You get it with F. Dieckmann 
Elbows and Shoes. Made of 
highest grade materials, round, 
square, corrugated, 

plain; all angles 

and designs. 


The Ferdinand 
Dieckmann Co. 
Cincinnati, Ohio 


December 20, 1917 

















Well Established long Established 


GC & B' 


is the pioneer brand of American 
galvanized nettings and wire cloths. 
Made by a house in continuous 
existence for nearly a century 
THE GILBERT & BENNETT 
MANUFACTURING COMPANY 








Don’t Forget To Consult The 


CLASSIFIED INDEX 


The classified index of Hardware Age con- 
tains much valuable information. Some- 
times an advertiser makes several lines— 
and only one line will be represented in 
his advertisement—but if you will refer 
to the classified index in most cases you 
will find what you are looking for. 














IF IN DOUBT REFER TO THE INDEX 
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“Guaranteed Perfection” 
COBBLER SETS 


AND 
LASTS and STANDS 


A strictly high-grade guaran- 
teed line which you can sell 
at a popular price. Lasts and 
Stands made of Semi-Steel, 
giving you the required 
strength and weight at 25% 
less than the cost of 
malleable. Write for new 
catalog and prices; also on 
Corn Shellers, Grist Mills, 
Riveting Machines, Heel 
Plates, etc. 


ThejRoot-Heath Mfg.Co. 


Fun Lente z P feel C4 Tei Ft - PLYMO' “ OHIO 
COMBINATION “OUTFIT N. Y. Office: 90-92 W. Broad- 
y UU way. D. N. Winner, Mgr. 








ARE YOU PREPARED FOR 
THE WINTER’S RUSH? 


It pays to be prepared, by having in 







stock a good supply of C. & L. High 
Grade Fire Pots and Torches. This will 
enable you to fill your orders promptly 





and secure many repeat orders. Remem- 
ber with C. & L. Fire Pots and Torches 
you can do your work quicker and bet- 
ter, with a great big saving of fuel ex- 
pense, in fact the user will soon save 
its cost in the saving of fuel alone. 
Jobbers supply at factory price. Send 
for Catalog—it’s free 


Clayton & Lambert Mfg. Co. 


DETROIT, MICH., U.S. A. 















No. 1 Fire Pot. 
ldst Price Each $13.60 
Ask for Discount. 



















wy Make More Money 
During the Year 
1918 


7 
SM 
aS 





Stock Our Line of 
COBBLER SETS 


LEADER 


Star Heel Plate Co. 


Louis Sacks, Prop. 
Newark, N. J. 


U. S. A. 


all 





UU cs 


Ub 
- 


DIETZGEN 


MEASURING 
TAPES 


are a guaranteed product— 
backed by a quality firm. 
Our broad advertising assures a 
good demand and the line is profitable to you. 


Tape Catalog Free 


EUGENE DIETZGEN CO. 


Manufacturers 


Chicago New York 
New Orleans San Francisco 
Pittsburgh Philadelphia 








THULLEDUODEDODOODOUEUOOUOUUUEOOUENOUEEDNG,. 





THE OILER 
DEMAND 


from your trade is most satisfactorily 
answered with “Wall” Oilers. 

Our copper-plated Steel Railroad 
Oilers are made from seamless drawn 
bodies and are very durable. Copper- 
plated inside and outside and the sur- 
face given a high polish. 

Get our catalogue describing Oilers 
for every use. 


The P. Wall Mfg. Supply Co. 
PITTSBURGH, PA. 














WRIGHT’S 
PATENT 


Expansive Bits 


Small size bores % to 1 
in. Large size bores 
to 8 in. Have greatest 
strength and ease of bor- 


=. Cutter accurately 
adjusted and absolutely 
ean not slip. 


CLARK 


Expansive Bits. 


in. Well known every- 
where. 


Manufactured by, 
The Conn Valley 
Mfg. Co. 


Centerbrook, Conn. 














THIS STICK SHOULD BE IN 
YOUR STOCK 





It is the only brand upon which you can meet 
any competition and still make a good profit. 
Superior in Quality, Profit, Service, Packages 


ASK YOUR WHOLESALER FOR IT OR 
WRITE US FOR PRICES AND SAMPLES 


THE JOBBER’S MFG. CO. Ste“ itz: 


CHICAGO ILL. 














THE HAMMER 
HOLDS 
THE TACK 

















Robertson Horse Shoe Magnet Hammers 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 


Silver Medal (Highest Off ered) Poname-Pacific Experition 
ARTHUR R. ROBERTSON, 144 Oliver St., Boston 
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No Substitute 


Can be had for the genuine 


SHERMAN COUPLING 


Patented 


Wrought Brass, No Sand Holes or Flaws; Hence Saves 
Half the Claims for Leaky Hose 
Full Waterway. Deep Corrugations. Double Knurled 
Nut. Finished Inside and Out. 
Look for the Name “Sherman” on the Nut. 
MADE ONLY BY 


H. B. SHERMAN MFG. CO., Battle Creek, Mich. 
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Satisfied 
Customers 


Profitable 


Sales 


Our bits and braces have been acce' pet ce ctantens 
by the finest woodworkers for over years. Bits 
for every purpose—auger bits, Sed" ts, car bits, 
machine bits, etc. 

Bond for booklet. 


Russell Jennin ngs Mfg -Co. 


Chester; Conn. 











ARMSTRONG 


Genuine Stock and Dies 


Our dies can be adjusted to the variations in the size 
of fittings. They can be worked with less labor and 
the desired result accomplished in less time than with 
other dies. They are interchangeable in the stock, 
auaryense without drawing the temper, easily adjusted 
and kept in condition. Catalog sent on request. 


THE ARMSTRONG MFG. CO. 
220 Knowlton Street © BRIDGEPORT, CONN. 


| Townsend Gave to the World 








The Ball Bearing Lawn Mower 


Golf 
Mowers 


Horse 
Mowers 


Trimmers 


All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 











C-S CO. 
12-Inch 
Hardwood 
Levels Se. 108 


et THE QHAPIN-STEPHENS (0, 


Popular Prices UNION FACTORY 
Ask Your Jobber PINE MEADOW, CONN., U.S.A. 


Web Straps GW 
Web Halters 


MUCH CHEAPER THAN LEATHER 
Send Us Your Order Today 


E. T. RUGG & CO., Mfrs., Newark, O, 











PORTER’S ‘“‘NEW EASY”’ BOLT CLIPPERS 


All sises. All parts interchangeable. Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER 


Everett, Mass. 


Morton “= Chains 


Nothing stronger for hanging sash and 
suspending oors, gates, weights, etc. 
Easiest to apply. None more durable—some 
of my chains have been in use over 25 years. 
Bronze and 8t 


THOS. MORTON, 245 Centre St., New York 








BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 








Eyelet Tool Co. 


oe 
~ Clo 


made to order. Write 
free. Established 1858. 
40 Lincoln St, BOSTON, MASS. 











It’s a regular 





with the readers of Hardware Age to consult the Oppor- 
tunity Exchange for opportunities of all kinds—it’s a paying 
habit, too. Tell us your requirements—we may be able to 
suggest something that will help you decide what is on 
your mind. 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF” SASH CORD, CLOTHES 

BRAIDED CORDAGE LINES, SMALL LINES 

AND COTTON TWINES ETC. 52907 aR ALOE 
BOSTON MASS. 
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Iron Fence 
Gates 


a a 


THE STEWART IRON WORKS CO.., 765 Stewart Block, CINCINNATI, OHIO 


General Iron 











MORRILL PRODUCTS 


The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 


CHAS. MORRILL 


102 LAFAYETTE STREET NEW YORK 





JOBBERS—DEALERS 
PREPARE 


There will be a heavy demand for the famous 
“STORM KING” LANTERN 
Extensively advertised. We help you sell. 
BIG PROFIT. Get Particulars and Prices NOW. 


National Stamping & Electric Works 
410-424 S. Clinton St., Dept. 2, Chicago. 





350 C.P. 








ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade. Can be placed in position by 
any carpenter. 

Send for Catalog No. 25 


ENERGY ELEVATOR CO. 


214-216-218 New St. Philadelphia, Pa. 








my Foy customers and 
te right profit. Acknow! 


from 
durability, ease of adjustment. - 
cleaning, bird-proof. trouble proof. Write 
for 96 page catalog showing full line of 
Wagner Door Hangers, Coaster Wagons, 
Bleds and Hardware Specialties. 


WAGNER MFG. CO. 
Dept. D Cedar Falls, lowa 





Send for new eatalogue No. 10 
WILMINGTON, OHIO 





“VICTOR”? BOLT CLIPPER 


Send for Catalog 


ROBERTS MFG. CO.., Somerville Station, BOSTON, MASS. 








SommERs PEERLESS Faucets 


BEST BLOCK TIN —_cmew 
MAPLE woon BOY F HIGHLY POLISHED 
OULY THE GENUINE ARE STAMPED In THE WOOD With 
TRADE MARK MALTESE CROSS (a8 PER cur) 
BEWARE OF IMMITATIONS 
SUCH AS FAUCETS SIMMAR IN SHAPE WITH KEY 
4 MADE OF LEAD,IROW,OROTHER INFERIOR METALS, TINNED OR WICKELED. 


OHN SOMMER FAUCET 








O. LINDEMANN & CO. 


Manufacturers of 
BIRD Aa 
CAGES ™* 


Established 1863 
35-37 Wooster Street New York 























Estasiisneo 1650 


SS be ee — + 
JOHN HASSALL inc. 
RIVETS. 
EsScuTCHEON PINS. 
SPEGIAL WiRE NAILS 


Cray ano Oaxcano Srreerts 
BROOKLYN,NY 


fo me as =) 


Iw Ace Meracs 





—> 


























“GEM” NAIL CLIP 


The famous ‘‘Gem’’ is 
mounted twelve on a hand- 
some counter card. Sell at 
25 cents each. Big 
profit. We also 
make a_ ten - cent 
nail clipper. Write. 


H. C. COOK CO. 
Ansonia, Conn. 








SLOYD 


HO 
° R. MURPHY po 
RUBBER 


PRUNING KNIVES PATTERN 


HANGERS? MAKERS’ 


New Haven Oyster Knife 


ROBERT MURPHY’S SONS CO., Ayer, Mass. 


PRIEST’S 
Clippers 


The world’s standard ‘‘back- 
o’-the-neck’’ shaver deserves 
your serious ae as 
a eee item of stock 


American Shearer Mfg. 
mpany 
Nashua, N.H., U.S.A. 








KEEP 
POSTED 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 


You can get the latest prices from 
Hardware Age Standard Lists and 
Directory of Manufacturers. Send 
for circular and specimen pages. 








ICE TOOLS 8288iFhox 
Used by large harvesters, 
Gairymen, butchers, 
eries, etc.; also for peddling 
and in hotels, restaurants 
and wherever ice is used. 
Write for Catalog and prices. 


Works: HUDSON, N. Y. 


Gifford-Wood Co., “fen, “Saas. Fe 
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OF HAIN 


Are made from the highest grade boxwood, well seasoned, accurately graduated and 
securely assembled. The name itself foreruns your selling arguments. 


BOXWOOD RULES we /ueny fuse Co, =i linn 


Send For Catalogue. 





AND 
PUNCHES Ss C. S. Osborne & Co. 


Send for Catalog ~~ ies Newark, N. J. 








AMERICAN 


Sickle Edge Hay Knife. 

The original sectional edge 
hay knife. Write for 
prices. They are in- 
teresting. 











BEST FOR MADE IN ALL 
STAMPING . WIDTHS 

AND : V2" toile” 
DIFFICULT Th Bt a — INCLUSIVE 
DRAWING 4 1 











Snell’s Star Bits bore quickly and satisfy every user. 
They sell best, because best known—over 120 years on the market. Guaranteed 
ee | in every way. Get our terms and catalog. 
All sizes, kinds and styles of augers and bits. 
SNELL MANUFACTURING CO. Fiskdale, Mass. 
Selling Agentse—JOHN H. GRAHAM & CO., 113 Chambers Street, New York 








lack and Galvanized Sheets|¢"2- 


APOLLO-KEYSTONE Copper Steel Galvanized Sheets Sone 
Demand this material a} qnolpeively FOR CU LYEBTS, PLUMES. TANKS, ROOFING, SIDING, and all forms of S*pcaed sheet metal 
work—highest ip quali ty. durability and rust-resistance. We also manufacture APOLLO Corrugated and Formed fing Products, 
Black Sheets of every description, Electrical Bt Shecen Special Sheets, Bright Tin Plates, Keystone Copper Steel Roofing Tin, Ete. 
AMERICAN oan AND TIN PLATE COMPANY, General Offices: Frick Building, Pittsburgh, Pa. 











JEFFERY’S MARINE GLUE 


Use No. 1 Extra Quality for filling deck and hull seams of Yachts and Motor Boats. 
Use No. 2 First Quality Ship Glue or No. 3 Special Navy Glue for filling deck and hull seams of 


merchant vessels. 
Use No. 7 Soft Quality or Waterproof Liquid Glue for filling and waterproofing canvas for covering boats 


and canoes, cabin tops, decks and flying boats. 
No canoeist should be without an Emergency Can of our Special Canoe Glue. 


For Sale by all Hardware and Sporting Goods Dealers. 


“siarine cine wot ts = Lg W. FERDINAND & CO.  iostonfuass. us 











Use and How to Use It. 
TRADE CHECKS fnisezcevtsss 
RAISED LETTERS 
Metal Trade Checks are coming more and more into use, and 
deservedly so, as they are the most convenient and sanitary device 
known for the purpose. We make any denomination wanted, plair 


lettering or design. 


Samples and Price List 22-H on request 


NIAGARA FALLS METAL STAMPING WORKS, Hardware Specialties, Niagara Falls, N. Y., U.S.A. 5.94 
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“STAR” Ventilators 


(Patented) 


designed and constructed from the best materials 
by skillful workmen—will give more air exhaust 
capacity, per dollar invested, under like conditions 
of service and of equal construction strength than 
any other make of ventilator. 


Let us show you how you can sell “STAR” Venti- 
lators and save your customers money. 


WRITE NOW FOR OUR BOOKLFT. 


Also Manufacturers of 
Evans “ALMETL” Fire Doors 
“Merchant's Old Method” Roofing Tin 


MERCHANT & EVANS Ce? 


NEW YORK PHILADELPHIA WHEELING 
BALTIMORE cnHicaao 
ATLANTA ST. LOUIS 


CLEVELAND KANSAS CITY 
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TUBULARAnD CLINCH RIVETS 


















RAPID TURNOVER— 
The Aim of Modern Merchandising 


Requires that stocks you carry possess four qualifica- 
tions besides quality and price. 
1 must satisfy the largest variety of local requirements. 
be quickly available. 
be backed up by the producer. 
be table to your 


nema 
















y age im the machine shop bed 
and the vaned operations too! holders 
he ter resistance of “ACRIPPAS 

al 





o 7 abuse and their unmatched ada aty 

2. “AGRIPPAS” are broadly distributed by jobbing supply houses all over the world and 
« ready stock is in factory storage for emer gency calle from any quarter 

3. “ACRIPPAS” are fully protected by the Williams’ guaranty and the preference 
accorded them by mechanics 12 fostered by an amount of consumer pubheity afforded 
to no other tool Leider 

4. “AGRIPPAS” are now demanded by progressive tool holder users all over the world 

to Nob durability and facility in performance. 


































best, pleases their customers best. 


oftenest by selling the “Capewell” brand. 


a fair price. 


HARTFORD, CONN. 








The Nail Preferred By Horseshoers 


is “The Capewell.” Horseshoers want it because it drives best, holds 


This popularity makes selling easy for the Merchant—makes it 
profitable, too. The money you invest in horse nails can be turned 


Not the cheapest regardless of quality but the world’s best nail at 


The Capewell Horse Nail Company 


Largest Makers of Horse Nails in the World 








Stock 
** Capewell” 


Nails 


It 
Pays 
Best 










































Help Wanted 


Situations Wanted 


Situations Wanted 


December 20, 1917 





Original letters of reference should 
not be wmclosed with replies to ad- 
vertisements appearing in these col- 
umns, as they are frequently mislaid 
and lost. copy of the reference 
will serve the purpose. 





Wanted—An experienced hardware 
clerk, one that can do tinwork and 
hot air furnace work; must be re- 
liable, honest, steady, and a good 
stockkeeper. "This is ‘a steady posi- 
tion for the right man. One who 
can speak the German language Bes 
Served. Give reference and 
expected in first letter. Address 
Cc, F. waret, Tripp, So. Dak. 


HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR IT WILL 
BE SEEN AND READ BY EXEC- 
UTIVES—THE MEN TO WHOM 
YOU MUST SELL YOUR SERV- 
ICES. 





Experienced and capable salesman 
covering Oregon, Washington, Idaho 
and California, wishes to make con- 
nection with a reputable manufac- 
turing house. Commission basis 
P. 0. Box 40, Rockford, Ill. 
you HAVE, OF COURSE, ‘THE 
Tint yout iN ISE” CITY 


ere Te MA 

“LOWER” IN JLLM.z 
BU T IT WIL he PROBABLY Give 
YOU A WORTH- {ILE 
“BERTH.” 

Open for engagement after peat 
ary as managing partner in hardware 
or hardware and furniture business. 
Can invest some money. Have had 
experience managing large retail 
business. Age 46, small family. 
Highest references. Address Box 
— care Harpware Ace, New 

ork, 








WANTED—Purchasing agent and 
manager for automobile accessory 
department. Must have had at least 
five years’ experience. State age, 
salary expected and submit refer- 
ences. Address Box A-456, care 
Harpware Ace, New York. 





Experienced LIVE salesman, call- 
ing on hardware, housefurnishing 
and department store trade to carry 
our goods as a side line on a 10 per 
cent commission basis y og the 
New England ptates, Apply with 
all details, to P. Box 1787, Bos- 
ton, Mass. Do 2 ‘apply unless you 
are WIDE AWAKE. 





WANTED—A high grade _ sales- 
man to handle a high grade line of 
mechanics’ tools on commission to 
the retail trade exclusively in the 
Middle West. Advise States covered 
and address Box A-459, care Harp- 
ware Acg, New York. 





WANTED — Hardware salesman 
calling on retail trade to handle a 
uick selling specialty as a side line. 
Good commission paid. Address Box 
A-470, 
York. 


care Harpware Ace, New 





SALESMEN—Live wires calling 
on hardware and automobile acces- 
sory dealers, department, drug and 
general stores, premium and adver- 
tising specialty users to sell ten cent 
necessity. We want none but those 
who are making good. For such our 
proposition is an excellent one. State 
experience, lines handled and terri- 
tory covered. Marshalltown Tool 
Works, Marshalltown, Iowa. 





WANTED — Experienced furnace 
salesmen in the States of Ohio, 
Pennsylvania and New York Must 
be fully posted in making heating 
lans and able to direct installations. 
ig e~nortunity for the right man. 
The Estate Stove Co., amilton, 
io. 





Capable executive of integrity, with 
long and varied experience as man- 
ager and buyer in hardware and 
mill supplies, wants a change, Posi- 
tion wanted only where a good man 
is essential, with salary in propor- 
tion. Address Box A-463, care 
Harpware Acz, New York, 

Married man, 34 years old, ener- 
getic and ambitious, now employed 
as manager of Builders’ Hardware 
Department, desires change offering 
good future. Ei hteen years’ ex- 
portance in builders’ and general 

ardware lines and a good producer. 
Can give excellent testimonials re- 
garding character and ability. Ad- 
dress ox A-469, care HarpWware 
Acs, New York. 








Wanted—Position as manager of 
retail hardware store. , Twenty- -nine 
ae of age, 12 years’ experience. 

mployed at present. A-1 reference. 
Address Box A-438, care HarpWARE 
Acs, New York. 


SALES _REPRESENTATIVE— 
Experienced sales engineer, 38, uni- 
versity graduate, well known by 
hardware jobbers, plumbing supply 
houses onl manufacturers in _ ad 
York and_ surrounding Pan rang 
familiar with the export trade, hav- 
ing successfully sold in Latin-Ameri- 
can countries, wishes to represent 
first class concern. Address Box 
A-452, care Harpware AGE, 
York. 





ew 





Are you in need of an experienced 
catalog and advertising man, one 
open for snanqoment at once? If so 
address Box A-472, care HarpWarRE 
Ace, New y York. 


POSITION WANTED — Senior 
clerk in small town hardware store 
doing half million annual business, 
desires position in New York City 
or vicinity. Twenty-five years of 
thorough training as buyer, store 
manager, display man, etc. Willing 
to prove my worth before final sal- 
ary adjustment is made, Address 
ee RATS, care Harpware Acre, New 

ork. 








WANTED—By a salesman of 35 
years’ experience on the road a po- 
sition after January Ist. Well ac- 
quainted with the hardware, drug 
and soweiee, wate in Pennsylvania, 
Ohio and West Virginia, ddress 
pen, 4- 475, care Harpware Acz, New 

ork. 





Permanent situation wanted by re- 
tail salesman with seven years’ ex- 
— in hardware, furniture and 

arm implements. Can do all ordi- 
nary tin and sheet metal work. So- 
ber and industrious. Good refer- 
ences. Address Box 827-A, Harp- 
ware Ace, Chicago. 





Young married man, six years’ ex- 
perience in wholesale hardware and 
mill supplies, office, traveling and 
shipping, desires change. Address 

ox A-476, care Harpware Ace, 
New York, 








IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can be of great 
servi¢e to you on account of our 
intimate knowledge of these matters 
im every section of the United 
States. Address “R. W. S.,” care 
Harpware Ace, New York. 








THERMOID RUBBER CoM. 
PANY, TRENTON ie" 
UIRES SERVICES» (9) SEV. 
RAL HIGH E 


STRICTLY COMMISSION BASIS, 
FURNISH REFERENCES, SELL- 
ING EXPERIENCE AND TERRI- 
TORY COVERED. 


Wanted by a salesman with a large 
following hardware A saga « on 
commission for Michigan. H. 
+7 mouree, 119 Union St., Flint, 

ich, 








For Sale—One of the oldest estab- 
lished successful retail hardware 
businesses in Southern California. 
Can be bought with or without book 
accounts. ixtures very nominal. 
Clean Stock of about Hie 000. , Wish 
to retire. Address “C, C.,” Box 


A-274, care pect "i ion 
York. 





For Sale—A clean, up-to-date stock 
of hardware, stoves, furnaces, furni- 
ture, crockery and glassware, Best 
location in city. rge farming 
country; city growing; two railroads; 
splendid schools; paved streets, bou- 
levard lights. Failing health reason. 
Answer quick. ddress Box A-443, 
care Harpware Ace, New York. 


WANTED—Complete line of elec. 
tric stoves and ranges for Pacific 
Coast territory b arge manufac- 
turers’ agent in Pacific Northwest. 
Address Box A-446, care Harpware 
Act, New York. 


FOR EXCHANGE—160 acre Iowa 
farm for hardware stock in a good 
Iowa town. Address Box A-457, care 
Harpware Ace, New York. 








PB Le lighes pte»: or two good lines 
¢ em sold by hardware, furniture 
department stores, also lines to 
sell only to ae trade, by one of 
the careees manufacturers’ distrib- 
uting agents in the Pacific North- 
west. on excellent warehouse 
facilities for earrying stocks and ex- 
pert travelers calling on the trade 
in Oregon, be y= ange. Xd Idaho, Utah, 
Montana and Address Box 
gas. care Gate Acs, New 
ork. 








“WE GOT THE MAN WE WANT. 


C N IS E 
AND CHEAPEST METHOD 
TO GET COMPETENT MEN, 





FOR SALE—My business con- 
sisting of up-to-date hardware stock; 
plumbing, heating and electric sup- 

lies, inventory from to 
7,000; in the heart of the anthracite 
coal f fields, ds, surrounding population 

Ww It sell at sacrifice, Owner 
drafted for service. W, C. Carter, 
Peckvijle, Pa. 





SALESMEN—4,000,000 automo- 
biles now in use, 500,000 added each 
year. How many dealers in your 
territory handle or contemplate han- 
dling automobile specialties? We 
want a few feed men to sell guar- 
anteed specialties as a side line on 
commission. Rapid 
peaters. Lberal commission. Only 
exceptional men considered. State 
in first letter line now handled, ter- 
ritory traveled and how often’ and 
references. National Products Com- 
pany, Dept. H, Owego, N 


sellers and_re- 





For Sale—Clean stock of hard- 
ware, cutlery, sporting goods, kitchen 
utensils, bicycles, paints; located in 
the fastest growing section of To- 
ledo, Ohio. feecles 86, 000 to $10,000; 
yeasty sales $30,000. If you are 
ooking for a money maker here is 
your c ance, I wish to retire. Ad- 
dress C, Miller, 711 Phillips Ave., 
Toledo, nin 





MANUFACTURERS DESIRING 
ON TO. THE 


ONLY 
HIGH 


DRESS BOX A-465, CARE HARD- 
WARE AGE, NEW YOR 





Manufacturer of stamped goods, 
sheet metal and wire goods can pur- 
chase the business of a company hav- 
ing a patented specialty of great 
merit which should be in every home, 
affording ample margin of profit. 
Article to be sold at popular price 
through the hardware trade by means 
of canvassers. Address Box A-460, 
care Harpware Ace, New York. 








. 





| HELP WANTED 
AND BUSINESS 
OPPORTUNITY 
RATES 








Forms close seven days before date of issue. 


Set solid, minimum 50 words 


2c 


Each additional word 


All capitals, minimum 50 words 


Each additional word 4c 


All capitals, leaded, minimum 50 words .$3.00 


Each additional word 6c 





SITUATIONS 
WANTED 
RATES 








DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


Count Seven Words for Keyed Address 


Do not send original letters of recommendation in replying to advertisements—duplicates will answer the purpose. Letters forwarded without charge. 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Cash must accompany all advertisements. 


Set solid, minimum 25 words 
Each additional word 2c 


All copttale, minimum 25 words 


All capitals, leaded, minimum 25 ent. $1.50 
Each additional word 6c 


-$1.00 
ch additional word 4c 








- 

















December 20, 1917 





HARDWARE AGE 











FOR SALE—Half interest which 
would give employment at good sal- 
ary in hardware and mil supply 
business, incorporated, located 
thriving and healthful New Hagiend 
city. usiness has pis large div- 
idends for number of years and has 
surplus and reserve fund of. more 
than 80 per cent. of capital, Un- 
usual opgectunity for one or two live 
men. About $25,000 required. Ad- 
dress Box A-462, care HARDWARE 
Acg, New York. 





FOR SALE—An established hard- 
ware business in a new and growin 
section in Brooklyn $8,000—$10,000 
stock comprises tools, supplies and 
hardware. house farnishing. 
New up-to- p. and clean stock. 
Splendi —— ane clean prop- 
osition. dress Box A-471, care 
Harpwarge Acz, New York. 





AN OPPORTUNITY to buy a 
complete set of tinners’ and pump 
tools that cannot be purchased for 
600. All in first class condition. 
‘o close out stock owner is willing 
to sacrifice them at $908. But you 
must act qacey- E. Hoskins, 
Plainville, 





Hardware and Crockery Store For 
Sale—In the best manufacturing 


town of 5500 in the best farming | 


and milk producing county in north- 
ern Illinois. A clean, up-to-date 
stock that will invoice about $8000 
to $10,000. <A fine location, at- 
yy store, a splendid room for | 
a tin shop. Have been in business 
here for 20 years and am going to 
retire from the retail trade. If you 
are looking for a good business, with 
a present and future, a good, homey 
town with fine churches and schools, 
we have it here and it will pay you 
to investigate at once. Address Box | 
York care Harpware Ace, New | 
or 








Stamping Works near Cleve- 
land, Ohio, full press equip- 
‘ment, wants contract work 
after January Ist. Can turn out 
unlimited quantity practically 
any sort of stamped work for 
which material can be secured. 


Address Box A-467 


care Hardware Age New York 











after. 


| Harpware Ace, New York, a 


! 
} 


For erdw 
ness in western (anadian city. 
ness in good shape, doin 


MANUFACTURER of full 
household specialties wants local 


hardware busi- 
Busi- 


Sale—Retail 


Will take| ment stores, hardware dealers, 


are all big users. 
selling, 
interests to look 
Address Box A-380, 


Reason for Ve want none but those who 
” 


“make good. 





York. 





\— 


good 


| Central Illinois. 


FOR 
stock of hardware, stoves, wall pa- 
per, etc. 


} 
SALE—Clean, up-to-date 
Established 30 years in 


ing New York City and 
agricultural section Eastern 


calling on hardware 








line 
rep- 


an annual | resentatives in all important cities to 
turn-over from $125,000 to $150,000} handle line on commission. 
and making good money. 
10,000 cash to handle, with security 
or balance, or will sell an interest 
to capable party who could assume 
management. 
owner has other 


Depart- 


in- 


stalment houses, premium concerns 
State experience, 
lines handled and territory covered. 


can 


For such our propo- 
care sition is an excellent one. Add 
care Harpware Ace, New | 


ress 


WANTED BY SALES ORGANI- 
ZATION of experienced men cover- 
vicinity 
trade selling 
Can be bought at | auto accessories, having suitable dis- 


inventory if taken at once. Invoice| play rooms, telephone service, office 
about $10,000. Own building and | organization, etc., in hardware dis- 
| warehouse; will lease or sell build-| trict, wants agency for good stand- 
| in Answer quick as owner will|ard hardware line or specialties. 
sell at once. Other interests to look | | Highest credentials, successful rec- 


after. 


| Harpware Ace, New York. 


Address Box A-468, care | ord. 
eo Ace, New York, 


YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
This Department receives the earnest 
consideration of many ambitious men who aspire to more 


Hardwage Age. 


responsible positions. 
fifty-word advertisement. 


HARDWARE AGE, 239 West 39th St., 


$1.00 pays for one insertion of a 
Try this department, now. 


Address Box A-473, care Harp 





NEW YORK 





Hardware Age 
Book Department 


offers its services in selecting 
and supplying technical and in- 
dustrial books to our readers. 


239 West 39th Street 
New York 











Mr. Manufacturer:—Our organization cover- 
ing America, serving the legitimate Hardware 
jobbing trade, wants one or two lines to replace 
two lost to us through war reasons. No output 
too large but what we can increase it if we take 
it on, and must analyze any proposition before 
we would take it on. Sedentiels best that can be 
furnished. Constructive and efficient selling, 
coupled with advertising experience, insure re- 
sults which we absolutely guarantee. Able to 
prescribe the proper antidote for any line. 


Headquarters Chicago, with connections at 
seven other big distributing centers from Coast 
to Coast, and in Canada too. We have been 
known to increase one line from $50,000 to $650,- 
000 annually in four years time, Commission 
basis only.—Address Box A-466, care Hardware 
Age, New York. 
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How the Sale of 
One File Leads 
to the Sale of 

Others 


Today a carpenter 
pays you 15 cents for 
a Carpenter’s Special. 
This man has a friend 











who is a mechanic 
and he _recommends 
Delta Files to him. 






The mechanic in turn 
likes our Mechanic’s 








Favorite and in like 
manner he says to 
one of his friends 








who is an expert saw 
filer—“Try the Ex- 
pert’s Choice; it’s a 
new special file made 
for fast work on 
hand saws.” 


When the trial is 
made the expert finds 
that what Frank 
Luther of Chicago 
said is true: “The 
Expert’s Choice file 
files 18 hand saws and 
is cheaper at a cost 
of 50 cents than the 
ordinary file at any 















































But the retail cost 
is only 25 cents. Our 
Delta Cutting Quality 
and the _ reasonable 
price is selling lots of 
files. 


How’s your stock? 




































The Delta 


File Works 
Philadelphia 
U.S.A. 
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A Big Tire Story 
Told in a Big Way 


The 1918 Miller Advertising 
Campaign is now almost completed. 

Space has been contracted for in 
the principal national publications. 
Tire buyers everywhere will soon 
be acquainted with the Miller story 
—the greatest tire story ever told. 


We have engaged Lord @ 
Thomas to prepare this master 
campaign. Authorities consider 
them the world’s greatest adver- 
tising agency. 

You no doubt are acquainted with 


many of the successes they have 
been identified with. 


They have secured the most 
brilliant writers, the most talented 
illustrators, to work on this cam- 
paign. 

A tire that stands second to none 
plus an advertising campaign that 
will attract nation-wide attention, 
must mean universal acceptance 
for Miller Tires. 


Our exclusive agency proposition 
enables you tocontrol all the Miller 
business in your territory. You 
get allthe business. You have no 
price cutting competition with 
other Miller dealers to contend 
against. Your price is the Miller 
price. ; 


Write us today for detailed in- 
formation. Be ready when the big 
drive begins. 


The Miller Rubber Company 
Akron, Ohio 
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